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The Future is 

TRANSPARENCY” 

— Dave Stewart 


Dave Stewart. 

ROCK AND 
ROLL LEGEND. 
Visionary Artist, 
Producer, Songwriter 
and Entrepreneur. 
Countless awards 
including Grammys, 
Brits, Lifetime 
Achievement, 
Golden Globe, 
Legend In 
Songwriting 
and many more. 
Over 100 Million 
in worldwide sales. 
Smash Hit songs 
over four decades 
co-written with 
Annie Lennox 
(Eurythmics), 
Bono, Tom Petty, 
Jon Bon Jovi, 
Gwen Stefani, 
Sinead O’Connor 
and tons more. 
Currently writing with 
Glen Ballard, 
Mick Jagger, 
Colbie Caillat, 

r an, Joss Stone, 
Damian Marley 
and Cindy Gomez, 
amongst others. 


ifobalt is proud to 
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MpjBbr' Worldwide 
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Creative and Synch 
•or' Licensing Services. 
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Big Daddy Kane 


Keith Sweat 


Cheryl Lynn 


June-July 2009 Show Schedule 



Tokyo 

Osaka 

Fukuoka 

Matt Bianco 

Jun. 23-25 

Jun.20 

Jun. 22 

GURU 

Jun. 26-27 



En Vogue~reunion~ 

Jun.29-Jul.1 

Jun 26-27 


Rockapella 

Jul 3-4 

Jull 

Jun 29-30 

SOULIVE 

Jul 6-8 

JullO-11 

Jul. 13-14 

The Three Degrees 

Jul. 10-1 2 

Jul.6-7 

Jul.2-4 

The Blues Brothers Band 

Jul.13-16 

Jul 18 

Jul. 20 

Brian Blade Music from 'MAMA ROSA' 

Jul 19-20 

Jul.22-23 

Jul,17-18 

Seawind 'REUNION' 

Jul 21 -22 

Jul 24-25 


Anthony Hamilton 

Jul. 24-25 

Jul.27 


Shakatak 

Jul.26-27 

Jul.30-31 

Jul. 28 

Cecilio & Kapono 

Jul 28 

Jul. 29 

Jul.27 


En Vogue~reunkwi~ 





* - 


Billboard Live 
OSAKA 

Hertois Plaza Ent B2. 2-2-22. 
Umeda, Kita-ku, 

Osaka, 530-0001 
+81 (6) 6342-7722 


Billboard Live 
TOKYO 

4F Garden Terrace. 
Tokyo Midtown 9-7-4, 
Akasaka, Minato-ku, 
Tokyo. 107-0052 
+81 (3)3405-1133 
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Billboard Live 
FUKUOKA 

DADABId.BI, 2-7-6, 
Tenjin,Cyuo-ku, 
Fukuoka, 810-0001 
+81 (92) 7 




h a n s h i n 

CeiTEDTS IIRK 


Booking Contact 
Billboard Live Japan 


5055 Wilshire Blvd. suite 700, Los Angeles, CA 90036 
Tel:323-525-2212 fax:323-525-2273 
Email: billboardlivejapan@gmail.com 


URL: www.billboard-live.com 
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OF ALL THE GAUL! 

IS THREE STRIKES’ 
OUT IN FRANCE 
AFTER COURT CALL? 


TAP TAP REVOLUTION 

HOWTHEiPHONEAPP 
SPEAKS UNIVERSAL’S 
LANGUAGE 


The Man, The Band, 
The Plan To Make 
An ‘Idol’ Act Into 
America^ Nfext Top 
Rock Group 


SMELLS LIKE 
POP SPIRIT 
Paulina Rubio’s New 
Album, Perfume Hit 
Wal-Mart’s Beauty Dept. 


SYNCH 
AND SWIM 

Imogen Heap Keeps 
\ Fans A-Twitter 
v With New ‘Ellipse’ 


E/vis Costello, 


1 The Producer 
Behind ‘LoveGame’ 
And ‘Poker Face’ 










Search your favorite artists 



Surround Yourself with Music 

Yahoo! Music introduces the new open artist network. 
Everything the web knows about an artist all in one place. 






(T] Play Taylor Swift artist radio 


Play radio station with songs similar to 


E Teardrops on My Guitar (Pop Version) 
E Our Song 

E I'm Only Me When I'm with You 
E S*ay Beautiful 

E Ted Together vrtth a Sm»e 



MUSIC 


music.yahoo.com 


Copyright €> 2009 Yahoo! All fights reserved v ar-oc . and the Yahoo! logos, are the trademarks and/or 
registered trademarks of Yahoo 1 Inc. Ail other marks are the marks of their respective owner 
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Events 


MOBILE 

ENTERTAINMENT LIVE 

At this conference, set for 
Oct. 6 at the San Diego 
Convention Center and 
presented by Logic Wireless, 
industry innovators will re- 
veal how they’re navigating 
this exciting landscape. 
More: billboardevents.com. 


MUSIC & ADVERTISING 

Did you miss the Music and 
Advertising Conference? 
You can still receive some 
of the benefits. All re- 
corded audio sessions are 
available for purchase. 
Contact Lisa Kastner for 
details, at 646-654-4643 
or Ikastner o billboard.com. 


TOURING 

Set for Nov. 4-5 at the 
Roosevelt Hotel in New 
York, this premier industry 
event gathers promoters, 
agents, managers, venue 
operators, merch 
companies and production 
professionals. Details at 
biilboardevents.com. 
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DC WHISKEY WO THE GROCCRUX KING 

TOP POP CATALOG 

44 

JOURNEY 

-tXimCYS GREATEST MTS 
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Specialized Wealth Management for the Music Industry 


At SunTrust, we’ve spent more than 20 years helping music industry professionals make the most of their success. Our dedicated 
financial advisors can help you manage your cash flow, monetize your assets, and create a plan designed to provide continued 
financial stability. For more information, call Thomas Carroll, Senior Vice President, Sports and Entertainment Specialty Group, 
SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com/talent. 


Royalty and Catalog Lending Financial Planning 


Retirement Planning 


Investment Management 



SunTrust 

Live Solid. Bank Solid." 


Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured • Are not Bank Guaranteed ■ May Lose Value 

Thomas Carroll Is Senior Vice President, SunTrust Investment Services, Inc., and Managing Director of SunTrusts Sports and Entertainment Specialty Group. 

SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks Inc . and the following affiliates Banking and trust products and services are provided by SunTrust Bank. Securities brokerage 
services, insurance (including annuities and certain life Insurance products) and other investment products and services are ofTered by SunTrust Investment Services. Inc . an SEC-reglstered investment adviser and broker/dealer 
and a member of FINRA and SIPC. Other Insurance products and services are offered by SunTrust Insurance Services. Inc , a licensed insurance agency. 


©2009 SunTrust Banks. Inc. SunTrust is a federally registered service mark of SunTrust Banks, Inc. Live Solid. Bank Solid, is a service mark of SunTrust Banks. Inc. 
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OPINION 


EDIT ORIALS. COMMENTARY LETTERS 


The Transparency 
Revolution 

Complete, Accurate And Timely Information Has Become Crucial 
To The Entertainment Business 


BY DAVE STEWART 

Two weeks ago, I bought a new shirt in 
Milan on my Visa. After the merchant 
swiped my card, the data on it traveled 
30,000 kilometers and crossed 12 na- 
tions, went to my bank to be checked 
against my credit limit and then verified 
the store’s bank account details to trans- 
fer money in 1.4 seconds. 

My purchase of a shirt in Milan was 
one of more than 1 60 million payments 
that happen every day and total more 
than $12 billion, transactions that will 
settle out to the last yen, cent or centavo. 
In 1983. when “Sweet Dreams" went No. 
1, Visa launched its anyplace, anywhere 
ATM system. If 1 sold shirts. I would re- 
ceive instant, crystal-clear accounting 
for my business. 

Since I make music, however, 1 am 
forced to deal with an incomprehensi- 
ble labyrinth of archaic accounting 
methods. Visa has had this system in 
place for 30 years and 1 've been selling 
records in one form or another for about 
the same amount of time. As an artist, 
songwriter and producer, I have yearned 
for advanced, transparent reporting 
structures in order to address the en- 
trenched and endemic problem of pay- 
ments that are too little or too late. 

The current content distribution 
setup for artists has been referred to as 
a “sharecropper" system. A typical dis- 
tribution agency, such as a record label, 
collects the revenue; subtracts advances, 
recording and packaging costs; promo- 
tional expenses and other holdbacks; 
and then pays the artist his or her “share" 
at some point in the distant future. Why 
can't artists get the same respect as the 
guy who sold me a shirt in Milan? 

In the future, all incoming revenue 
will be reported in real time, with trans- 
action costs that are predefined and com- 


FOR THE RECORD 

■ In the Music & Advertising 
feature in the June 6 issue, the 
song *Td Like to Teach the 
World to Sing” was credited to 
the Seekers, whose picture also 
appeared on page 29. The song 
was actually recorded by the 
New Seekers. 



petitive. In the old model, content dis- 
tributors have been slow and/or reluc- 
tant to adopt new media. Distributors 
frequently take significant portions of 
creative control out of the hands of the 
artist, placing restrictions on format, 
functionality or interactivity. Copyright 
controls inherently limit the models and 
methods of release and distribution of 
anything made by an artist. Digital dis- 
tribution and rights management meth- 
ods have failed to leverage technological 
and business advancements to serve 
consumer, artistic or corporate inter- 
ests. With many distributors, the feed- 
back loop on consumer usage is also 
limited. Buyer profiles, habits and usage 
patterns aren't shared with artists, who 
are then forced to use other means, such 
as surveys and focus groups, to deter- 
mine how their content is being received 
by the fan. 

In many cases, artists aren’t even en- 
titled to any control over what happens 
with their creative work — or to apply 
some of the new and innovative ideas in 
the digital landscape, due to restrictions 
from rights holders. Digital media tech- 
nologies for distribution, asset manage- 


ment, security and monetization have 
matured to the point that an easy-to-use, 
scalable, fully featured digital media gate- 
way and financial tracking system is now- 
possible. Artists should demand it. 

Why not? Nearly all forms of artistic 
output have migrated from analog to 
digital formats. When combined with 
innovation from media and other indus- 
tries, the rising volume of digital con- 
tent has created the potential for a 
significant increase in the engagement 
with “long tail" content from established 
artists. In other words, fans should be 
given a deeper, richer experience that 
includes a glimpse into an artist's world 
and work. 1 1 would benefit everyone with 
a stake in the business. 

We in the entertainment industry will 
soon operate in a world with a com- 
pelling, multifaceted user experience 
across online and mobile interfaces that 
will “drop a neutron bomb on current 
distribution models." as I was recently 
quoted in the Washington Post. In fact, 
working alongside the innovative com- 
panies with which I work every day. in- 
cluding Kobalt, we are building this 
gateway now. 

Stay tuned. •••• 


Dave Sieivart, co-founder of Eurythmics, 
is a legendary artist, producer, author, 
speaker, entrepreneur and songwriter 
whose recordings and collaborations 
have resulted in more than 100 million 
album sales and numerous Grammy, 
Golden Globe, BRIT, Lifetime 
Achievement, Legend in Songwriting 
and other awards. He has co-written 
with Mickjagger, Bono, Bob Dylan. Tom 
Petty. Gwen Stefani, Katy Perry, Jon Bon 
Jovi, George Harrison and many others. 
Recently named one of Fast Company 
magazine’s 100 Most Creative People in 
Business, Stewart also serves as a 
consultantfor Nokia, the world's largest 
mobile phone company, where he was 
given the unique title of “change agent. " 
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>»EVANS, 
RICHIE, 
JEREMIH 
BRING SONGS 
TO SOAPS 


Sara Evans, Lionel 
Richie and Jeremih 
will headline ABC 
Daytime and sister 
cable station 
SOAPnet’s new 
campaign to market 
music through soap 
operas. Among the 
tie-ins, SOAPnet will 
sponsor Evans' 
national trek this 
summer and Richie 
and Jeremih will 
perform on an 
upcoming episode of 
"One Life to Live.” 
The deal also 
includes meet-and- 
greets, on-air 
interstitial campaigns 
and Web promotions. 


»>JACKSON 
CONCERTS 
FACE LEGAL 
CHALLENGE 

New Jersey-based 
AIIGood Ent. sued to 
stop Michael Jackson 
from performing this 
year in London. The 
promoter contends in 
a lawsuit filed in 
federal court in New 
York that it signed a 
deal with the singer’s 
manager, Frank 
DiLeo, in November 
committing Jackson 
to an appearance this 
summer in the United 
States. Under the 
agreement, Jackson 
isn’t supposed to 
give another concert 
before that show, the 
lawsuit states. 
Jackson’s AEG Live- 
promoted London 
run begins in July. 


»> PIRATE BAY 
DEFENDANTS 
HIT NEW 
SETBACK 

The four men 
convicted of 
operating file- 
sharing site the Pirate 
Bay suffered a further 
setback when they 
failed to get their 
case dismissed due 
to alleged bias by the 
sentencing judge. A 
Swedish court ruled 
that judge Tomas 
Norstrom wasn’t 
biased against the 
Pirate Bay despite his 
membership in 
several groups that 
lobby for the rights 
of copyright holders. 
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J2E03I BY ANDRE PAINE AND AYMERIC PICHEVIN 


STRIKING OUT 


Constitutional Council 
Deals Blow To France’s 
Anti-Piracy Law 

PARIS — French “three strikes” legisla- 
tion aimed at tackling unauthorized file 
sharing has suffered another major set- 
back, in a ruling that some in the 
industry worry could hurt efforts to im- 
plement anti-piracy regulation in France 
and beyond. 

France's Constitutional Council ruled 
June 10 against a key element of the leg- 
islation, which would have allowed a newly 
established government agency, HADOPI 
(Higher Authority for the Distribution of 
Works and the Protection of Copyright on 
the Internet), to cut off Internet service to 
persistent copyright infringers for up to 
a year after two warnings. 

But the council ruled that 1 1 ADOPTS 
proposed powers violated the French 
constitution, based on what the council 
cited as the constitutional principle that 
communication and liberty of expres- 
sion are fundamental rights that only a 
judge can rule on. 

"We’ve been fighting a battle for a long 
period of time and we believe there will 
be a solution,’’ says John Kennedy, chair- 
man/CEO of the I FP1 , which has led the 
calls for three-strikes legislation. “What 
we hear is that a special judge will be ap- 
pointed, which would satisfy the require- 
ments of the constitutional court.” 

Despite uncertainty overthe sanctions, 
the council’s ruling won't affect the gov- 
ernment's ability to proceed with imple- 
menting a warning system. Inastatement, 
French minister of culture Christine Al- 
banel said HADOPI would be ready to 
issue its first warnings by the fall, while 
the government is set to introduce a new 
draft bill to amend the law by conferring 
the decision to cut off offenders to a judge. 

Herve Rony, director general at French 
labels organization Snep, acknowledges 
the council's decision as another blow 
but stresses that the implementation of 


Time for a do-over? French culture minister CHRISTINE 
ALBANEL (left) addresses the French National Assembly 
April 29 as it meets to discuss anti-piracy legislation. 


any law allowing warnings remains a 
crucial adiievement. 

“What's preoccupying [us] is not the 
fact that a judge will rule." Rony says, 
“but that there [must be] enough means 
allocated so that the justice is staffed 
[effectively] enough to rule.” 

The European Parliament has also 
challenged the principle of a state body 
having the authority to disconnect In- 
ternet users, when it voted in May in 
favor of a directive that telecom sub- 
scribers' access can't 
be restricted without 
a court ruling. 

“The Constitu- 
tional Council has 
simply followed the 
European Parlia- 
ment,” says Guy 
Bono, a French So- 
cialist member of the 
European legislative 
body. Bono de- 
scribed the French 
ruling as "a huge 
slap” for French 
President Nicolas 
Sarkozy, who had 
championed the 
legislation. 

Kennedy dismisses fears that an ad- 
ditional judicial element to the French 
enforcement plan will bring the sort of 
negative publicity suffered by the RIAA 
when it sued U.S. file-sharers. 

‘Around the world there's a trend to- 
ward specialist judges, especially in the 
intellectual property area," he says. 
“There has to be an ultimate deterrent 
for [the law] to work, but I don’t think 
the judge ends up being troubled very 
much — all the evidence is that, on the 
first warning, people change behavior.” 

In a statement, RIAA chairman/CEO 
Mitch Bainwol expressed optimism that 
“the French government will revise the 
law and do so in that fashion that will 
be pro-content and pro-consumer and 


serve as a reference 
point for the rest of the 
world,” Bainwol said. 

Meanwhile, the 
French ruling may also 
deter other countries 
from introducing graduated-response 
legislation. New Zealand’s three-strikes 
proposal was withdrawn after it failed 
to secure unanimous cooperation from 
Internet service providers (ISP), al- 
though Taiwan and South Korea have 
recently passed such laws. 

The focus now turns to the United 
Kingdom, where the June 16 Digital 
Britain report will determine how the 
government proposes to achieve its tar- 
get of cutting illegal downloading by 
70%-80% by 201 1 . 

However, there appears to be little po- 
litical appetite from the unpopular 
Labour government for three-strikes leg- 
islation. especially as the ISPs would re- 
sist any such moves. 


And Gregor Pryor, partner/digital 
media specialist at the international 
law firm Reed Smith in London, be- 
lieves France's woes will only harden 
U.K. opposition. 

“To curtail an individual's right to 
communicate via the Internet in such 
an ostensibly arbitrary fashion would 
be seen by the U.K. population as in 
breach of a basic social right in today’s 
digital age," says Pryor, who expects the 
report to merely "impose on ISPs a duty 
to provide information in a timely and 
orderly fashion.” 

Kennedy concedes that he’s worried. 
“I fear — and I hope I'm wrong — this 
government in its current state is going 
to walk away from the problem," he says. 
“If there isn’t real teeth to what they’re 
proposing, then they're contradicting 
their own policy.” •••• 

MOBILE: For 24/7 nows and analysis 
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UPFRONT 



»>UNIVERSAL 
REPUBLIC, BIG 
MACHINE TEAM 
FOR NEW LABEL 


Universal Republic and 
Big Machine Records 
have teamed for a new 
Nashville imprint 
dubbed Republic 
Nashville. The imprint 
will be stationed on 
Music Row and will use 
the combined resources 
of Big Machine and 
Universal Republic. 
Former Capitol Records 
promotion executive 
Jimmy Harnen has been 
appointed president of 
the label and its roster 
will include singer/ 
songwriter Sunny 
Sweeney and country 
duo Fast Ryde. 


»>TONY 
AWARDS’ 
RATINGS UP 19% 
OVER 2008 

The 63rd annual Tony 
Awards saw its best 
ratings since 2006, with 
7.5 million viewers 
watching the telecast on 
CBS, according to 
Nielsen Media Research. 
The awards were hosted 
by Neil Patrick Harris 
and had double-digit 
percentage gains in 
viewers and key 
demographics 
compared with the 
previous year. In 2008, 
6.3 million tuned in, 
giving the show a 19% 
increase this year. Billy 
Elliot: The Musical," with 
a score composed by 
Elton John (music) and 
Lee Hall (lyrics), was 
nominated for 15 
awards. It took home 10, 
including best musical. 


>»RICK ROSS 
BACKS 1800 
TEQUILA 

The tequila brand 1800 
and its parent company, 
Proximo Spirits, have 
partnered with rapper 
Rick Ross. The artist and 
his crew, the Triple C’s, 
will promote 1800's 
Select Silver by publicly 
endorsing the drink. 
Select Silver was 
launched in April 2008. 


Compiled by Chris M. 
Walsh. Reporting by 
Caitlin Berens, Ann 
Donahue. Reuters, Scott 
Roxborough, Allison 
Shafir and Chris M. Walsh. 
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MusicFirst Cries Foul Over 
Radio Royalty Retribution 

Ratcheting up an already bitter fight, the 
musicFirst Coalition is alleging that 
radio stations are threatening to not play 
music by artists who have publicly sup- 
ported legislation requiring terrestrial 
broadcasters to pay artists and labels 
performance royalties. 

In a June 9 complaint filed with the 
FCC, the recording industry lobbying 
group accused “some broadcasters’ — 
without naming any stations — of using 
their licenses “to further their financial 
interest at the expense of the public in- 
terest’ (billboard.biz, June 10). The 
House Judiciary Committee approved 
the controversial Performance Rights 
Act May 1 3 by a 21 -9 vote. 

The filing also accuses broadcasters 
of airing deceptive spots that “unfairly 
prey on public fears” by portraying the 
proposed royalty as a "tax." In addition, 
it claims no stations will accept music- 
First ads endorsing the bill. 

The National Assn, of Broadcasters 
(NAB), whose lobbying efforts led to a 
bipartisan majority of House lawmak- 


Alleged 

ers opposing the bill, called the filing 
“an act of desperation by a record label 
lobby losing on Capitol Hill and in the 
court of public opinion." It also noted 
that the No. 1 song on the Billboard Hot 
100 is "Boom Boom Pow" by the Black 
Eyed Peas, whose frontman Will.i.am is 
a vocal royalty proponent. 

The filing claims several stations 
owned by a major broadcast group no- 
tified a label that they would no longer 
play a top-selling artist's current single 
following his pro-royalty remarks — but 
stops short of revealing names. A June 
10 Associated Press story hinted that 
the mystery artist “could be U2 front- 
man Bono,” who in April publicly en- 
dorsed a performance royalty for radio. 
Calls to U2 manager Paul McGuinness 
and Interscope weren’t returned. 

MusicFirst spokesman Marty Ma- 
chowsky says it would identify artists 
and stations to the FCC if it initiates 
a proceeding and agrees to keep the 
information confidential. FCC repre- 
sentatives didn't respond to requests 



for comment. 

Reaction in the artist community to 
the alleged boycotts “is nothing short of 
outrage," says Daryl Friedman, presi- 
dent of advocacy and government rela- 
tions for the Recording Academy. 

David Oxenford, a partner in the 
Davis Wright Tremaine law firm who 
specializes in broadcast law, says mu- 
sicFirst doesn't have a strong case. 
“Without specific allegations of fact and 
injury, I don’t see how the FCC can start 
a proceeding," he says. “Nothing in this 
pleading suggests any broadcaster has 
violated any FCC rule or policy.” 

Musicfirst does name some of the 
dozens of stations that it says turned 
down its ads, including Greater Media 
active rock WRIF, classic rock WCSX 
and AC WMGC Detroit; Citadel hot AC 
WDVD Detroit; and Cumulus Media 
top 40 KRBW and Clear Channel clas- 


sic rock KKRW Houston. “It’s absolutely 
ridiculous that they would expect us to 
run spots in support of a bill that would 
be so harmful to the radio industry,’ says 
Greater Media VP of corporate commu- 
nications Heidi Raphael. “But we would 
never boycott an artist for expressing an 
opinion about this type of issue." 

MusicFirst also says in its complaint 
that ads that opposed the Performance 
Rights Act contain “malicious and un- 
truthful information solely to serve 
[broadcasters’] economic self-interest.’ 
For example, it disputes an ad that aired 
on independently owned classical WCLV 
Cleveland, which, echoing a common 
NAB refrain, stated that royalties “would 
go to record companies, most of whom 
are foreign-owned." The coalition main- 
tains at least half of the royalties would 
go to the artists themselves. 

It also accuses minority broadcaster 
Radio One of inciting “racial animos- 
ity" by falsely claiming that legislative 
hearings didn’t have any black owner 
representation. 

Oxenford says musicFirst's distortion 
claims amount to splitting hairs. “This 
is effectively political speech by the 
broadcaster on an issue of importance 
to them that is consistent with their First 
Amendment rights,” he says. •••• 


BY LOUIS HAU 


Jet’s Fuel 

EMI’s Label Services Biz Extends 
Reach With Aussie Band 


The latest expansion in EMI 
Music's label services business 
will be a global partnership 
with Eleven Seven Music Group 
that calls for it to distribute the 
new Jet album. That project, 
“Shaka Rock,” will come out 
Aug. 25 on the Australian rock 
band's own Real Horrorshow 
Records through Eleven 
Seven’s newly created Five 
Seven Music imprint. Distribu- 
tion and such services as pro- 
motion and licensing will be 
handled by EMI Label Services 
in the United States, the United 
Kingdom and Canada, and the 
album will be released by EMI in 
the rest of the world under li- 
cense (billboard.biz, June 9). 

The deal follows EMI’s April 
announcement of a sales and 
distribution partnership with 
Eleven Seven under which the 
major will provide digital and 
physical distribution, sales and 
marketing services in the 
United Kingdom and Europe. 
EMI will also provide licensing 
and synch services on a nonex- 
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elusive basis. 

Eleven Seven founder/CEO 
Allen Kovac says he wasn't in- 
terested in entering a tradi- 
tional upstreaming deal with 
a major. “In the upstream sce- 
nario, labels have a willingness 
to work with you when you 
have something that's hot,” he 
says. "But the minute they no- 
tice you have a split of the prof- 
its, they're going to focus on 
something else." 

Under EMI's label services 
deals, the major "wants to 
build partners and I feel com- 
fortable with the fact that they 
have the bandwidth to do 
that,” Kovac says. “For me, it’s 
more about how am I going to 
serve my client, rather than 
what's my business with EMI. 
I think that’s the future of the 
music business." 

EMI's label services division 
is part of the company’s music 
services business unit, headed 
by Ronn Werre, EMI Music COO 
of North America and Mexico 
and president of EMI Music Ser- 
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vices worldwide. In addition to 
its sales, distribution and licens- 
ing operations, the unit is de- 
veloping sponsorship and mer- 
chandising services. 

During the past year, EMI’s 
third-party distribution and 
services deals have included 
pacts with Bobby Valentino 
and his Blu Kolia Dreams label, 
Lady Sovereign and her 
Midget Records imprint and 
Raekwon and his ICEH20 Rec- 
ords label. 

“Independents have the 
ability to locate and nurture 
talent," says Dominic Pandis- 
cia, senior VP/GM of label serv- 
ices at EMI. “With a little bit 
extra muscle and exposure, 
they can reach a wider con- 
sumer base. EMI wants to be 
that one-stop shop.” 


Welk Music Group, which in- 
cludes the Vanguard, Sugar Hill 
and Ranwood labels, last 
summer signed a worldwide 
sales and distribution pact with 
EMI, which also includes 
nonexclusive licensing and 
synch services. The relation- 
ship helped Vanguard artist 
Matt Nathanson, who was al- 
ready a hit at hot AC radio, 
break through to a broader top 
40 audience, according to 
Welk president Kevin Welk. 
EMI also placed Nathanson’s 
single "Come On Get Higher” 
on Vol. 29 of the “Now That's 
What I Call Music!" series. 
Nathanson had already gen- 
erated enough airplay to get 
on the “Now” compilation be- 
fore the EMI deal, but Welk ac- 
knowledges that "it wouldn’t 


have happened without them.” 
Welk says his company’s 
partnership with the major has 
been beneficial for both sides. 
Artists like the Indigo Girls and 
Joey + Rory have generated 
sales for EMI, and it has helped 
supplement Welk’s in-house li- 
censing and synch department. 

“A lot of times when you talk 
to the majors and they say 
what they can do for you, you 
get in the system and you get 
lost,” Welk says. "That hasn't 
been the case with EMI.” 
Later this year, EMI ex- 
pects to roll out additional 
services, like merchandising 
and consumer analytics, Pan- 
discia says. 

"We believe we can reinforce 
EMI,” he says, “as being the best 
partner for them.” • • • • 
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BY MITCHELL PETERS 


Hey 



Artists Get Their Own Channels In Clear Channel Deal 


Artists like the Eagles and Christina Aguilera 
can now play D), at least online. 

Clear Channel Radio and Front Line Manage- 
ment have formed a joint venture to create artist 
personal experience {a.p.e.) radio, a stand-alone 
company that will allow musicians to produce 
their own online shows. Billboard can exclu- 
sively reveal. The channels will run 24 hours a 
day and play songs chosen by the artist, inter- 
views and commentary. The program will launch 
in July with the Eagles, Aguilera and Weezer. 

Ata time when artists are looking for ways to 
forge deeper connections with fans, Front Line 
and Clear Channel will use ad-supported a.p.e. 
radio to market albums and tours by offering 
fans exclusive content as well as an inside look 
into the musical taste of their favorite artists. 

“We feel that the old model of trying to get 
radio airplay and some video play is broken,” 
says Front Line founder/CEO Irving Azoff. 
who also serves as CEO of Ticketmaster En- 
tertainment and chairman of a.p.e. “We were 
looking for a seven-days-a-week. 24-hour artist 
online venture, and the radio channel seems 
to make real sense." 

The a.p.e. radio channels, which will also be 
open to acts not represented by Front Line acts, 
can be heard on Clear Channel’s local radio sta- 
tion Web sites, through the company’s iheartra- 
dio iPhone and BlackBerry application, and 
widgets placed on the artists’ Web sites. 

“We want artists to host the channels, tell sto- 
ries and turn new fans on to new music." says 
Evan Harrison, president of Clear Channel's 
digital division and CEO of a.p.e. radio. “It's re- 
ally a different approach, and we wanted to give 
the artist the foundation and infrastructure to 
let them do their tiling." 

In recent weeks. Clear Channel programmers 
went into a s tudio with Aguilera for a three-hour 
session during which the singer discussed moth- 
erhood, fashion and music. Aguilera's playlist 
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will feature songs from Santigold, Black Sab- 
bath and Etta James. Harrison says. 

“I am so excited to be one of the first artists 
on a.p.e.," Aguilera says in a statement provided 
to Billboard. “Fans always write to ask me what 
I like and listen to, which makes this such a great 
opportunity for me to share my musical inspi- 
rations with them. My channel is going to be a 
special place for my fans to find out about my 
new music, upcoming tours and lots of other 
news and original content It’s going to be fun." 

Each online channel will feature about 1 .000 
songs, plus stories and comments from the host 
The channels will be updated weekly with new 
music and content 

“When you talk about an Eagles-hosted radio 
channel, most people would assume they're 
going to hear Eagles music all the time," Harri- 
son says. “The truth is, you’ll hear an Eagles song 
every hour or so. with a story around it But what’s 
really exciting is that Joe Walsh will invite his 
friends to help participate, talk al>out destroying 
a hotel room or tell a more personal insight about 
where he was during the Kent State shooting.” 

AzofT points out that Clear Channel can reach 
more than 22 million online users per month 
through its digital platforms. “Our job as man- 
agers, and part of the service we ofTer to artists, 
is bigger distribution channels that nobody eLse 
can get them. " he says. “And bringing Clear Chan- 
nel in as the partner here is the big play." An artist's 
channel also “becomes an entry point off of which 
you can go to the artist's Web site and buy lick- 
els, merch . . . and hopefully engage them in some 
kind of social networking," he says. 

Clear Channel plans to use its on-air DJs to 
push radio listeners to the a.p.e. channels. “It's 
very natural for our programmers and on-air 
talent to tell our listeners, ' Hey, 1 'm sitting here 
with Christina Aguilera.' and then to talk about 
the fact that she's hosting her own channel that 
lives on their Web site,” Harrison says. 

In addition to programming the channels, 
artists will share in 
the profits they gen- 
erate from ads. "Is it 
going to make a lot 
of money? No. It's 
more of a marketing 
tool,” Azoff says. 
“But what is 
recorded music? It’s 
mostly a marketing 
tool, right?" •••• 


Artist as DJ: Clear Channel's 
iheartradio streaming music 
service featuring a.p.e. radio 
programming as it will appear 
on a Web page (above), an 
Apple iPhone (right) and a 
BlackBerry handset. 
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BY JACK RUTLEDGE and RACHEL BARNHARD 


MUSIC WITH A MESSAGE 

Takeaways From The Billboard/Adweek Music & Advertising Conference 

tor of creative services, 


Industry executives packed the 
Forest Ballroom in New York's 
W Hotel June 4-5 for the Bill- 
board/Adweek Music & Adver- 
tising Conference. A roster of 
top decision-makers shared 
their views on the key issues 
facing those looking to meld 
music and marketing. 

PAIRING ARTISTS 
AND BRANDS 
Steve Stoute, founder/chief 
creative officer, Translation: 

“When I first got into bridging 
this gap [between artists and 
advertisers), it wasn’t about try- 
ing to be a talent agent, like, 
'I’m going to sign you to this 
company for a deal.' 1 don’t 
have those kinds of relation- 
ships . . . It’s just not hooking 
up talent and a brand. It's about 
understanding the shared val- 
ues. If you look at the artist as 
a brand, and you look at the 
company as what it is — a 
brand — and figure out what is 
the commonality that the con- 
sumer believes, their proxim- 
ity is natural and it doesn't 
make it feel like it's forced." 

ADVERTISING AS 
ARTIST PROMOTION 

Bill Meadows, executive inte- 
grated producer of music and 
celebrity talent, Crispin Porter 
♦ Bogusky: “ People should look 
at advertising as they would 
radio. What would you do to get 
on radio 10 years ago?" 


David Keefe, global director 
of media and entertainment, 
Siegel & Gale: “You have to 
know your story, you have to be 
sucdnct, and it has to create dif- 
ferentiating value." 

MARKETER INTEREST 
IN MUSIC LICENSING 
Joel Simon, president/CEO, 
JSM Music: “Brands realize the 
only thing that can live beyond 
the life of an ad is music." 
Larry Mills, director of en- 
tertainment partnerships, 
Getty Images: “The reason 
people want to do things with 
Rihanna or Madonna is be- 
cause of who their fans are." 
Jack Horner, founder, 
FRUKT: ‘It’s no surprise that 
so many brands are getting in- 


volved with talent competitions 
because [young artists want] an 
opportunity to get discovered.” 

DON’T GIVE AWAY 
THE FARM 

Stephanie Dlaz-Matos, 
founder/creative director, 
Search Party Music: "As much 
as a band would like the expo- 
sure, you have to weigh the 
opportunity.” 

Keith D’Arcy, senior VP, EMI 
Music Publishing: "You have 
to move a lot of MP3s in order 
to make up the difference [of 
not cutting a licensing deal)." 

MAINTAINING 

REALISTIC 

EXPECTATIONS 

Jedd Katrancha, senior direc- 


Downtown Music Publishing: 

“The spot never really breaks the 
band. The spot can be great and 
the band perfect, but the band 
still has to sell to their audience." 
William Derella, manager, 
the Veronicas: "Everything 
lias changed: you need to find 
other ways to be exposed than 
you used to. Remember, brands 
will spend hundreds of millions 
of dollars to launch a product. 
A label will spend maybe $1 
million to promote an album. 
If you partner with a brand, 
maybe they won't use the song 
on your album, but you'll get 
those millions of impressions 
for your band.” 

Craig Currier, senior creative 
director of advertising mar- 


kets/executive producer, 
peermusic: “Part of the job is 
having to educate clients on the 
standard of payment. The first 
thing an agency wants to know 
is the five-year history of a song, 
because they don't want to get 
caught in a prior brand-music 
relationship . . .The brands are 
going to have to understand 
that it's a two-way street here." 

EURO RSCG’S 
ACQUISITION OF 
RECORD LABEL 
THErHOURS 

David Jones, global CEO, 
Euro RSCG Worldwide/Hav- 
as Worldwide: “The way 
music used to work is we'd 
come up with an idea for a TV 
commercial, go and see a di- 


rector, go off and shoot it and 
then sit down in the edit suites 
and someone would start 
thinking about, 'Well, actually, 
what should we stick on this?’ 
And we’d try a whole bunch of 
tracks and add it to that and see 
how it worked. And we actu- 
ally think it's a much more in- 
teresting opportunity to start 
from the beginning and say, 
'OK, how do we make music 
the start point rather than the 
end point?' ” 

MARKETING THE YAZ 
BIRTH CONTROL PILL 
WITH THE VERONICAS 
Richard Yaffa, CEO, Group 
M North America: “Bayer 
came to us and said, 'We're 
looking for a way to connect 
with women a little bit better.’ 
They wanted to improve their 
brand messaging, have people 
go and speak to their doctors 
. . . it's not about buying rights 
or assets, it’s really about a part- 
nership. We asked William 
[Derella]. ‘Whatare your objec- 
tives? What do you want to help 
the girls achieve?’ * 
Veronicas member Lisa 
Origliasso: “We thought it was 
cool. All these Disney acts are 
sponsored by, 1 don't know, 
'My Little Pony' or something. 
And here we are with a birth 
control pill." •••• 


Additional reporting by 
Evie Nagy. 


Priced To Move 

Sony Music’s Plans To Cut Wholesale Prices Had NARM Abuzz 


Sony Music Entertainment's 
plans to lower wholesale prices 
for its catalog was one of the 
main topics of conversation at 
this year’s annual NARM con- 
vention in San Diego. 

According to sources, Sony 
recently sent a brief letter to re- 
tailers and wholesalers about 
the repricing. The company 
plans to split its catalog into 
four or five price tiers, largely 
moving away from its front-line 
$1 1.86 wholesale price point; 
only about 140 titles will still 
carry that price. 

Sources say Sony has re- 
duced the wholesale price on 
about 4,000 titles to $5.50, has 
repriced about another 1 ,700 ti- 
tles to $6.40 and has assigned 
a $7.50 wholesale price to about 
160 other titles. An executive at 
a rival major label says that 


Sony has also priced some ti- 
tles at $6.15, although that price 
couldn't be corroborated with 
other sources. 

The new pricing plan 
appears to be a work in 
progress, with new releases 
expected to be repriced by 
September. Adjustments 
could also be made to catalog 
pricing at that time. 

“We will know about this in 
a few more months,” said the 
head of purchasing at a mid- 
size specialty chain. 'What 
Sony’s pricing will look like 
then will be different than it 
is now." 

Sony Music executives at the 
NARM convention declined 
to comment. 

While most retailers are 
happy about the move, a few 
voiced worries. Some said they 


were concerned that discoun- 
ters would use the cut to start a 
new pricing war. Other mer- 
chants said they're upset 
because Sony Music isn't 
providing price 
protection, with- 
out which some 
say they’ll be 
tempted to sim- 
ply return all the 
Sony titles af- 
fected by the pric- 
ing change so 
that they can get 
credit at the old 
wholesale price and then rebuy 
the titles at the new lower price. 

One merchant grumbled 
that the lack of price protec- 
tion “creates a lot more work 
for me ... (I) can deal with it, 
but who likes all the extra 
work?" But other sources say 


that the Sony plan provides 
enough flexibility that retail- 
ers can build price protection 
into their own in-store repric- 
ing of Sony titles. " Since there 
is no quid pro quo, stores can 
keep the titles at the price they 
want," one merchant said. 

Sony will provide advertising 
fluids forextemal 
advertising ef- 
forts, although it 
is eliminating in- 
store price-and- 
position funds, 
sources say. 

The price aits 
will present spe- 
cial challenges 
for wholesalers. 
“Who doesn't like lower 
prices?" one wholesaler said, 
noting however that whole- 
salers will be “hard pressed 
to give competitive pricing 
to their merchants, consid- 
ering they themselves need to 
make margin." 


Executives at die competing 
majors decline to publicly com- 
ment on the Sony pricing ini- 
tiative for fear that the Federal 
Trade Commission will con- 
sider such talk price signaling. 

Although one major-label 
executive said that Sony’s 
wholesale price reductions 
will put pressure on rival la- 
bels to follow suit, most exec- 
utives said privately that they'll 
take a wait-and-see approach 
before responding. 

Frank Luby, a partner at the 
marketing consulting firm 
Simon-Kucher & Partners, said 
that he too will take a wait-and- 
see attitude. 

”1 still think there is some 
business to be had at the higher 
price points," said Luby, who 
co-authored the book "Manage 
for Profit, Not for Market 
Share." “I also wonder if the 
lower prices will result in sus- 
tainable sales growth, or will it 
dig out future demand and just 


pull it forward?" 

Nielsen’s annual presenta- 
tion at NARM illustrated the 
rapid pace of change in music 
retailing. The presentation 
revealed that only 39% of all 
music purchases are made in 
a traditional music store, 
down from 68% in 2001. 
Nielsen also found that mass 
merchants' market share 
peaked in 2006 at 41% of pur- 
chases and has since fallen to 
33% year to date in 2009. 

In addition, new releases are 
failing to connect with con- 
sumers. In 2008, 35% of album 
sales were for albums released 
in that same calendar year, the 
lowest percentage of nevv- 
release sales in the Nielsen 
SoundScan era. •••■ 


Additional reporting by 
Glenn Peoples. 

For 24/7 retail news 
and analysis, see 

billboard. biz/retall 
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Rock’s Back Pages 

Nylon Magazine Branches Out With A New Record Label 


With apologies to my middle school 
math teachers, there are. in fact, rel- 
evant real-life applications of your 
lessons. For instance, two negatives 
do make a positive — at least in the 
case of two downward-trending in- 
dustries. Magazine publishing and 
record labels face serious challenges, 
but a few brave souls are hoping that 
combining the two will 
yield strong results. 

The latest magazine 
to join the trend is 
Nylon, a glossy fashion 
rag aimed at hip women 
in their late teens and 
early 20s. While it can 
be mocked for tackling 
tough questions like, 

“Are tights really 
pants?,” the magazine is also more 
body-image-positive than the typical 
fashion mag — there's nary a diet tip 
to be found — and devotes significant 
space to up-and-coming musicians. 

If Nylon’s fledgling label proves suc- 
cessful. it likely will be due to the 
brand's reach and number of proper- 
ties. “The entire Nylon brand is able 


to reach out to over 2 million music 
fans, not only via the two print maga- 
zines [Nylon and Nylon Guys], but also 
our Web site. TV channel, MySpace 
page, newsletter and tours,” founder 
Marvin Scott Jarrett says. Nylon has 
partnerships with MySpace, iTunes 
and YouTube, and is currently work- 
ing with Apple for an iPhone app. 

The label is a chance 
for us to bring the 
sound of Nylon to life 
by signing artists who 
embody the creative, 
artistic, smart and 
youthful spirit of what 
the brand represents," 
Jarrett says. “As the tra- 
ditional record label 
structure begins to 
break down, we feel that we offer these 
acts a unique opportunity to get their 
music out there via our enthusiasm 
and the enviable networks, databases 
and relationships we as a brand are 
able to leverage." 

Nylon follows in the footsteps of 
Vice and the Fader, two other maga- 
zines that have had modest success 


with their labels, due in large part to 
their sister properties . The Vice organ- 
ization also includes the video site 
VBS.tv and the in-house branding and 
marketing agency Virtue, while the 
Fader is part of the influential brand- 
ing agency Cornerstone (Billboard, 
June 6). Both labels have previously 
talked about using other parts of their 
parent companies to cross-promote 
their artists. 

Jarrett says he thought about start- 
ing a Nylon label for a few years be- 
fore taking the plunge. “We were 
always trying to define what the 
sound of Nylon was,” he says. “I 
looked at a couple of all-girl bands, 
but when 1 found the Plastiscines. 
I knew I had to get it started.” The 
Plastiscines are one of the label’s two 
inaugural acts, along with the U.K. 
solo artist Patrick Wolf. 

The Plastiscines' manager 
Maxime Schmitt says the band 
wanted to end its deal with EMI and 
desired something different. "We 
came to America last year to play a 
Nylon party, and we wound up in 
front of 4, 000 people," he says. “(Jar- 
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rett] introduced them to Butch 
Walker, who wound up producing 
the album. With these girls, there is 
such a strong story and visual ap- 
peal — they are young, beautiful and 
play rock’n’roll. Marvin knew how to 
capitalize on that.” 

In addition to covering the bands 
in the magazine, Jarrett has booked 
the Plastiscines and Wolf to play the 
second annual Nylon summer tour, 
which is booked by the William Mor- 
ris Agency. “Last year's tour was done 
in partnership with U rban Outfitters, 
while this year's will see us working 
with Pac Sun,” he says. The retailer 
will host competitions in its 900 stores 


nationwide to win tickets; about half 
of the stores will feature window dis- 
plays about the tour. Pac Sun also will 
send promotional material to its 2 mil- 
lion-strong database, Jarrett says. 

He has also signed a deal with RED 
to distribute all of Nylon’s releases. 
“They bring a lot to the table in terms 
of marketing and the ability to reach 
radio and do big deals," Jarrett says. “ I 
have really high ambitions for the 
label. I think a band like the Plas- 
tistines could totally headline Madi- 
son Square Garden." •••• 

For 24/7 Indies nows and analysis, 

.biZ blllboard.biz/indles or 

billboardindies Twitter 
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_ UPFRONT LATIN 



say Ricky's crossover wasn't 
in English." 

Another key to Martin’s 
breakthrough and the success 
of his fellow Sony artists Marc 
Anthony. Jennifer Lopez 
and Shakira was the broad- 
based support of their label. 
Martin was pushed from every 
possible direction, with the en- 
tire company 
acting in con- 
cert on a world- 
wide scale. 

Naturally, no 
amount of plan- 
ning will work 
if the artist lacks 
the talent and 
charisma to win 
over a broader 
audience. Martin had ample 
supplies of both, which was 
evident in his star-making 
performance of “The Cup of 
Life" at the 1999 Grammy 
Awards. “In my opinion, that 
was perhaps the single biggest 
game-changing moment for 
any artist in the history of the 
Grammys." says Rob Prinz. 
head of music at United Tal- 
ent Agency. 

Tommy Mottola. who at 

the time was chairman/CEO 
of Sony Music Entertainment, 
“had it in his mind that he was 
going to create this Latin rev- 
olution.* says Ken Ehrlich, 
the longtime executive pro- 


ducer of the Grammys. who 
also executive-produced Mar- 
tin's 1999 concert video. ‘One 
Night Only." 

Meanwhile. Ehrlich adds. 
“Angelo never let me forget 
what a big star Ricky was in- 
ternationally. He made it very 
clear that what we were doing 
was a piece of the puzzle." 

Following Martin's No. 1 
debut, a series of Latin albums 
by artists including Anthony, 
Lopez, Shakira and Enrique 
Iglesias reached the top five 
on the Billboard 200. With the 
exception of Lopez, who was 
already a star in Hollywood, 
they all had success in other 
markets first, followed by con- 
certed major-label support. 

Last week. Wisin A Yan- 
del’s “ La Revolution” debuted 
at No. 7 on the Billboard 200, 
with relatively modest sales of 
36,000 — more in accord with 
the current times. But their 
journey to the top 10 — navi- 
gating different promotional 
methods and breaking into 
new markets (Billboard. June 
13) — wasn't that different 
from Martin's trailblazing path 
of a decade ago. 

“Developing acts," Medina 
says, “have to move and look 
for options." •••• 

, m For 24/7 Latin news 
(RB and analysis, see 

billboard. biz/latin 


LaVidaCrossover 


Ricky Martin’s 1999 Breakthrough Still Holds Lessons 


crossover Latin successes pro- 
vide lessons that are applica- 
ble today. 

When Angelo Medina 

became Martin’s manager in 
1992, the for- 
mer Menudo 
singer was a de- 
veloping solo 
artist who only 
sang in Span- 
ish. A series of 
albums gradu- 
ally broke him 
country by 
country in Latin 
America, and then in Europe, 
aided by the success of ‘The 
Cup of Life,” the official 
theme of the 1 998 World Cup, 
which Martin recorded in sev- 
eral languages. 

By the time his English- 
language debut came out the 
following year, Martin was al- 
ready an established star, not 
only in Latin America and the 
U.S. Latin market, but in 
places as far flung as France 
and China. 

“It wasn't about making it 
work in the U.S. and then the 
rest of the world." Medina 
says. ‘We looked at different 
options. That’s why I always 


On May 29, 1999. Ricky Mar- 
tin surged to the top of the 
Billboard 200 with his Eng- 
lish-language debut album, 
“Ricky Martin,” ushering in 
what the media widely hailed 
as the “Latin explosion.” 

The set, which included the 
massive worldwide hit "Livin’ 
La Vida Loca," sold 661 ,000 


copies in its debut week and 
went on to sell 7 million in the 
United States, according to 
Nielsen SoundScan. 

A decade on, Martin’s sto- 
ried debut evokes nostalgia for 
a happier time for the record- 
ing industry. But the story of 
Martin’s commercial break- 
through and other subsequent 
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O Canada 

Despite Little Media Support, Latin Artists Gain Traction 



Northern heat: FONSECA (left) and JEP’s JORGE PEREZ 


On Colombian artist Fon- 
seca’s recent North American 
tour, can you guess which 
date outgrossed Los Ange- 
les, Boston, Dallas and Wash- 
ington, D.C.? 

It was Toronto, where Latin 
artists receive barely any of 
the radio or TV exposure they 
rely on in the United States 
and Latin America to drive at- 
tendance to shows. 

While such artists as En- 
rique Iglesias and Shakira 
have played in Canada, indus- 
try observers say the coun- 
try has gathered steam more 
recently as a tour stop for 
Latin acts without crossover 
appeal. Ricardo Arjona, 
Marco Antonio Solis, Jagu- 
ares and Tito Nieves all have 
shows scheduled north of the 
border this year. Chayanne 
and Luis Miguel also per- 
formed there in 2007 and 
2008, respectively. 

There were nearly 750,000 
people of Hispanic origin 
in Canada in 2006, accord- 
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ing to the government 
agency Statistics Canada. 
(Hispanics were defined 
as native Spanish speak- 
ers, people who were born 
in a Spanish-speaking 
country, those who had at 
least one parent born in a 
Spanish-speaking country 
or those who reported any 
Hispanic ancestry). Nearly 
half were born in Canada, 
though of the population 
born in Latin America, the 
largest concentrations 
were from Mexico, El Sal- 
vador and Colombia. 

The highest population is 
concentrated around Toronto, 
which counted more than 
200,000 Hispanics in 2006, 
according to the government. 

Promoter Jorge Perez’s 
JEP Agency broke ground in 
2005 with the pop-vallenato 
artist Carlos Vives and has 
since been the go-to local 
promoter for such major tal- 
ents as Juanes. “Many artists 
are calling me now and trying 


to arrange tours in Canada," 
Perez says. 

That’s despite the relative 
dearth of media exposure on 
the ground. There are a few 
cable TV channels that broad- 
cast in Spanish. Toronto, 
Canada's largest city, has an 
AM community station, an 
FM station with a few hours 
of Spanish programming per 
day and Radio Ondas His- 
panas, which broadcasts on- 
line and through an FM “sub- 
carrier" transmission that 
requires a specially equip- 
ped radio. 

Perez also relies on local 
Spanish-language press and 
his database of 16,000 
"VIP” members that he’s 
amassed from 15 years of 
promoting club nights and 
other events. “That allows 
people to have access to in- 
formation and buy tickets 
to our concerts prior [to the 
on-sale date],” Perez says. 
In addition to online social 
networks like Facebook that 


help artists connect with 
fans, another important out- 
let is the entertainment site 
TorontoHispano.com, which 
receives about 100,000 
unique monthly visitors, ac- 
cording to the site’s sales 
and marketing director Kelly 
de la Flor. 

William Morris Endeavor 
agent Jeremy Norkin, who 
booked Fonseca’s tour, 


notes that Toronto provides 
an opportunity to make 
money between the Midwest 
and the East Coast— an im- 
portant consideration on a 
tour, where every day car- 
ries travel costs. Unless the 
artist is a megastar, Norkin 
says, “there is not a market 
within a thousand miles of 
Chicago that’s routable." 

—Ayala Ben-Yehuda 
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REPLENISHMENT 

Spain’s most popular na- 
tional music radio network, 
top 40 format Los 40 Prin- 
cipales, has teamed with the 
Mexican beer brand Coro- 
nita in an effort to clean up 
one European beach per 
year. Los 40 listeners can up- 
load videos or photos to 
coronitasavethebeach.org 
to nominate any beach in 
Europe they think is in a bad 
state. Coronita’s Pan-European 
"Save the Beach” campaign 
will launch in Madrid, Lon- 
don and Paris in late June, 
when it will publish a statis- 
tical survey on the state of 
European beaches. 

Los 40 is run by Cadena 
SER, the national radio brand 
of the media holding com- 
pany Grupo Prisa, and has 4 
million daily listeners, accord- 
ing to the media survey com- 
pany EGM. “Save the Beach" 
is also backed by Los 40's 
associated travel company 
40viajes.com. Coronita is 
Mexico’s top-selling beer 
brand and sold in more than 
150 countries. 

This year’s winning beach 
will be announced in mid-July 
and will be cleaned up in time 
for Europe's busiest beach- 
holiday season in August. 
Funding will come partly 
from the limited-edition sale 
of specially made organic- 
cloth beach bags. Los 40 
Principales will stage a "Save 
the Beach” concert Aug. 14 
at Salou in northeast Spain, 
featuring singer Pau Dones | 

and other invited artists. 

—Howell Llewellyn 
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FURTADO ALBUM 

Singer/songwriter Nelly “ 

Furtado will release an all- S 

Spanish album Sept. 26 on § 

Universal Music Latino. Fur- „ 

tado, who is of Portuguese * 

descent, forayed into Span- » 

ish with "Tu Fotografia,” a £ 

duet with Colombian rock g 

star Juanes, included on a 

Juanes’ 2002 album “Un o 

Dfa Normal.” She also re- j 

corded “Te Busque” with 2 

Juanes and included it on £ 

her 2006 release “Loose.” i 

— Leila Cobo r 
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Pinball wizard: GILBY CLARKE at the Music Pinball Hall of Fame. 

Home Improvement 


I.M.P.’s Hurwitz Talks About 
The Value Of Venue Enhancements 


£. 


When you get Washington, D.C.. independent 
promoter Seth Hurwitz on the phone, there’s 
almost always music playing in the background. 

He wonders why that would 
surprise anyone. 

“It's like calling a chef in the 
middle of lunch and saying, 

"Wow, you eat?’ ’ says the chair- 
man of I.M.P.. which operates 
the Merri weather Post Pavilion 
in Columbia, Md., and owns the 
9:30 Club in D.C. 

Hurwitz is a music fan and, as 
such, has pul more focus on im- 
proving the experience at his venues this year. 
That includes pinball machines, giant chick- 
ens and branded cupcakes. “Mergers, ticket 
fees, all this stuff, that’s all business, that’s all 
music industry crap.” Hurwitz says. "Making 
deals with other companies, having fire sales 
one day a week, that's not it. in my opinion. It’s 
all about people wanting to come to your shows, 
and that has to start with genuinely feeling for 
your audience and identifying with them." 

I.M.P. is now in its sixth year operating, pro- 
gramming and promoting at Merriwealher. This 
year’s enhancements, which totaled more than 
SI million, include tripling the number of rest- 
rooms. adding a new food joint with an expanded 
menu and putting in a Music Pinball Hall of 
Fame Arcade with machines dedicated to the 
Rolling Stones, Kiss, Dolly Parton. Guns & 
Roses and others. At 25 cents a pop. proceeds 
will go to the National Pinball Museum, which 
plans to make its future home in Maryland. 

There is also a slate of green initiatives, bet- 
ter landscaping and the “Great Key West 
Chicken." a 7,500-pound. 15-foot-tall poultry 
sculpture. Merriweather owner General Growth 
Properties “definitely kicked in their share" of 
the improvement costs, Hurwitz says. 

One inspiration for I.M.P.’s venue improve- 
ments is legendary promoter Bill Graham’s 
practice of handing out apples to Fillmore con- 
certgoers during the fledgling days of the mod- 
em concert business. 

“The Bill Graham thing with the apples: It’s 
so simple," he says. “ It left people with a good 
feeling when they left the venue. But you can’t 
roll people around in mud all day and then hand 
them an apple. You have to treat them right 
from the beginning of the experience." 


On The 
Road 


At 9: 30, it’s not about apples but devil's food 
chocolate cupcakes filled with vanilla butter 
cream, topped with chocolate frosting, dipped in 
ganache and sporting the club’s 
logo. The signature cupcake, cre- 
ated by D.C. pastry chef Josh 
Short, debuted as a promotion for 
two Cake sellouts in May and will 
remain on the menu. 

“We wanted a cupcake that was 
the bomb," Hurwitz says. “We're 
giving them to all the bands that 
play there, not just the headliners. 
What better way to make a sup- 
port act happy that's driven all this way. maybe 
only making a couple hundred bucks, than to 
give them a cupcake? It makes them feel like the 
venue cares about them, too, which we do." 

The overall live business has been embrac- 
ing the need to improve the customer experi- 
ence at all levels. Live Nation, in particular, has 
been investing millions in capital improve- 
ments and in the consumer research that pre- 
sumably tells it what fans want. “Fans reward 
you when you give them value, so it’s our job 
to do that." Live Nation CEO of global music 
Jason Garner says, "whether it's how you price 
a show, how you put the show together or what 
you're selling them on-site." 

Notoriously conservative in gauging success, 
Hurwitz says ticket sales are doing well at Mer- 
riweather and 9: 30. “ I am the last one to want to 
be in denial, and I hate it when 1 read people con- 
stantly talking about how great everything is,” he 
says. “ However. I have to admit, this year is going 
pretty well. I ’m truly excited about this year’s sales 
and lineup. I don’t want to become one of those 
people that just talks about how great business 
is. but I have to say business is great.” 

I.M.P. also produces the Virgin Mobile Fes- 
tival. held the past three years at Baltimore’s 
Pimlico Race Track. It's unclear if the event will 
return to Pimlico and Hurwitz wouldn’t say. 
But he did mention that a "two-pronged major 
announcement" regarding the festival will come 
June 22. “There will be an event this year," he 
says. “It will be different than previous years. 1 
think when people see what we're up to they’ll 
get it. All shall be revealed." •••• 


JUNE 20, 2009 1 www.blllboard.biz 


OXSCORE 


Concert Grosses 



— Gelredome, Arnhem, the ho, oao •-.-rf'-i 

: Netherlands, March 21-22, May 2 t.vj <dtxis 

$7,877,161 




Live Nation International 


BRUCE SPRINGSTEEN & THE E STREET BAND 


Live Nation International 


e Nation International 


KENNY CHESNEY, SUGARLAND, MONTGOMERY GENTRY & OTHERS 


Heinz Field, Pittsburgh, June 6 ^•5,1° 


SASQUATCH MUSIC FESTIVAL 


e Gorge, George. Wash.. May 71.154 r 


JONAS BROTHERS, DEMI LOVATO 


!••••' S') May 18-19 

$3,S59,260 


Estadlo NaclonaL Lima, Peru, 49.564 ; ; 


shows one sellout 


Group/AEG Livo 


Evenpro/Water Brother 


ks, The Messina 


BRUCE SPRINGSTEEN & THE E STREET BAND 


New Jersey Sports A Exposition Authority 


BRUCE SPRINGSTEEN & THE E STREET BAND 


■ 

I 

■ 

■ 

■ 

I 


Nation International 


nimento 

■ 



$926,153 

157 75/1.45.14 02, Dublin. May 2-3 

$922,364 

lug 92/ 156 JO Bell Centre, Montreal. May 5 
















BY ANDRE PAINE 



Loud and clear. Live Nation's 2008 Download Festival at Donnington Park. 


BY JULIANA KORANTENC 


METALLIC K.O. 

Sonisphere Launch Poised To Shake Up 
Europe’s Metal Festival Circuit 


LONDON — The inaugural Metallica- 
headlined Sonisphere festival hits the road 
this summer, posing challenges and opportu- 
nities for rival metal events and hard-rock acts. 

The event kicks off june 20 in the Nether- 
lands, followed by Germany (July 4), Spain 
(July 11). Sweden (July 18) and Finland (July 
25). it ends in the United Kingdom (Aug. 1- 
2) at a 60.000-capacity site at Knebworth House 
in Hertfordshire. 

“Sonisphere has expanded the market" for 
hard rock acts, says liooking agent James Whit- 
ting at Coda Music Agency, whose client 
Killing Joke is on the Sonisphere bill. 

"Although Metallica headlined | festivals 
like] Reading and Leeds last year, there's a mas- 
sive demand to see more of them," he says. 
“Sonisphere can give them that platform.” 

Sonisphere’s co-founders are AEG-fi- 
nanced promoter Kilimanjaro Live and Metal- 
lica’s booking agency K2. In the United 
Kingdom, its main competition is Live Na- 
tion's Download Festival at Donnington Park 
(June 12-14). 

Kilimanjaro CEO Stuart Galbraith, a for- 
mer Live Nation U.K. managing director, 
has a lengthy track record of promoting 
metal festivals. Galbraith says that by mon- 
itoring online forums, he “saw a demand 
for a regular international festival for big 
acts like Metallica.” 

It's a tough time to launch, however, and 
one U.K. booking agent suggests that Soni- 
sphere sales are “disappointing,” noting, 
“Maybe [that] hints that the market can't take 
two ‘metal’ festivals." 

However, an upbeat Galbraith says, "We're 
happy with sales overall," after introducing 
discounting and single-day tickets to boost 
U.K. sales. Although declining to give details 
for other events, he says the 60,000-capacity 
event in Finland — traditionally a strong metal 
market— has already sold out. 

According to Live Nation U.K. festival di- 
rector John Probyn. Sonisphere has had 
“zero effect” on Download and ticket sales. 
He says, “If kids can afford to go to both, 
that's great." He refuses to divulge sales but 
says Download's three-day ticket packages 
have sold out. 

Live Nation triggered complaints last year 
when it limited Download's capacity to 
50,000 and changed its layout. "Every festi- 


val has a bad year,” Probyn says. “Last year’s 
was ours.” With capacity back up to 80,000 
this year. Live Nation predicts a sellout with 
headliners including Faith No More. Slip- 
knot and Def Leppard. 

Germany's established metal festival cir- 
cuit features events like Wacken Rocks (July 
30-Aug. 1) — where organizers predict a 
75.000 sellout with a bill including Saxon. 
Testament. In Extremo and Motorhead — 
and the With Full Force festival (July 3-5) 
in Lobnitz. The latter event drew 30,000 
last year, and managing director Roland 
Ritter says advance sales for Full Force 2009 
"are going very well,” with a bill including 
Motorhead. Soulfly. Carcass and Social Dis- 
tortion. Although his event coincides with 
Sonisphere, Ritter notes that the shows are 
more than 300 miles apart. “Germany is 
big enough for two festivals around the 
same date." 

Spain’s leading metal fest is Zaragoza's 
20,000-capacity Metalway (June 20-21 , 26-27) 
with 2009 headliners that include Motorhead, 
Twisted Sister, W.A.S.P. and Saxon. Elsewhere, 
the 12.000-capacity Kobetasonik in Bilbao 
(June 19-20) will feature Marilyn Manson, 
Motley Crue and Anthrax. 

The 11 ,000-capacity Lorca Rock metal fes- 
tival (July 24-25) has Sepultura and Tyr head- 
lining. Festival organizer Marisa Perez says 
she has doubts about Sonisphere's arrival. ‘So 
many metal festivals is a bit crazy." she says. 
“There's no market for three big [events].’ 

But Dutch industry observers suggest Son- 
isphere's arrival will grow the market rather 
than cannibalize sales from local metal festi- 
vals. Mike van Rijswijk, editor-in-chief of Hol- 
land’s biggest metal magazine Aardschok, 
expects that the leading Dutch festival, Wal- 
drock in Burgum. “will end up between 8,000 
and 12,000, as usual." 

Galbraith anticipates taking Sonisphere 
into Eastern Europe in 2010. "We want to grow 
Sonisphere and will reassess at the end of 
[this] year,” he says. "Until then, we're con- 
centrating on the first one — and confident it 
will work.” •••• 

Additional reporting by Tom Ferguson in 
London, TJ Lammers in Amsterdam, 

Howell Llewellyn in Madrid and Wolfgang 
Spah r in Hamburg. 
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Clothes Make 
The Band 

U.K. Fashion Brands Hook Up With Breaking Acts 


LONDON— British music stores may be in 
decline (Billboard, May 9), but new acts 
are seeking to maintain a presence in the 
retail sector by forming alliances with 
fashion brands. 

While established acts have signed big- 
money endorsement deals with retailers— 
Take That with Marks & Spencer and Lily 
Allen with New Look are two recent exam- 
ples— breaking talents are now signing up 
in the hope of getting more exposure. 

“With traditional music stores closing left, 
right and center, you’ve got to be open to 
exploring every other avenue," says Gary 
Davies, managing director of Good Groove, 
a London-based music production, publish- 
ing, label and management company. 

Davies recently shepherded a deal be- 
tween teenage pop singer Alex Roots and 
the Claire’s fashion accessories chain with 
profile, rather than profit, as the key to 
the partnership. 

"It’s not something they've got for free but 
it works very well for both parties,” he says. 

The Claire's campaign includes in-store 
radio promotion in 400 U.K. stores and the 
launch of a Roots line of sunglasses to tie in 
with her Aug. 3 single “Don’t Stop Looking.” 

Postcards distributed with purchases 
drive customers to the Claire's micro site at 
a rate of 35,000 hits per month, Davies says. 
The micro site has exclusive Roots content 


and links to her own sites and Davies says he 
hopes the association will “spill out into 
other territories." 

Meanwhile, Polydor-signed pop artist Gary 
Go says he’s found the perfect fit with luxury 
shirt brand Thomas Pink, whose promotion 
coincided with his self-titled debut album 
release, which entered at No. 22 on the Of- 
ficial Charts Co.’s May 31 list. 

"They want to support new, British talent,” 
says Go, who describes the association as 
"mutually beneficial— there’s no [financial] 
deal as such.” 

“I dress in a way that they thought is syn- 
onymous with what they do,” he adds. 
“Sometimes these things come along and it 
feels right.” 

The deal includes a free download of an 
exclusive track for Thomas Pink customers. 
The video for Go’s single “Open Arms” is on 
the company’s Web site, along with a link to 
Amazon to purchase the album, while the 
campaign will potentially roll out to stores in- 
ternationally. 

Thomas Pink was already a client of Lux- 
embourg-based Mood Media, which pro- 
vides customized in-store radio services. 
Mood Media concept development officer 
Ben Curwin, who is based in Kent, brokered 
the Thomas Pink/Go deal. He says the trend 
for using developing artists is based on 
brands seeking “ownership" of an act be- 
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>>: PLAYNOW PLUS 
LAUNCHES IN AUSTRIA 

Sony Ericsson’s unlimited music download 
service PlayNow Plus has launched in Austria. 
The service, powered by London-based Om- 
nifone, is available on Sony Ericsson handsets 
in partnership with the mobile network Or- 
ange, beginning with the W595 model. Prices 
start at €49 ($68.70) for the handset and 
€17.50 ($24.50) per month for an all-inclu- 
sive Orange data plan. Users in Austria get 
unlimited access to more than 3 million tracks, 
including repertoire from all the majors. They 
can also choose 100 MP3 tracks every six 
months. Handsets are preloaded with 1,000 
copy-protected songs, which when stored on 
the phone remain accessible as long as the 
user continues to subscribe. Subscribers can 
also transfer copy-protected tracks to any 
new PlayNow Plus handset. —Andre Paine 

>>>HOWARD UPPED AT EMI 
MUSIC PUBLISHING 

Felix Howard has been appointed head of 


A&R/senior VP of European creative for EMI 
Music Publishing in the United Kingdom. 
Based in London, Howard will report to Guy 
Moot, president of EMI Music Publishing U.K. 
and president of European creative. The two 
will work together to drive creative strategy. 
Howard was formerly VP of A&R in the U.K. 
office. He signed Calvin Harris, Sam Sparro, 
Beverley Knight and recent U.K. chart-topper 
Tinchy Stryder, among others. As an estab- 
lished songwriter, Howard has written songs 
for such acts as Amy Winehouse, Sugababes 
and Sia. — Jen Wilson 

>>>BRYAN FERRY 
HONORED AT RUSSIAN 
AWARDS 

Roxy Music frontman/solo artist Bryan Ferry 
was honored at the seventh Muz-TV awards 
at the Olympiyski sports center in Moscow, 
organized and broadcast live by the Muz-TV 
channel. Pop singer Sergei Lazarev picked up 
the best male artist award, beating last year's 
Eurovision Song Contest winner Dima Bilan, 


Copyrighted material 


fore it hits the big time. 


London-based Solar 
Management's Carol Crab- 
tree, manager of elec- 
tropop duo Kish Mauve, 
says the act wasn’t paid to 
be the face of Lee Cooper's 
RDLC fall 2009 campaign 
that launches in July. 

Lee Cooper doesn’t have 
a U.K. retail operation, but 
Kish Mauve's album “Black 
Heart”— to be issued June 29 
on its own YNYS label —will 
be sold in its flagship store 
in Belgium, while the brand is 
looking for a suitable retail 
partner to sell the CD in 
Britain. Lee Cooper market- 
ing manager Audrey Beyle- 
mans says LeeCooper.com 
will make downloads by its 
featured artists available for 
purchase later this year. 

Kish Mauve has a pres- 
ence in non-U. K. stores 
through screenings of the 
Lee Cooper-funded pro- 
motional video for its sin- 
gle, “Matthew,” and 
is looking into play- 
ing Lee Cooper in- 
store events around 
the world. Crabtree 
now expects to reach 


a physical licensing 
deal in Belgium and 



retailers try to add value to their 
products in the recession. 


France rather than proceed with a planned 
digital-only release. 

Mood Media’s Curwin predicts the trend 
will continue as labels realize the potential 
promotional power of fashion outlets and 


“The media channels deliver great value 
for money and often at point of purchase," he 
says. “It’s not going to work for everybody, 
but we are seeing a lot more interest in this 
kind of business." ••• • 


who took best song for his Eurovision hit 
"Believe” (on the independent label Mis- 
teriya Zvuka) and best music video. Ferry 
collected an award for lifetime contribution 
to the world music industry at the June 5 
ceremony. Other artist appearances included 
Katy Perry, Sum 41, French actress/singer 
Ysa Ferrer and Swedish singer Danny. 

—Vladimir Kozlov 


>>: GERMAN PUBLISHERS 
DEMAND ANTI-PIRACY 
STEPS 


>»WE7 GOING MOBILE 

The ad-supported music streaming service 
We7 is set to launch mobile applications, ac- 
cording to CEO Steve Purdham. We7 has 
completed development of an Apple iPhone 
application and is also developing apps for 
the BlackBerry and Google's Android oper- 
ating system. The news comes after the ad- 
funded streaming service Spotify confirmed 
In May that it has developed an app for mo- 
bile handsets using Android. Oxford, Eng- 
land-based We7 has licensing deals with all 
the majors and various indies. It also operates 
an a la carte MP3 store. — AP 


German music publishers have called upon 
the federal government to implement a sys- 
tem to clamp down on illegal music down- 
loading on the Internet. At the German Music 
Publishers Assn.’s annual conference in Dres- 
den, president Dagmar Sikorski said urgent 
action was needed, warning that "Germany 
is on course toward becoming a land of par- 
adise for Internet piracy.” Sikorski said In- 
ternet access providers should be legally re- 
quired to help combat Internet piracy. He 
added that the German government should 
heed the words of culture minister Bernd 
Neumann, who has said that illegal copying 
and unauthorized use of intellectual prop- 
erty are threatening the livelihoods of artists 
and companies in the creative industry. 

— Wolfgang Spahr 
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Last Days? 


Execs Say Piracy Has Pushed Malaysian Biz To The Brink 


KUALA LUMPUR, Malaysia — Rampant piracy 
is ravaging music sales in Malaysia and threat- 
ens the country's recording industry with ex- 
tinction, local labels warn. 

Piracy “has declared a death sentence on the 
development of a legitimate local music indus- 
try," Recording Industry of Malaysia chairman/ 
Universal Music Malaysia managing director 
Sandy Monteiro says. 

The industry reached its high-water mark 
in 1996 when RIM reported trade values of 315 
million ringgit ($124.7 million). But by 2008, 
trade values had plunged to 76 million ringgit 
($21.7 million), including an 82% drop in phys- 
ical sales to 56 million ringgit ($16 million). 
Although the overall annual decline slowed 
from 16.9% in 2007 to 10.8% in 2008, physical 
sales fell 20.7% and 18.8%, respectively, in 
those years. 

RIM estimates pirated goods account for 60% 
of physical unit sales and 90% of digital down- 
loads; in 1996, the IFP1 put the rate at 16%. “We 
have possibly the best laws covering copyright 
protection in the world," RIM CEO Tan Ngiap 
Foo says. “ But a shortfall in enforcement, lack- 
luster government support and bureaucratic 
red tape has allowed piracy to thrive." 

Monteiro adds that Malaysia has 26 officially 
licensed CD/DVD manufacturing plants. He 
calls that “an untenable situation," claiming 
just three could meet all legitimate needs. 

Executives claim the market is doomed with- 
out government action but appeals for help have 
fallen on deaf ears. The Ministry of Domestic 
Trade and Consumer Affairs didn't return calls 
seeking comment. 

Tan says that political upheaval following a 
turbulent general election in March 2008 dis- 
rupted dialogue with the government, although 
RIM will meet soon with the trade ministry to 
discuss tougher penalties and increased com- 
mitment to enforcement. "We need a special 
task force to eradicate piracy and need it now,” 
Tan says. RIM also favors digital legislation like 
the “three strikes’ laws recently adopted in 
South Korea and Taiwan. 

Sony Music Malaysia managing director 
Adrian Lim says piracy has severely limited the 
ability of local recordings to generate sales. 
“Even the most popular local acts can scarcely 
breach the 10,000-unit sales mark." Lim says. 


Label statistics somewhat support that view. 
Leading Warner Music act Raihan's self-titled 
1997 debut remains Malaysia's best-selling 
album, with 600.000 copies, yet its 2008 album 
“Praises for the Prophet” sold just 15.000. Sim- 
ilarly, reigning pop queen Siti Nurhaliz — still 
a huge concert draw — consistently sold 200,000 
copies a decade ago, but 2008's “Lentera Timur” 
(Suria Records) has only sold 10,000. 

Some independent labels have been turn- 
ing to 360-degree deals to bolster revenue. 
“Artists now depend on tours, television ap- 
pearances and endorsement deals to make a 
living,’ Monteiro says. 

Major labels have been cutting back. Last 
year. Universal Music outsourced backroom 
operations to India, while EMI shuttered its 
Malaysian office as part of a regional market- 
ing and distribution deal with Warner Music. 

Meanwhile, digital sales remain small. RIM 
reports they rose 23% to 20 million ringgit ($5.7 
million) in 2008, but that total compares poorly 
with other Asian markets. In Hong Kong, with 
a 7 million population compared with Malaysia's 
25.8 million, the IFPI says digital sales totaled 
$7.2 million; in Taiwan (population 22.9 mil- 
lion). they were $8.1 million. 

Monteiro says 99% of digital sales are ring- 
back tones and master ringtones, while "con- 
sumers freely download songs from foreign 
Web sites without paying a cent." The IFPI 
reports Malaysia has 26.2 million mobile 
subscriptions, but only 1.6 million broad- 
band subscribers. 

Malaysia's problems are mirrored elsewhere 
in southeast Asia, with IFPI regional director 
May-Seey Leong noting that "enforcement is 
also a problem" in the Philippines. Indonesia 
and Thailand. However, she insists national 
and international lobbying can produce re- 
sults. Leong cites South Korea's 16% rise in 
trade values to $140.6 million during 2008 as 
proof that that kind of “government commit- 
ment. strong enforcement and deterrent penal- 
ties’ can help labels. 

The South Korean government “had [al- 
ready] come up with very strong laws — last 
year, they also amended them to put liability- 
on [peer-to-peer] operators," Leong says. “They 
realized they needed new laws to deal with 
new problems." •••• 
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Malaysian malaise: RIM's SANDY MONTEIRO (left) and TAN NGIAP FOO say government 
action is needed to save Malaysia's record industry. 
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Getting Mighty Crowded 

A Flurry Of New Handsets Raises Hopes For Mobile Content Market 


It’s the device, stupid. 

Of all the lessons the iPhone 
taught the mobile industry, this 
is the most obvious and most 
important. And it was only a 
matter of time before smart- 
phone manufacturers upped 
their game to present a similar 
blend of design, functionality 
and merchandising. 

That time, it seems, is now. 
The mobile market is jumping 
with excitement over an impres- 
sive lineup of new devices from 
multiple manufacturers sched- 
uled to hit the market during 
the remainder of the year — de- 
vices the entertainment indus- 
try hopes will replicate the 
iPhone’s ability to inspire 
greater mobile content usage. 

First out of the gate is the 
Pabn Pre, which mobile opera- 
tor Sprint debuted June 6 and 
which may come to Verizon 
Wireless sometime next year. 
Introduced at the International 
Consumer Electronics Show in 
January, the Pre’s mix of touch- 
screen interface. Qwerty key- 
board. multitasking interface 


and WebOS software made it 
one of the more anticipated de- 
vices of the summer. Gadget 
pundits can't seem to agree 
whether it will be a complete fail- 
ure or a legitimate contender. 
But its “best ofboth worlds" fea- 
tures, which borrow ideas from 
the BlackBerry and the iPhone, 
have more than a few excited. 

Illustrating Palm’s desire to 
position its new handset as a 
consumer device, the Pre can 
synch with iTunes just as eas- 
ily as an iPod, at least for digi- 
tal rights management-free 
tracks — so long as Apple does- 
n’t disable that feature in a fu- 
ture iTunes update — and 
boasts direct integration with 
the Amazon M P3 store, among 
other slick capabilities. 

Hot on the Pre’s heels how- 
ever is the new iPhone 3GS that 
Apple introduced June 8 at its 
Worldwide Developers Confer- 
ence, along with updated 
iPhone software that expands 
the capabilities of the more 
than 50.000 
applications 


EXPRESSWAY 
TO YR SKULL 


A key element of any videogame is the 
quality of its graphics. But for some, sou nd 
is the deciding factor, and a pair of high- 
end headphones like the new Tritton AX 
400 can add real punch. With Dolby headphone tech- 
nology and wireless surround sound, the Tritton ’phones 
are optimized for gamers with independent volume con- 
trols for sounds and chat, Wii compatibility and USB mic 
support for PlayStation 3, Xbox 360 and PC consoles. 
The company introduced the product at the recent E3 
videogame convention with a side-by-side comparison 
with competing headphones. Pricing and availability 
weren't disclosed. —AB 



created for the iconic device 
(billboard.biz. June 8). While 
no individual upgrade particu- 
larly stands out. collectively the 
latest improvements to the 
iPhone add enough momen- 
tum to the device to make any 
challenge an even steeper up- 
hill climb. 

But Google's Android mo- 
bile phoneoperalingsystem is 
on deck to mount a greater chal- 
lcnge to the iPhone in the 
months ahead. To date, the G1 
device from HTC offered by T- 
Mobile has carried the Android 
banner on its own. By the end 
of the year, manufacturers like 
Samsung . Motorola and poten- 
tially Sony Ericsson will have 
Android-powered devices in the 
market as well. 

Also vying for the smart- 
phone crown is Nokia. The 
Finnish manufacturer domi- 
nates phone sales worldwide but 
lias made little impact in the U.S. 
market. The stateside launch of 
a Comes With Music device this 
fall is one effort to change that, 
likely with the 5800 Xpress 
Music phone. There’s also the 
N97 multimedia device 
that launched state- 
side in early June. 

Finally, Re- 
search in Motion 
has recaptured its 
longtime status as 
the smart-phone leader, 
even surpassing the mighty 
iPhone. According to the N PD 
Group, the BlackBerry Curve 
was the best-selling smart 
phone in the United States dur- 
ing the first quarter. Although 
the iPhone was second, RIM’s 
Storm and Pearl devices fol- 
lowed in third and fourth place, 
respectively. 


BITS & BRIEFS 


While the excitement 
around these devices' function- 
ality and design is valid, equally 
as important are their open ap- 
plication development pro- 
grams, which enable third 
parties to create innovative apps 
and download stores for them. 

Apple’s App Store started 
this trend, which has become 
as important an addition to 
these new smart phones as In- 
ternet browsing capability was 
to the previous generation of 
mobile devices. Others now in- 
clude Nokia's Ovi service, 
which launched May 26, and 
RIM's App World, which 
opened April 1. Palm's Pre 
comes with the App Catalog, 
Sony Ericsson says it plans to 
market wireless apps itself be- 
fore the end of the year and 
even Qualcomm is adding a 
Plaza Retail function to devices 
using its technology. 

It'd be premature to think 
that the iPhone App Store has 
this market cornered. In fact, 
some apps are doing better on 
other platforms. The Slacker 
personalized radio service has 
more than a million downloads 
through various BlackBerry de- 
vices, but far less on the iPhone, 
something Slacker CEO Den- 
nis Mudd credited to RIM’s 
more expansive developer part- 
nership program. 

The press already has 
dubbed this the Summer of 
Smart Phones, given this land- 
scape of new devices and serv- 
ices. Mobile music services, 
and the music industry at large, 
hopes that evolves into the Au- 
tumn of Adoption. •••• 


TIX FOR VIDS 

Def Leppard is teaming 
with YouTube to offer fans 
a chance to win tickets and 
backstage passes to the 
band’s upcoming tour with 
Poison and Cheap Trick. 
Contestants are asked to 
film themselves "perform- 
ing” any of the band’s 
songs— whether it be lip- 
syncing, air-guitaring, air- 
drumming or dancing— and 
then upload the clips to Def 
Leppard’s Web site. Entries 
are being accepted through 
June 17. The band will chose 
10 winners and notify them 
by June 19. 

DOWNLOADS TO GO 

Pure Play Music and WSA 
Distributing are partnering 
to provide mobile cus- 
tomers with microSD mem- 
ory cards preloaded with 
music by new and emerg- 
ing artists. Mobile sub- 


scribers will have the op- 
tion of purchasing a hand- 
set that includes a microSD 
card with 100 digital rights 
management-free tracks or 
buying a card as part of a 
separate bundle. The com- 
panies say that a number of 
U.S. wireless carriers will 
launch the service in July. 

REDEEMING SONGS 

Hip Digital unveiled a re- 
demption service for digital 
music called the Hip Digi- 
tal Music Engine. The tech- 
nology allows Web sites 
without e-commerce capa- 
bilities to offer digital 
downloads to customers 
without requiring users to 
visit a third-party site. Cus- 
tomers enter a PIN to gain 
access to Hip Digital’s cat- 
alog. The company hopes 
it will be used for promo- 
tional campaigns and loy- 
alty programs. 
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CO-FOUNDER 


Bart 
Decrem 


The head of the mobile application 
maker Tapulous discusses what's 
ahead for Tap Tap Revenge and 
the iPhone app market. 



iPhone and App Store have spawned a veritable industry of mobile applica- 
lopers. And while many startup companies are panning for gold, Tapulous, 
ie developer behind Tap Tap Revenge, has a record of consistent success. 

Tap Tap Revenge was the App Store’s most popular game of 2008 with more than 
11 million downloads, according to company data. The rhythm game uses the touch- 
screen Interface of the iPhone and iPod Touch to offer a music experience similar to 
the highly successful “Rock Band" and “Guitar Hero” franchises. 

Thanks to a new iPhone software upgrade, Tapulous will now be able to sell new 
songs for the game for 50 cents each, in much the way “Rock Band” offers download- 
able content. Universal Music Group is the first label to license its music to the com- 
pany for that purpose and will release artist-specific versions of Tap Tap Revenge for 
$5 each, starting with one based on Lady GaGa. The deal follows the success of ear- 
lier artist-branded versions of the game from Nine Inch nails, Coldplay and Dave 
Matthews Band. 

In a sign of Tapulous’ growing ambitions, Universal will also work with the app 
maker to develop new music game titles for the iPhone. 

Billboard caught up with Tapulous co-founder/CEO Bart Decrem to hear more about 
the company's plans, how the iPhone’s software affects app developers and what in- 
vestors think of the market. 



Was creating artist-specific Tap 
Tap Revenge games your goal 
from the start? 

I like to say we're the accidental 
gaming company. On launch day, 
there were three songs in the game 
that were done by a friend of the 
company and some indie bands. 
And it flew right to No. 1. Very 
quickly, independent artists ap- 
proached us to get their music in 
front of gamers. We've built a strat- 
egy around making the game a real 
brand and a real community. 
These artist editions of the game 
are an important part of that strat- 
egy. It's not just that fans want to 
play to music they love, they want 
to have an experience that's about 
their band. It's not just about play- 
ing Lady GaGa songs in Tap Tap 
Revenge. You want to have a Lady 
GaGa experience. So that’s where 
these special editions of the game 
fit in. 

How is developing an artist- 
specific game different from 
the core Tap Tap Revenge title? 
The special editions have more of 


a concept of levels and unlocking 
songs at each level. Each level gets 
harder, so we try to be thoughtful 
about how we pick the songs so 
there's a sense of work. When you 
listen to an album, it's not just 10 
songs thrown together; there’s a 
sense of a narrative there. We’re 
trying to do the same thing with 
these editions. 

Will the number and frequency 
of artist-based games increase 
with the Universal deal? 

I don't think so. We’re in the mid- 
dle of planning right now. The 
great news is that Apple is open- 
ing up in-app commerce in the 
new version of its software. We 
will be able to sell music within 
the game directly. So we will have 
a paid version of Tap Tap Revenge 
for $1 where users can buy songs 
without leaving the game, which 
is awesome. That means in the 
future, we’ll have a mixture of 
these [artist editions) every cou- 
ple of months but also offer tracks 
you can download in the game. 
We’re a small company and can 


only do so many of these things 
at a time. 

Now that you can charge for 
tracks, do you expect to license 
a wider variety of music? 

We have something like 200 tracks 
you can download for free. Some 
are really big hits. We’ve featured 
30H13, Pitbull. All-American Re- 
jects. So we’ve featured not just 
indie tracks but hits in the free 
game. The music industry as a 
whole is excited about the App Store 
and the iPhone, and that’s helped 
a lot. This is why the U niversal deal 
is so big for us. 1 would say by the 
end of summer, we’ll have hun- 
dreds of tracks users can download. 

What can you say about the 
new game titles that you’re de- 
veloping with Universal? 

I can’t say much because we’re at 
the beginning of the process. But 
the way I think about it is that 
Dance Dance Revolution, “Rock 
Band” and “Guitar Hero" really cre- 
ated the genre of music gaming. 
We have been the leader in bring- 


ing that to the iPhone, but we see 
we're j ust at the beginning. There 
are a ton of things you can do on 
the iPhone to move the genre for- 
ward. This is one of the reasons 
we’re not moving to other plat- 
forms. There's a lot of things we 
can do to take advantage of the 
graphics, the location awareness, 
the accelerometer, and we've only 
scratched the surface. 

Are you concerned that “Rock 
Band” or “Guitar Hero” will de- 
velop a version of their games 
for the iPhone? 

We already have competitors on 
the App Store today. Gameloft just 
announced their Guitar Rock Tour 
new version. Dance Dance Revo- 
lution launched in January. So far, 
none of those have really im- 
pacted the success of Tap Tap Re- 
venge in a material way. I expect 
"Guitar Hero” and ‘Rock Band” 
will both be on the iPhone at some 
point, and I expect they’ll both do 
a fantastic job. Those are great 
studios and great franchises. To 
me, Tap Tap Revenge has become 


m 


its own product experience. It’s 
not trying to be “Rock Band” or 
“Guitar Hero.” 

What's the funding environ- 
ment like these days? 

We’ve raised just over $3 million 
from a number of angel in- 
vestors, and we’re on track to 
break even in the next few 
months. Having said that, we are 
exploring a number of invest- 
ment opportunities and trying to 
figure out if we're going to break 
even and grow off our own cash. 
But there may be some invest- 
ment opportunities that are ex- 
citing enough that they would 
allow us to grow at a more rapid 
pace, and we are in discussions 
with a number of groups. 

Does having a hit on the 
iPhone help more than if you 
were a popular app on a dif- 
ferent platform? 

Venture capital and other in- 
vestors have been putting money 
into mobile companies for over a 
decade, and in the U.S. it's been 
a long, hard slog. With the 
iPhone, it’s kind of like going 
from AOL to the Internet, or from 
DOS to Windows — there are dra- 
matically different opportunities. 
Investors are looking for compa- 
nies who are going to be leaders 
in next-gen mobile. Rather than 
putting out a whole bunch of apps 
and hoping they become hits, 
we’re saying we think music gam- 
ing is huge, and it’s going to be 
huge on mobile. The right place 
to learn how all this is going to 
work is on the iPhone. But in the 
future we’ll want to do that on 
other platforms. •••• 
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With the iPhone, it’s kind of like going from AOL 
to the Internet, or from DOS to Windows— there 
are dramatically different opportunities^^ 
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TOWN WHERE 
YOU BELONG 


CHRIS DAUGHTRY 

is famous— hard not to be, what 
with the “American Idol” thing and 
the heartthrob thing and Grammy 
Award nomination thing and the 
gazillion records sold thing. But 
he still tries to be a normal guy. He 
runs errands when he’s home in 
North Carolina; a favorite pastime is 
taking his kids to the movies. And it 
was when he saw “Alvin and the 
Chipmunks” in the theater with his 
children that he realized his life had 
reached the point where weird is the 
new normal. /// “Whoa! Whoa! This 
chipmunk is oversinging my song,” he 
says with a wince, recalling the dog-whistle 
octave stylings of Alvin on “Feels Like 
Tonight” in the film. “There were runs 
everywhere. I didn’t even know what it was 
until the chorus.” /// It’s been an impressive 
couple of years for Daughtry, both the man and 
the band, which includes Josh Steely on lead guitar, 
Brian Craddock on rhythm guitar, Josh Paul on bass 
and Joey Barnes on drums. Its self-titled first album sold 
4.4 million copies since its release in November 2006, 
according to Nielsen SoundScan, and 7.1 million digital track 
downloads. “Daughtry" sold at least 15,000 copies per week — 
every week — from its release until May 2008 (see chart, page 22). 


Daughtry Sold 4 Million 
Copies Of Its First Album. 
Now, With ‘Leave This 
Town,’ It Will Emerge 
As A Real Band 


BY ANN DONAHUE 
PHOTOGRAPH 
BY MAX VADUKUL 
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Top 10 Best-Selling ‘American Idol’ 
Contestants In Total Album Sales 


David Cook Jordin Sparks Kellie Pickier 

1.151,000 1,062,000 1,036,000 732,000 


The album was a perfect storm of the commercial and the 
creative that paired Daughtry's gigantic fan base from “Amer- 
ican Idol" with the set’s instantly winning “Guitar Hero”- 
worthy guitar riffs and lyrics. The group's second album, 
“Leave This Town,” set for release July 14, gets a leg up from 
this foundation; it's another record full of songs that make 
you want to roll down the car windows and bust a vocal cord 
or two while trying to match Daughtry's gravelly wail. But 
there’s one key change to the music: Daughtry — the band — 
created this album, instead of it being the work of Daughtry 
the brand. 

"So much of the focus of the launch of the first record was 
on Chris," RCA senior VP of marketing Aaron Borns says. 
‘But they really are a band. When a band clicks the way they 
do, they work with such a good energy. It just comes through 
that they love what they do." 

After finishing fourth in the fifth season of “American Idol" 
in 2006, Daughtry was obligated to complete the summer 
tour for the program's top 10 finalists. To capitalize on his 
appearance on the show with an album as soon as possible 
after the tour ended, it was a frantic rush for Daughtry. 19 
and RCA to write songs, rehearse and record with session 
musicians. Only then were there auditions for the band mem- 
bers dial would make up Daughtry and take those songs from 
the album on the road. 

“That tour is 60 cities in 12 weeks," says Daughtry's man- 
ager. Stirling Mcllwaine of 19 Entertainment, of the Ameri- 
can Idols Live tour. “It’s a grueling schedule. He had like one 
day off a week, so what we did is either fly Chris in or fly peo- 
ple out to meet him on the road." After a series of auditions, 
the final lineup of Daughtry was set for the tour, and the very 
next day the band had its first photo shoot. The making of 
the album continued to avalanche until November 2006, when 
“ Daughtry” arrived with a No. 2 debut on the Billboard 200 
and eventually reached No. 1 after nine weeks. 


For “Leave This Town." the album’s creation was much 
more collaborative and inclusive. Case in point: The cover of 
the first album showed Daughtry alone, front and center, with 
blurred, anonymous bandmates in the background. On the 
cover of" Leave This Town." the faces of all of the band’s mem- 
bers are clearly seen. 

While Daughtry remains the band's primary songwriter, 
he worked with Steely and Craddock on several tracks, as 
well as longtime friends of the band like Nickelback’s Chad 
Kroeger and Brian Howes, who co-wrote “Over You" for 
Daughtry's first album. 

The first single. "No Surprise," was first played live on "Amer- 
ican Idol" (see story, page 23) and now stands at No. 51 on the 
Billboard Hot 100, with 268,000 dig- 
ital copies sold, according to Nielsen 
SoundScan. Touring with Nickelback 
bolstered Daughtry’s reputation — 
besides exposing the band to the es- 
tablished act's audience, it also 
melded the relationship between 
Daughtry and Kroeger as songwrit- 
ers. "They just get along famously," 

Mcllwaine says. "Forget about the 
music side of it — they really just get 
along as people." On “Town," 

Kroeger and Daughtry wrote numer- 
ous tracks, including “No Surprise." 

“You’re looking for something that's obviously going to be 
radio-friendly," Mcllwaine says of the first single. ‘The sec- 
ond requirement is, 'Will it be a great launching point for the 
campaign? Will it tell people he’s back? Does it have the sig- 
nature Daughtry sound?’ That’s the song that raised its hand." 

Right now the leading contender for the second single is 
the ballad "Life After You," a plaintive take on loss that's rem- 
iniscent of “Home” from "Daughtry." Mcllwaine is giving 


“No Surprise" plenty of time to develop; “Life After You" will 
start being worked to radio in the fall. 

And while Daughtry's voice and rock riffs still play center 
stage to most of the album's tracks, several songs take some 
creative chances. Daughtry wrote “You Don't Belong” on his 
own; it's a hard-driving song that wouldn't sound out of place 
on an Alice in Chains album. And “Tennessee Line." featur- 
ing a fiddle and vocals from Vince Gill, fits comfortably in 
the country-rock crossover space, a la Lady Antebellum. 

“Leave This Town" came together in a couple of months, 
without any deadline pressure from the label. Mcllwaine 
says. "We didn't do that knee-jerk thing when you have a hot 
record. “ he says. “The first album was a great run for us, and 
the record company usually wants 
you to churn another one out by 
Christmas, right? And we just didn’t 
do that. We said, 'This is a really im- 
portant album — the first album we 
didn't have the band hired yet.’ Chris 
has always been in bands, and it’s 
really important to Chris to go out 
and be a band." 

BAND AID 

The week of the “American Idol" 
eighth-season finale in May (Daugh- 
try was rooting for Kris Allen, de- 
spite Adam Lambert's more overt rock leanings), the band 
is sitting in Mcllwaine’s office at 19 Entertainment in Los 
Angeles and chowing down on the nouveau rock god snack 
of choice: granola bars, water and coffee. They're laughing 
about the amount of bass and the volume at which Mcll- 
waine listens to music in his office: “It’s like 'Jurassic Park,' " 
Craddock says. 

Their camaraderie is very much evident — they finish each 


‘Whoa! Whoa! 
This chipmunk 
is oversinging 
my song/ 

-CHRIS DAUGHTRY 
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Daughtry’s self-titled first album 
has racked up a series of standout 
numbers since its November 
2006 release. 


4.4 

MILLION 

Copies of “Daughtry” sold 
in the United States since its 
Nov. 21, 2006, release. 


7.1 

MILLION 

Total number of paid 
Daughtry song downloads 
in the United States. 


79 


Number of consecutive 
weeks “Daughtry” sold at 
least 15,000 copies per week. 
The album remained in the 
top 50 of the Billboard 200 
for its first 80 weeks. 
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other's sentences and mock each other with good-natured 
snark. Two of them are wearing the same boots, which of 
course draws jeers from the rest of the band. 

Sure, Daughtry gets the lion’s share of the attention — that 
inevitably falls on the lead singer. Borns notes — but Steely 
reveals that fans have made Web sites dedicated to all of the 
band's members. (“Yeah, like, we're the New Kids on the 
Block," Paul says.) And after erupting into peals of laughter, 
they uniformly go mum — and get a bit embarrassed — when 
asked about a dressing room prank Nickelback played on 
them when the bands toured together. “Google it!" Paul hisses 
under his breath. (We did. No luck in finding out exactly what 
the prank was, but Daughtry says “our families know about 
it" as he beseeches for the subject to be dropped.) 

What all of this means is that now that Daughtry has 
cemented its relationship as a band, touring is a blast. 
It's where the members became friends and started to de- 
velop concepts for songs for the second album. The quin- 
tet hammered out ideas on the tour bus after each 
evening's show and traveled with recording equipment. 
In total, they developed more than 70 tracks for “Leave 
This Town.” “It was easy to find the 20,” Daughtry says 
with a laugh about the album’s shortlist. “There were 
about 50 that were about nothing." 

They road-tested some of the contenders during their 
performances — a smart strategy, given their touring suc- 
cess. According to Billboard Boxscore. as a headliner, Daugh- 
try grossed $1.4 million from 29 shows, selling out 28 of 
those dates. The members really made their name as an 
opening act for both Bon Jovi and Nickelback: as part of 
those concerts they played to 1.2 million attendees and 
grossed $95.5 million. 

In particular, opening for Bon Jovi was a turning point for 
the band — “It was like going to a Bon Jovi show every night." 
Steely says with a laugh — and it's an experience that the entire 
band speaks of with veneration. “At the end of the tour Jon did 
this speech in Atlanta and I was offstage listening to it," Daugh- 
try says. " It was about how he met me years ago, and at the end 
of it he says. 'This man will never open for another band again.' 
To get that respect from someone who has obviously stayed rel- 
evant for that amount of time? It felt really good." 

Not everything was sunshine during the tour though. A 
bomb scare cleared out the BankAtlantic Center near Tampa 
Bay, Fla., delaying the show by three hours, and Daughtry 
had to take the stage before a virtually empty stadium. “It 
was like playing at band practice and just the neighbors were 
showing up," Daughtry says. “The house lights were up. 
and you could see the janitors sweeping,” Paul adds. 

This time Daughtry will tour as an established headliner 
in support of “Town.” The band will do 15 shows this sum- 
mer across the country for fan club members and radio con- 
test winners; at the end of September Daughtry begins a 
100-stop North American tour. “We're very cognizant of who 
our audience is and we're going to places where they are." 
Mcllwainesays. “It's going to be everything from Seattle to 
Spokane [Wash.| to Boise [Idaho] to Bozeman [Mont.], all 
the way up to Poughkeepsie, N.Y., and down to Tampa, Fla." 

ROCK THIS TOWN 

In the wake of his appearance on “American Idol," Daugh- 
try's fan base was. according to Mcllwaine, 65%-70% fe- 
male, generally between the ages of 25 and 45. Since he 
started the band, however, 19 pushed to broaden his expo- 


sure through targeted radio play and youth-ori- 
ented concert dates. “We did one of the unoffi- 
cial balls for the inauguration that was attended 
by 7,000 juniors and seniors in high school," 
he says. “I literally felt like I was looking out at 
a high school dance with no chaperones. Daugh- 
try played an acoustic set — and the kids were 
singing every lyric back to him.” 

Plans for international touring are still in the 
early stages. “The challenge with international is 
that they always want the U.S. story to be happen- 
ing,” Mcllwaine says. “So we’ve got to simultane- 
ously create the U.S. story and create some 
windows of time to go international." The label 
is considering appearances in Australia, South 
Africa and Europe. The United Kingdom was 
Daughtry’s most significant sales territory out- 
side the United States, where “Daughtry" peaked 
at No. 13 and has sold 42,000 copies, according 
to the Official Charts Co. 

The band will make numerous TV appearances 
the week “Town" arrives. There also will be on- 
line and in-person shows at locations still to be 
announced. RCA makes a point of trying to break news 
through Daughtry’s Web site, daughtryoffiriaI.com, and has 
been flexible enough to revamp its release schedule after a 
couple of debuts were pre-empted by pirates. (The song and 
the video for “No Surprise," plus the album's track list, hit 
the Internet before the label intended.) 

Daughtry is active on Twitter — yes, it's actually him, he 
has an iPhone, and the background of his Twitter page is an 
old-school Bob Kane "Batman" — regaling his followers with 
everything from movie recommendations to details about 
the desolate photo of Fremont Street in downtown Las Vegas 
that’s on the cover of “Leave This Town." Rather sweetly, he 
engages in a lot of public flirting on Twitter with his wife, 
Deanna, who has amassed almost 2,500 followers of her own 
under the name (©Mrsdaughtry. 

It all goes back to what people find most appealing about 
Daughtry: that he's a normal guy. That was the compelling 
back story that boosted him during “American Idol" — be- 
fore auditioning for the show, he worked as a service ad- 
viser at a Honda dealership. Once he made it to the final 
rounds, it became clear he brought something new to the 
show, as his rock vocals veered away from the usual heavy 
pop-and-R&B bias. Without Daughtry, there wouldn't have 
been a David Cook — or, for that matter, a Lambert. 

And. to his credit, his dude-next-door vibe doesn't ring hol- 
low or seem to be part of a Machiavellian “he's so un-Holly- 
wood that he’s Hollywood” marketer's contrivance. Daughtry 
recalls pushing a cart through a Home Depot and hearing 
one of the band's songs playing over the in-store speakers. 
He flipped up his hoodie and tried to remain inconspicuous 
as he lurked in the aisles. 

“You hid?" Barnes asks incredulously, and Daughtry nods, 
a bit sheepish. Barnes starts dancing in his chair and wav- 
ing his arms frantically. “I'd be like. 'Hey! Hey ! Turn it up! 
That's my jam!’ ” 

Daughtry laughs at Barnes' lunatic enthusiasm. “Yeah, 
that’s your jam." he says with a grin. And it is. Because they're 
a band. •••• 


Additional reporting by Jen Wilson in London. 
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To paraphrase Michael Corleone: Just when you think you're 
out of "American Idol," they keep pulling you back in. It’s 
an "Al” rite of passage: A singer graduates from the show 
but is inevitably invited back to perform in later seasons— 
that's the way it goes when your management company 
and the show’s producer are both outposts of 19 Enter- 
tainment. It benefits the show and the artist: “Al” promotes 
the appearances, drawing in viewers of previous seasons, 
and the artist again gets seen on TV's biggest platform of 
25 million viewers. 

Carrie Underwood and Ruben Studdard lent their voices 
to songs played to outro-ousted contestants; Kelly Clarkson 
and Kellie Pickier performed on the show this year. But for 
Chris Daughtry in particular, his recurring "Al" obligations 
have served as a boon to his band's career. 

An April 2008 appearance on the show's charity special, 
“Idol Gives Back," highlighted the band's work with the im- 
poverished children in Uganda in a video set to the band’s 
song “What About Now.” According to Nielsen SoundScan, 
the track's download sales increased by 9,266% the week 
after the special aired. 

More recently, Daughtry debuted “No Surprise" in a live 
performance during this season's Rock Week elimination 
show on "AL" The week after the performance— which oc- 
curred the same week the song debuted digitally— it sold 
104,000 copies, according to Nielsen SoundScan. 

"When you have a TV show that 25 million people a 
week are watching, they’re also listening to the top 40 
radio and hot AC, which is where we're played." Daughtry's 
manager Stirling Mcllwaine says. "There's a lot of inter- 
secting audiences." 

For Daughtry, it means he remains in the pantheon of 
artists who got their start on “Al." —AD 


43,5 
ana 43 


Where “Daughtry” ranked, 
respectively, on the list of the 
best-selling albums of 2006, 
2007 and 2008. In 2007 alone, 
the set sold 2.5 million copies. 


198 

Rank of “Daughtry” among the 
best-selling albums of the 
Nielsen SoundScan era (1991- 
present). It’s sandwiched 
between R.E.M.’s “Out of Time” 
(4.5 million) and the soundtrack 
to “Forrest Gump” (4.4 million). 


5 

Number of top 30 Billboard 
Hot 100 singles on “Daughtry”: 
“It’s Not Over,” “Home,” “Over 
You,” “Feels Like Tonight” and 
"What About Now.” 


1.8 MILLION 

Number of detections the 12 
songs on “Daughtry” have 
registered on all existing U.S. 
radio stations through June 1, 
according to Nielsen BDS. 

—Keith Caulfield 

SOURCES. Nielsen SoundScan through the week 
ending May 24. Nielsen BDS through June 1 
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The car is also lire perfect metaphor for Heap’s career to date: 
quirky, seemingly out of step with mainstream tastes and yet 
more than capable of making a powerful connection with peo- 
ple once they experience her in the right setting. Oh, and about 
to be seriously upgraded. 

Sure, Abigale may have proved the ideal vehicle for ferrying 
Heap about the Essex countryside on her rare excursions while 
she's been recording her third solo album, “Ellipse” (Mega- 
phonic), due Aug. 3 in the United Kingdom through Epic and 
a day later in the United States from RCA. But for a woman 
who is literally going places, something a little more in tune 
with the times is required, and as we pull up at the station, Heap 


expresses a desire to shell out for a new sports car, albeit an en- 
vironmentally friendly electric one. 

Abigale will be retained as well, of course. But it's the latest 
sign of upward mobility from an artist who slowly but surely 
sold 425,000 copies of her last, initially self-released album, 
"Speak for Yourself," in the United States, according to Nielsen 
SoundScan. despite never climbing higher than No. 145 on the 
Billboard 200 or selling more than 7,000 copies in any one week. 

Prior to that record, Heap was just another strugglingsinger/ 
songwriter, albeit a rather good one. The BRIT School gradu- 
ate's debut album. “iMegaphone" (on Island in the United King- 
dom and Almo in the United States), flopped. Undaunted, she 


CULT FAVE 
MOGEN HEAP 
iEARS UP FOR 
U.S. SUCCESS 


BY MARK SUTHERLAND 


PHOTOGRAPH 
BY JEREMY COWART 


Imogen Heap drops me at the station in her battered black 1955 Morris Oxford II, 
or Abigale, as she's known to her owner. 1[ As rock star rides go, Abigale might not 
seem like the coolest — she’s so old you physically have to push the turn signals out 
the side of the car when you’re turning right, so battered the passenger side door 
doesn’t open and so slow that she’s incapable of breaking the 70 mph U . K. speed 
limit. But she still draws admiring glances and even the odd wave from the future 
boy racers spilling out of the local school as we chug from Heap’s home in a 
picturesque Essex village to the more urban “delights” of grim Romford. 
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formed a duo, Frou Frou. with her producer Guy Sigsworth and 
released “Details' (Island/MCA). an album of dreamy electron- 
ica. It has sold 284,000 copies, according to SoundScan, plus 
another 29.000 in Britain, according to the Official Charts Co. 
(OCC). But the use of that albiun's track "Let Go* in Zach BrafFs 
hit motion picture “Garden State" was what won the attention 
of a small but utterly absorbed fan base. 

It also showed Heap how to attract fans without getting on 
the radio. When she resumed her solo career on 2005 ’s “ Speak 
for Yourself, ” sweeping songs like “ Hide and Seek" and “Good- 
night and Go” made her the synch queen of “The OC“ and the 
go-to girl for any Hollywood music supervisor in need of some- 
thing to subtly express eccentric angst, while her early adop- 
tion of social networking kept her in constant contact with her 
burgeoning admirers. 

Eventually, she found she could “no longer cope with stuff- 
ing envelopes” and licensed the album to Sony on both sides 
of the Atlantic. The synchs just kept coming — each one adding 
sales of the album and friends on MySpace (she now has 
357.000) — and she scored two nominations at the 2007 Grammy 
Awards, for best new artist and best song written for a motion 
picture (for “Can't Take It In" from "The Chronicles of Narnia: 
The Lion, the Witdi and the Wardrobe"). 

“I'd never seen the Grammys." Heap says with a giggle, in 


posh but self-deprecating tones. * I thought it would be like the 
BRITs where people dress up and get drunk. But in fact they 
are very elegant. Meanwhile. I turned up with my hair in a grass 
Mohawk, a lily pad-themed dress, a parasol and a frog called 
Gary the Grammy Frog. The minute I stepped out onto the red 
carpet I was like, 'Oh. my God, what have I done?' " 

Heap, as you may have gathered, doesn’t do things the con- 
ventional way. When the time came to make the follow-up to 
" Speak for Yourself." she could have taken the major-label cash, 
hired some top producers and rented the best studios. Instead, 
she chose to retain complete artistic control over her music 
(while continuing to license her work to Sony), carry on craft- 
ing and producing every single note herself and set off on a 
global tick through Maui. Tasmania, China and japan to write 
the songs and gather inspiration for her next record, a trip that 
was marked with incidences like waking up one morning to 
find a dead body had been discovered in the waterfall overlooked 
by her Maui apartment. She returned home armed with six of 
the 13 songs that would eventually make up "Ellipse." All that 
was needed was somewhere to record them. 

Heap rejected the idea of using her former studio in Bermond- 
sey, ultimately electing to buy from her parents her family home 
— a spectacular 18th-century round house in the Essex cif 
tryside, just outside London — to prevent it falling out of 



family's hands and building a studio in the basement that used 
to be her childhood playroom. Given that she had to remort- 
gage her London flat to finance “Speak for Yourself." it seems 
fair to say the move marks something of a transformation in 
fortunes for Team Heap. 

It's at said house that Heap has decided to undergo her first 
interview of what’s likely to be at least a two-year campaign, as 
she looks to continue the previous album's slow-burn success, 
albeit starting from a much higher base. 

Welcoming us in with a hug, within seconds she whisks us 
into a living room to ask our opinion on which color she should 
paint the woodwork. I'm not much help, to be honest, but Heap, 
it turns out, has rather more of an eye for detail. 

Later, down in the studio/playroom, she will delight in point- 
ing out the exact point in “Wait It Out" where ihe rhythm is 
composed of the sound of her running a drumstick down the 
banisters, or the beat in “ Bad Body Double" that is actually her 
“in the shower, slapping my ass." Every note, every sound on 
“Ellipse" has been obsessed over to the point of near-mania and, 
while in years gone by many of these details would have been 
missed by the majority of listeners. Heap has taken it upon her- 
self to tweet every development in the album's progress — be it 
minor sonic tweak or major songwriting shift — to her 443 .000 
followers on Twitter. 

Heap was one of the first artists to embrace TWitter, just as 
she was one of the first to utilize blogging, video blogging and 
MySpace. At first, such tools were used out ofcuriosity and the 

647,000 


necessity to reach people without the marketing muscle of a 
major behind her. Now, she wields them instinctively, using 
them to shape not just the way she interacts with her fans, but 
the way she works. 

“I’ve been filming the whole process this time," she says. “Be- 
fore. I made a record sitting at a computer making silly noises, 
but that’s not very interesting to watch. So this time. I’ve used 
my cello and clarinet and drums — it's a bit more organic." 

She likens the instant feedback she receives on Twitter to “a 
coffee or chocolate buzz." Her latest press bio Is composed of 
tweets from her followers and. when she was torturing herself 
over which mix of album track "Tidal" worked best, she asked 
her Twitter community to decide. 

“I go through huge swathes of doubt about myself and the 
record." Heap says. “ I don’t have a boyfriend to say, ' People love 
what you do, carry on,’ so the Twitter gang have sort of become 
my surrogate boyfriend." 

They also mean that her labels have none of the traditional 
anxiety about reconnecting her with her fan base, despite the 
long gap between records. 

“It’s been a while," says Aaron Borns, New York-based sen- 
ior VP of marketing for RCA Music Group. " But she's been so 
diligent about communicating with her fans, it doesn't feel like 
she's been away.” 

Borns says the U.S. campaign will target “a great start in 
week one" by engaging Heap’s online fan base, whose aware- 
ness of the release is already liigh. Heap traveled to New York, 


Los Angeles, San Frandsco, Seattle and Toronto in April, host- 
ing intimate playback sessions for key media and music super- 
visors. The latter group will be serviced with music at the end 
of June, with Boms predicting synch licenses will come “hot 
and heavy in the next few weeks.” I leap promises “a really ex- 
citing stage set" on her tour, with low-key U.S. dates booked by 
Creative Artists Agency planned for November. More dates will 
follow in spring 201 0, with U.K., Australian and Japanese per- 
formances, booked by Primary Talent, also in the works. 

At home, where “Speak” has sold 39,000 copies, according 
to the OCC, Epic U.K. managing director Nick Raphael says 
Heap is yet to enjoy her “crossover moment" with U.K. audi- 
ences, but he expects the increased importance of online plat- 
forms in the last few years to help her make a bigger impact 
this time around. 

“This record has opportunities for everyone to get into,” he 
says. “Her sales can only increase in the U.K., and if she can build 
on the base that RCA has so brilliantly created in the U.S., then 
she's potentially one of the most important artists in the world.” 

That world has also increasingly come ’round to her way of 
thinking. Along with her DIY model and use of online plat- 
forms, her sound has come in from the margins: Quirky elec- 
tronic female artists are now everywhere in the United Kingdom, 
from Bat for Lashes to current chart sensation La Roux. 

Heap claims to be oblivious to that trend, but the new album 
refines her arty approach. It retains her trademark vocal flour- 
ishes and complex electronic soundscapes, yet couples them 
with her most linear songs to date. The lead single, * First Train 
Home” — which RCA will work to triple A and hot AC formats 
in July — is an upbeat pop song, while “ Half Life” is a gloriously 
simple, emotive piano ballad that will sound just as good on 
the radio as soundtracking teenage angst on the small screen. 

Raphael's vision is for Heap to “become a big, commercial 
artist in the tradition of Kate Bush or Annie Lennox." While 
Heap's own ambition officially extends only to outselling the 
last album in “a nice, manageable way.” she says, “I feel like 
there's a buzz about this record." 

She’s certainly in demand from her peers: She worked with 
Nitin Sawhney on his “London Undersound" (Cooking Vinyl) 
album, collaborated with former Sneaker Pimp Chris Corner 
on his IAMX project and has co-written and produced a song 
for Mika's forthcoming second album. 

But, just as Heap's uniquely obsessive and driven approach 
to music is gaining currency, she's already making plans to move 
on. "This is going to be my last album like this,' she says. ‘1 just 
don’t think it’s worth it." The revelation came to her recently 
while she was jogging — a fitness regime she took up after writ- 
ing the album's ode to self-image, "Bad Body Double." 

“I thought, 'What if 1 just keeled over and died now?’ ” she 
recalls. “Nobody would have heard the record and it would have 
been two years completely wasted. For two years it’s been bor- 
dering on torture — is that really how I want to live?" 

Instead, Heap says future projects will be smaller and re- 
leased as swiftly as possible. “I’m going to do one song a month.” 
she says. “It could be one of mine, a collaboration, something 
for a film . . . anything. Doing everything in one big bundle and 
waiting a year and a half seems so weird to do, when you can 
have a track out the next morning." 

Heap has yet to discuss this plan with the labels that license 
her output, although both Raphael and Boms say they would 
be open to the idea. “With her. I'd experiment every which way 
she’d like to," Raphael says, “and I'd learn the pitfalls with her. 

I’d definitely be led by her to things I wouldn’t do elsewhere 
because she's the type of artist you can experiment with.” 

So would Heap ever consider going it completely alone and 
directly distributing her music to fans, without the use of a label? 

“I probably could do that," she says with a smile. “ But I feel like 
I’ve already got control. It’s an odd time in the business — it’s 
the end of one way of working and a new way is coming. At the 
moment I’m making the best of both worlds but, by the time I 
finish my tour and start thinking about new material, it will be < 
a completely different landscape. There might not even be a g 
music industry." 

And if anyone can adapt to this brave new world, it’s surely J 

Heap. The only question is: Can battered black 1 955 Morris Ox- g 
ford I Is fly? •••• if 


GREATEST SYNCHS 

Imogen Heap's popularity with music supervisors fueled download 
sales for her songs, both with Frou Frou and her solo work. 

370,000 


152,000 


“Hide and Seek” “Let Go” “Speeding Cars” “6oodnight and Go" “Holding Out for a Hero" 

IMOGEN HEAP FROUFROU IMOGEN HEAP IMOGEN HEAP FROUFROU 

(“TheO.C.") (“6arden State”) (“The O-C”) (“TheO.L”) (“Shrek Z”) 
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When the members of the Songwriters Hall of Fame con- 
vene for its annual gala award dinner June 18 at the Marriott 
Marquis Hotel in New York, attendees will celebrate not just 
a stellar group of inductees but also the organization's 40th 
anniversary. 

Along with its annual star-studded dinner, the SHOP has a 
year-round virtual presence in the music industry. The organi- 
zation's online museum (songwritershalloffame.org) offers 
some 10,000 pages of content including biographies, discogra- 
phies, audio clips, photo galleries and timelines. It provides an 
educational program aimed at helping young songwriters de- 
velop their craft. 

SHOP chairman/CEO and acclaimed lyricist Hal David says, 
“We are moving forward and we think we have a real good vir- 
tual museum now. We may be finding that we will get the real 
thing soon. That is a major goal and we would love to have it in 
New York." 

The SHOF also is gearing up for its third songwriter’s Mas- 
ter’s Class workshop, held June 16 at New York's Merkin Hall 
and led by Lamont Dozier of the famed Holland- Dozier- Hol- 
land songwriting team, who this year will receive the Johnny 
Mercer Award. 

These events are “terribly important because it brings out 
a lot of young songwriters who can show their songs and lis- 
ten to others, and then something sparks and before you 
know it you have another Johnny Mercer or Burt Bacharach," 
David says. 

That’s exactly what happened about seven years ago when a 
certain songwriter, then known as John Stephens, received the 
Abe Olman Scholarship for Excellence in Songwriting as the 


BM l-sponsored artist that year. 

"Our poster child is John Legend, who used the money from 
the scholarship to finish his first album," SHOP president 
Linda Moran recalls. “Five years later, he got the Hal David 
Starlight Award." 

This year’s scholarship winners will be honored dining the 
master's class. 

Moran doesn't mind that “everyone thinks of us as the or- 
ganization that acknowledges and celebrates songwriters." But 
she also says that educating and developing new songwriters 
through workshops, showcases and networking events is also 
an equally important part of the organization’s mission and 
something “we take very seriously." 

This year's awards dinner “will be one ofour greatest galas," 
David says. In fact, “they have all been pretty good up till now. 
But this one will be the best." 

Here’s a look at this year’s honorees: 

THE ABE OLMAN PUBLISHER 
AWARD: MAXYNE LANG 
Maxyne Lang spent the first 1 1 years ofher pub- 
lishing career at Chappell/Intersong Music 
Group, where she eventually became VP of spe- 
cial products and standards. She represented a 
broad spectrum of music, including the cata- 
logs of Rod Stewart, the Bee Gees, Leiber & 

Stoller, Pomus & Shuman, George & Ira Gersh- 
win. Cole Porter and Rodgers & Hammerstein. 

Since 1988. Lang has served as president of 
Williamson Music and Williamson Music In- 


ternational. the U.S. and global publishing divisions of the 
Rodgers & Hammerstein Organization, which was re- ^ 
cently sold to Imagem Music Group. W 

In addition to the Rodgers & Hammerstein cata- ‘ ^ j) 

log, as well as songs by Lorenz Hart, Irving Berlin and /7 

T.S. Eliot, Williamson Music represents such writers as xB 
Adam Guettel, Ricky lan Gordon, Henry Krieger, John Bucchino, 

Ann I lampton Callaway, Joe Di Pietro, Sheldon Hamick, Robert 
Lopez, JeffMarx, Jimmy Roberts, Stephen Schwartz and David 
Zippel. 

The company’s successes include “In the Heights" (2008 
Tony Award for best musical), with a score by Lin-Manuel Mi- 
randa: “ Legally Blonde," with a score by Laurence O’Keefe and 
Nell Benjamin; “Grey Gardens," with a score by Michael Korie 
and Scott Frankel; and "Avenue Q” (2004 Tony for best musi- 
cal). with a score by Lopez & Marx. 

Lang was elected to the National Music Pub- 
lishers' Assn, board of directors in 1994 and 
became a member of the board of the Harry 
Fox Agency in 2001 . She is also a member of 
the N M P A finance committee and is chairman 
of the communication and public relations 
committee. She’s also serving her fifth term as 
a member of the ASCAP Board of Review. In 
addition, Lang served three terms on the board 
of directors of the New York chapter of the Assn, 
of Independent Music Publishers. In recogni- 
tion of her dedication to A IMP and success as 
an independent music publisher. Lang was 
honored with the continued on >>p 28 
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JOHNNY MERCER AWARD: BRIAN HOLLAND, 
LAMONT DOZIER AND EDDIE HOLLAND 
Brian Holland, Lamont Dozier and Eddie Holland — along 
with John Lennon and Paul McCartney — are arguably the 
most successful songwriters of their generation and of the 
last 50 years. From 1962 to 1967, the triple credit of Holland- 
Dozier- Holland appeared on 70 top 10 songs, 50 of them No. 
1 hits on the Billboard Hot 100 and 1 3 of those were consec- 
utive No. 1 hits, according to the SHOF. 

Moreover, as producers for most, if not ail those Motown 
songs, Holland-Dozier-Holland invented what became known 
as the “Sound of Young America," with which their original 
fans now are growing old. Their hits include “ Baby, I Need Your 
Loving," “You Can't Hurry Love." “How Sweet It Is (To Be Loved 
by You)," “Reach Out I'll Be There," “Love Is Here and Now 
You're Gone," “Standing in the Shadows of Love," “Stop in the 
Name ofLove," “Baby Love," “Can't Hurry Love,” “Reflections," 
“You Keep Me Hanging On," “Same Old Song,” “Can’t Help 
Myself," “Heatwave," “Quicksand" and “jimmy Mack.” 

After leaving Motown, they started their own labels. In- 
victus and Hot Wax, and were involved in another slew of 
hit songs for Chairman of the Board, Honey Cone and Freda 
Payne, among others. 

The Johnny Mercer Award is reserved for existing members 
of the SHOF to recognize a life-long body of work of high qual- 
ity and impact. 


HAL DAVID STARLIGHT AWARD: JASON MRAZ 
Jason Mraz made his major-label debut in 2002 with “Wait- 
ing for My Rocket to Come," which earned him acclaim for 
his songwriting and commercial success, selling more than 
1 million copies, according to Nielsen SoundScan. His sec- 
ond release three years later, “Mr. A-Z,” debuted at No. 5 on 
the Billboard 200 and earned him his first Grammy Award 
nomination. Mraz’s decision to take a year off the road and 
out of the studio was followed, in 2008, by his third album. 
“We Sing. We Dance. We Steal Things." The album's single, 
“I'm Yours." earned the singer his continued on >>p30 


from >>p27 organization's 1999 Indie Award, In 2003, she among his female fans, Jones is an acclaimed song stylist 
received the Touchstone Women in Music Award. ^ /and interpreter. When the pop hits stopped coming, Jones 

The Abe Olman Publisher Award goes to music publish- i \ ventured over to country music during the '70s and '80s, 
ers who have had a substantial number of songs that have scoring 16 singles on Billboard’s country singles chart. In 

become world renowned and have furthered the careers and the United Kingdom, through collaborations with acts 

success of many songwriters. like the Art of Noise and such producers as Trevor Horn 

and Teddy Riley, Jones remained a pop hitmaker through 
TOWERING SONG: ‘MOON RIVER’; TOWERING A 0 the '90s. In fact, according to the artist's Web site, Jones’ 
PERFORMANCE AWARD: ANDY WILLIAMS 1998 album “Reload" is his best-selling set of his career, 

Written in 1961 by Johnny Mercer and Henry Mancini and VI with worldwide sales of 4 million copies. 


originally sung by Audrey Hepburn in the film “ Breakfast at 
Tiffany’s. “Moon River" won an Academy Award for best 
original song that year. “Moon River" later became the 
theme song for Andy Williams, who sang it at the Oscars 
ceremony in 1962 and performed the opening bars each 
week on his TV program, “The Andy Williams Show." 

While Williams has been an active performer through the 
years and particularly became known for his Christmas TV spe- 
cials and the recording of eight Christmas al- 
bums. in 1992 he built a state-of-the-art 
theater in Branson, Miss., 
which was christened the 
Andy Williams Moon 
River Theater. 

The Towering Song 
Award is presented 
each year to the cre- 
ators of an individual 
song that has influenced pop cul- 
ture in a unique way. The Tow- 
ering Song Performance Award 
is given in recognition of “one- 
of-a-kind performances by 
one-of-a-kind singers." ac- 
cording to the SHOF. 




The Howie Richmond Hitmaker Award is presented to 
performers who have been responsible for a substantial 
number of hits songs during an extended period of time. 


RISING SONGWRITERS 
RECOGNIZED WITH 
ABE OLMAN SCHOLARSHIPS 


HOWIE RICHMOND 
HITMAKER AWARD: 
TOM JONES 
With 19 top 40 songs in the 
United States, Tom Jones' 
recordings have kept many a 
songwriter flush in royalties 
through the years, especially 
Les Reed and his then-man- 
ager Gordon Mills, who penned 
some of his early hits like “It’s 
Not Unusual” and “Delilah." 
Known for performances that 
have induced hysteria 


This month the Songwrit- 
ers Hall of Fame will honor 
five individuals with the 
Abe Olman Scholarship for 
Excellence in Songwriting. 
The scholarship is named 
for the late Abe Olman, 
a writer/publisher who 
helped found the SHOF. 

Funded by Olman's 
family, the scholarships 
are presented to five ris- 
ing songwriters, with one 
each chosen by ASCAP. 
BMI, SESAC, the Song- 
writers Guild of America 
(SGA)and the SHOF. 

This year's scholarship 
recipients are: 

• Madi Diaz (Songwriters 
Hall of Fame) 

• April Lynn Smith (BMI) 

• Natalie Warner (ASCAP) 
- Michael Grubbs (SESAC) 

• Kirsten Thlen (SGA) 

At a June 2 showcase at 
the Bitter End In New York, 
the SHOF released a CD 
featuring songs by the 
2009 scholarship recipi- 


ents as well as the best of 
previous years' showcases, 
including performances by 
J.D. Duvall, Abigail Zsiga, 
Todd Alsup, Kerry Politzer, 
Eddie Tadross, Otis (Craig 
Schoenbaum), Natalie Gel- 
man and David Cieri. 

This year's scholarship 
recipients also will be 
honored June 16 at Merkin 
Hall, preceding the SHOF 
master class featuring La- 
mont Dozier. The Motown 
hitmaking trio of Dozier. 
Brian Holland and Eddie 
Holland will be honored 
June 18 at the SHOF’s an- 
nual gala. 

The SHOF also has 
announced a new schol- 
arship launched as a 
tribute to Buddy Holly, 
endowed by Songmas- 
ters, a coalition of en- 
tertainment and mar- 
keting executives. The 
first Holly Prize will be 
presented at next year's 
SHOF gala. 
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Felix Cavaliere and Eddie 
Brigati: Between 1965 and 1970. 
the Young Rascals (later, the Ras- 
cals) had a remarkable run ofhits 
on the Billboard Hot 100 thanks 
to the soulful songwriting of Felix 
Cavaliere and Eddie Brigati and 
their pop classics including 
“Groovin’," “Good Lovin' " and 
"A Beautiful Morning." Later, 
working with producer Arif Mar- 
den, the Rascals incorporated jazz 
and psychedelia into their 
garaged-up blendings of soul and 
pop. In 1968, in the wake of the 
assassinations of Robert F. 

Kennedy and Martin Luther King 
Jr., the duo wrote "People Got to 
Be Free." The song touched a na- 
tional nerve, topping the Hot 100 
for five weeks that summer. 

Roger Cook and Roger 
Greenaway: When British pop 
quintet the Fortunes scaled the 
Billboard Hot 100 in the summer 
of 1965 with the winsome top 10 
hit “You've Got Your Troubles.’ 
the song also marked the U.S. 
breakthrough for songwriting 
partners Roger Cook and Roger 
Greenaway. The two Rogers (who 
also achieved recording success 
in the United Kingdom under 
their alter ego David & Jonathan) 
penned a rich run ofhits on either side of the 
Atlantic, including the Fortunes' follow-up 
“This Golden Ring," the Gary Lewis & the Play- 
boys hit “Green Grass" and the Hollies’ “Long 
Cool Woman in a Black Dress." But perhaps 
their landmark musical statement was an early- 
70s hit that started as a Coke jingle and sub- 
sequently became a top 1 5 hit for both the New 


from >>p 28 

first spot in the top 10 on the Bill- 
board Hot 100 and received a 
2008 Grammy nomination for 
song of the year. The Hal David 
Starlight Award recognizes gifted 
songwriters who are at the apex 
of their careers and making a sig- 
nificant impact on the music in- 
dustry with original songs. 


THE INDUCTEES 
Jon Bon Jovi and Richie 
Sambora: In the 25 years since 
the release of Bon Jovi's self-ti- 
tled debut album, frontman Jon 
Bon Jovi and guitarist Richie 
Sambora have, individually and 
together, co-written and collabo- 
rated on the rockers, ballads and 
anthems that have propelled the 
band to global success. Such hits 
as “You Give Love a Bad Name," 
“Bad Medicine” and “I'll BeThere 
for You" have topped the Bill- 
board Hot 100. The band's 2007 
album, “Lost Highway." yielded 
the hit “Who Says You Can't Go 
Home" and a concert run that 
Billboard recognized as the top- 
grossing tour of 2008. Jon Bon 
Jovi’s Philadelphia Soul Charita- 
ble Foundation received the Hu- 
manitarian Award at the 2008 
Billboard Touring Awards for its 
endeavors in finding affordable 
housing for the less fortunate. 


Seekers and the Hillside Singers, the buoyant 
anthem “I'd Like to Teach the World to Sing 
(In Perfect Harmony)." 

Crosby, Stills & Nash: The first of the super- 
groups, the trio formed in 1968 by David 
Crosby of the Byrds, Stephen Stills of Buffalo 
Springfield and Graham Nash of the Hollies 
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Jude." they helped break down the three 
song barrier on the radio with “Suite: Judy Blue Eyes." Their 
achievements as pop hitmakers continued into the '80s with 
such Billboard Hot 100 singles as “Wasted on the Way" and 
“Southern Cross." The trio continues to tour and all three 
members maintain vital solo careers. 


reflected their era. Their songs were a soundtrack to a period 
of antiwar protests and anti-establishment lifestyles. Musi- 
cally, CS&N’s repertoire ranged from sweet acoustic ballads 
marked by rich harmonies to raucous guitar jams, particu- 
larly when Neil Young later joined their ranks. And like Bob 
Dylan with “Like a Rolling Slone" or the Beatles with “Hey 


Additional reporting by Lara Marsman. 


Galt MacDermot, James Rado and 
Gerome Ragni: Actor/songwriters James 
Rado and Gerome Ragni met in 1964 and 
together with Canadian pianist/composer 
Galt MacDermot the three produced the 
Grammy Award-winning musical “Hair." 
They were the first to introduce the "rock 
musical" genre to the theater scene. “Hair" 
boasts a triumphant record of 2,000 shows 
performed in London and New York. Rado 
and Ragni were nominated for the best mu- 
sical Tony Award in 1969 and won the 
Grammy for best musical in 1 969. This mu- 
sical sensation was adapted into a movie in 
1979 (which Rado and Ragni weren't partic- 
ularly happy with) and once again is being 
staged on Broadway. Ragni died in 1991 at 
age 48. 

While the three songwriters may have written only one show 
together, “Hair" “revolutionized Broadway and it was unique 
in that practically every song from the play became a hit,” SH OF 
president Linda Moran says. 


Stephen Schwartz: Best-known for writing the music and 
lyrics for the 1970 Grammy Award-winning musical “God- 
spell,” Steven Schwartz has a long list of professional successes 
to his credit, including “Pippin," “The Magic Show" and “The 
Baker’s Wife." One of the most memorable songs from “God- 
11," “Day by Day,” reached No. 13 on the Billboard Hot 
in 1972. Schwartz more recently wrote the lyrics and 
music to the Broadway hit “Wicked." For the screen, he 
wrote the lyrics for Disney's " Hunchback of Notre Dame" 
and “Pocahontas" and wrote the lyrics and music for 
DreamWorks' "Prince of Egypt," which included the Acad- 
emy Award-winning song “When You Believe." For the 2007 
film “Enchanted," Schwartz resumed his collaboration with 
longtime Disney composer Alan Menken, and three of their 
songs for the film were nominated for Oscars. •• • • 



Now in its 8th year, this conference offers attendees the unique opportunity to learn from, network and share their 
music directly with the best music supervisors, composers, directors, songwriters and producers in the business. 


Learn how to get your songs into films, TV, commercials, trajlers, video games & more 
Explore the' increasing importance of music in film andlV during interactive panels 
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DON’T MISS OUR EXCLUSIVE "HOW TO" SERIES WHERE YOU WILL LEARN 
TO LEVERAGE SOCIAL MEDIA TO ACHIEVE YOUR BUSINESS GOALS! 

► HOW TO: Use Social Media To Launch A New Brand 

► HOW TO: Grow A Brand Using A Social Media Strategy 

► HOW TO: Use Social Media Data 
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► HOW TO: Make Traditional Media Thrive In Social Media 

Visit us at SocialMediaStrategiesConference.com to see our 
full speaker lineup and complete conference schedule 



Register by June 30th and save $300! 
SocialMediaStrategiesConference.com 

REGISTRATION Melissa Trosterman: 646.654.5873 melissa.trostermanranielsen.com SPEAKERS Rachel Williams: 646.654.4683 rachel.williamsranielsen.com 
SPONSORSHIPS John Grosfeld: 650.759.8728john.grosfeldranielsen.com QUESTIONS Becky Teagno: 646.654.5169 becky.teagnoranielsen.com 
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BOOTSY SNOW BUSINESS GUITAR HERO SILVER TAP MELODY KING 

Little Boots, big plans Miike Snow gets its Joe Satriani talks Spinal Tap celebrates Going gaga over 

for global sales groove on about his new band 25th anniversary producer Redone 




by ayala ben-yehuda 

SCENT 

OFA 

WOMAN 

Paulina Rubio Moves 
To The ‘City’ With 
New Album, Perfume 

Resplendent in a pink scquincd micro-mini and 
fingerless gold gloves. Paulina Rubio shimmied 
her way through her first performance of her 
new single "Causa y Efecto" at the Billboard 
Latin Music Awards in April. Setting off a sta- 
dium-style wave by the dancers and drummers 
onstage with a flick of her wrist, Rubio presented 
herself as a woman in command, ready to launch 
yet another hit album. Whether she's partici- 
pating in a Spanish-language version of the pro- 
Obama "Yes We Can" video: Twittering about 
the importance of smiling, yoga and chocolate 
ice cream: or taping green-conscious public 
service announcements (about not wearing 
clothes, to save energy from washing them). 
Rubio is relentlessly fabulous, with an upbeat, 
featherweight sound to match. 

The Latin pop world has precious few work- 
ing divas with larger-than-life personalities, a 
track record of hits and mainstream name recog- 
nition. So Universal Latino is pulling out all the 
marketing stops behind "Gran City Pop,” 
Rubio's ninth album, which will be released 
June 23 in the United States. Spain and Latin 
America. (It will be released at a later date in 
such countries as Portugal, Italy and Germany.) 

The lengthy setup includes heavy promotion 
of the single, which went to radio March 30 
along with 30-second promos on 61 Univision 
Radio stations — an unprecedented number for 
a Universal artist. Rubio is featured in local TV 
spots promoting Univision stations in nine mar- 
kets. Pop stations in Los Angeles, Phoenix and 
Puerto Rico dedicated a whole day to her music, 
playing her single hourly along with her previ- 
ous hits. The song, written by Mario Domm and 
Monica Velez and produced by 2008 Latin 
Grammy Award producer of the year Cachorro 
Lopez, has sold 9.000 downloads, according to 
Nielsen SoundScan. This week it’s No. 3 on Bill- 
board's Latin Pop chart and No. 10 on Hot Latin 


Songs, where it is hoped to join three of Rubio's 
previous singles at No. 1. 

Rubio executive-produced the album and col- 
laborated with other top writers including Es- 
tefano, Lester Mendez and Coti. That diversity 
of styles is typical for her albums; “Gran City 
Pop" also was inspired by Mexico City, Miami 
and Madrid, the cities where the album was writ- 


ten and recorded. Rubio says she's earned her 
say in the creative process through the years. “ I 
try to be a chameleon and reinvent myself," she 
says. When fans “start dedicating the songs to 
people, I know that the connection was really 
well-received.” 

Rubio’s last three albums topped Billboard's 
Top Latin Albums chart, and her last one went ei- 


ther gold or platinum in every Spanish-speaking 
country' where it was released. In Spain, a key 
market for Rubio, her last album, “Ananda,” went 
double-platinum (160.000 copies), according to 
Universal. Still, “Ananda" sold just 125,000copies 
in the United States, though Universal Latino 
and Machete president Walter Kolm blames that 
on only two singles being worked, which isn’t typ- 
ical for Rubio. With “Gran City Pop." Kolm says 
the label expects to work four singles. 

Another key placement for Rubio will be at 
Wal-Mart, where there are plans for her album 
to be sold in the beauty department next to her 
perfume, Oro. In what may be the ultimate vote 
of confidence from retail, Rubio joined Miley 
Cyrus and “American Idol” winner Kris Allen 
in performing at Wal-Mart's annual sharehold- 
ers' meeting this year. 

Rubio's “Soundcheck" performance for Wal- 
Mart will be shown in the beauty department 
as well, according to Kolm. The perfume, which 
also sells at CVS. is slated for distribution at 
major retailers in Puerto Rico, Mexico, Spain, 
and Central and South America. Rubio began 
a series of in-stores promoting the perfume this 
week, with an appearance at a JCPenney in 
Puerto Rico’s Plaza de las Americas Mall. She'll 
do more in-stores in the United Slates and in- 
ternationally during the holiday shopping sea- 
son, when the fragrance will be even more 
widely available. 

Oracle Beauty Brands VP of marketing and 
sales Paul Miller says it's the first time the com- 
pany has partnered with a Latin artist on a fra- 
grance. Discussions with William Morris 
Endeavor, Rubio's agency, began with "a vision 
of taking a Latin superstar and having a fra- 
grance that would be focused mostly, but not 
solely, for the Hispanic community." Miller says, 
adding that her tour would likely include some 
product sampling. 

An 11-week iTunes pre-order (with an 
acoustic version of “Causa y Efecto" for early 
buyers) should help vault “Gran City Pop” to a 
No. 1 debut Promotion of the album on iTunes 
Latino and iTunes' main page is crucial, an ap- 
proach that Universal Music Latin Entertain- 
ment senior VP of digital Skander Goucha is 
trying to replicate on mobile decks. "I am push- 
ing and pursuing general-market placement.” 
Goucha says. “The second or third generation 
of Hispanics — we need to go to them where they 
are, because they may not come to where Latin 
music is showcased traditionally." •• • 
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»>REFORMED 

SCHEDULE 

After numerous delays, 
Hasidic reggae artist 
Matisyahu’s third studio 
album. "Light,” will finally 
hit stores Aug. 25. 
Matisyahu says the 13- 
song set was finished 
more than a year ago, but 
touring duties forced him 
to put it on hold. “Light” 
was recorded in numerous 
locations, including 
Jamaica and New York, 
and features 
collaborations with 
reggae rhythm team Sly & 
Robbie, Stephen 
McGregor and David 
Kahne. Matisyahu is 
currently on a co- 
headlining tour with Les 
Claypool and will play four 
shows with Umphrey’s 
McGee later this summer. 

>»PREVENTION 

CELEBRATION 

Aretha Franklin, Wyclef 
Jean, Queen Latifah, Josh 
Groban and TLC will 
headline the Mandela Day 
celebration, a tribute 
concert honoring human 
rights leader Nelson 
Mandela, July 18 at 
Madison Square Garden 
in New York. The event is 
organized by 46664, 
Mandela's global 
campaign for HIV/AIDS 
awareness and 
prevention, and will 
include performances by 
Cyndi Lauper, Jesse 
McCartney, Angelique 
Kidjo and Baaba Maal. 

The concert marks the 
first time the United 
States will host the 
concert following 
successful shows in the 
United Kingdom, South 
Africa, Spain and Norway. 

»>FARM FRESH 

On Aug. 18 Rhino will 
release “Woodstock— 40 
Years On: Back to 
Yasgur's Farm,” a new 
boxed set with 38 
previously unreleased 
recordings. The six-CD, 
77-song collection will 
feature performances by 
the Who, the Grateful 
Dead, Creedence 
Clearwater Revival and 
Jefferson Airplane, as 
well as a restored 30- 
mlnute version of Canned 
Heat's "Woodstock 
Boogie." The set, which 
lists for $79.98, was 
compiled from the 
original multitrack tapes 
recorded during the 
legendary 1969 festival. 

Reporting by Michael D. 
Ayers, Gary Graff and 
Monica Herrera. 



BY RICHARD SMIRKE 

‘Hands’ Across 
The Ocean 

Little Boots Aims To Live Up To U.K. Hype 


BY CORTNEY HARDING 


ANIMAL 

INSTINCTS 

Miike Snow Emerges From The Forest 


This spring, devotees of cer- 
tain hip blogs noticed an 
infestation of jackalopes. A 
picture of the mythical crea- 
ture took the credit for re- 
mixes of bands like Vampire 
Weekend and Peter, Bjorn 
and John, as well as catchy, 
poppy songs like “Animal" 
and “Burial,” released under 
the name Miike Snow. No one 
knew who was in Miike Snow, 
or what they looked like. In 
fact, some speculated that 
“Burial” was a nod to the 
reclusive U.K. artist Burial, 
whose identity was finally re- 
vealed last year. 

“We were into the idea of 
mystery, but at the end of the 
day. we didn't care when peo- 
ple found out who we were." 
vocalist Andrew Wyatt says. 
“We never hid who we were 
from anyone.” 

Wyatt spins a story about 
meeting his bandmates — 


Swedish DJs Christian Karls- 
son and Pontus Winnberg — at 
a pizza shop in 2000 and being 
invited to their studio after ad- 
miring Winnberg's songs 
about pepperoni. They worked 
together on a few occasions 
and eventually decided to 
record an album. 

“We were going to release it 
on MySpace by ourselves orig- 
inally." Winnberg says. “But 
Downtown was on to us. and 
they seemed pretty great.” 

Downtown founder Josh 
Deutsch says he encouraged 
Miike Snow to cultivate an air 
of mystery at first. "Rather than 
just come out with a bio. I 
wanted to release a steady 
stream of remixes to get people 
talking," he says. "We used 
RCRD LBL [a music blog that 
is a joint venture between 
Downtown and journalist Peter 
Rojas| and several other sites to 
build a community." 



Victoria Hesketh. the diminutive U.K. pop artist 
better-known as Little Boots, recalls feeling 
“overwhelmed" when she heard she had topped 
the BBC's “Sound of 2009" poll. 

The broadcaster’s influential survey, pub- 
lished every January, lists the forthcoming 
year's 10 hottest artists, as voted by industry 
tastemakers. Six months of similarly euphoric 
notices later. Hesketh's team is confident of 
repeating the international success of last 
year’s poll queen, double Grammy Award 
winner Adele. 

"All the signs are this artist is going to have 
a really strong launch," says Max Lousada, pres- 
ident of Atlantic Records U.K.. who signed Hes- 
keth on a worldwide 360-degree deal. 

Her debut album. “Hands." was released 
June 8 in the United Kingdom on 679/Atlantic, 
with European and South Asia releases follow- 
ing throughout June. A stateside release of 
“Hands” is planned for the fall or early 2010. 
as one of the first releases on the relaunched 
Elektra label. 

With its rich mix ofkeyboards, pulsating disco 
rhythms and infectious pop melodies. “Hands" 
features production work by Greg Kurstin and 
Joe Goddard of the U.K. dance act Hot Chip. 

The catchy, synth-driven "New in Town” pre- 
ceded the U. K. release and entered the Official 
Charts Co.’s singles listing May 31 at No. 13. 
Previously. Hesketh scored what Atlantic says 
was the most popular iTunes Single of the Week 
giveaway in U.K. history with the Jan. 6 release 
of “Stuck on Repeat,” although it was unable 
to divulge download figures. An iTunes “Live 
From London" set went on sale May 31 . and a 


free iPhone application containing track pre- 
views is being worked on. The album was also 
exclusively streamed on MySpace one week 
prior to release. 

Lousada describes Hesketh as “a long- 
term, multi-album artist." adding. “We’re re- 
ally trying to build a great live following, a 
great recording base and hopefully a really 
strong career." 

Atlantic is targeting platinum sales (300,000) 
in the United Kingdom and expectations arc 
similarly high at Elektra, which released a U.S.- 
only EP June 9, led by “New in Town." The label 
aims to build grass-roots awareness by servic- 
ing alternative clubs in New York, San Fran- 
cisco. Los Angeles and Chicago — cities that 
Hesketh will visit on a short U.S. tour in Sep- 
tember, booked by the Windish Agency. Live 
plans also include the Glastonbury and Read- 
ing/Leeds Festivals, booked by the Brighton, 
England-based 13 Artists. 

“New in Town” also features on the sound- 
track to Diablo Cody's "Juno" follow-up, “Jen- 
nifer’s Body," which opens Sept. 18. while a 
number of other high-profile synchs are being 
finalized, according to Elektra co-president 
John Janick. 

"Lyrically her songs relate to so many differ- 
ent people," Janick says, describing Hesketh 
as a "great artist" capable of bridging alterna- 
tive and pop. 

“I don’t really have any desire to make an 
album to appeal to a little gang of 1 00 cool peo- 
ple.” Hesketh says. “A lot of things so far have 
been press or critics' awards and I just really 
hope that it crosses over to the next level." •• • • 
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>»SPIRIT 

CHASER 

The Kenyan Boys Choir’s first 
big break was being invited 
by U.S. -based diplomats to 
represent Kenya at President 
Barack Obama’s Jan. 20 inau- 
guration. The second was a 
layover on its journey home 
to Nairobi at London’s Heath- 
row Airport. 

Having been impressed 
when he saw the choir's per- 
formance on CNN coverage, 
Decca (U.K.) A&R manager 
Tom Lewis discovered that it 
would have to change flights 
when it reached the United 
Kingdom. He duly made a bee- 
line for Heathrow— lawyer in 


tow— and signed the act there 
and then. 

Six months on, the 25- 
strong choir's debut album, 
"Spirit of Africa," is set for 
global release June 29 on 
Decca/Universal— and Lewis 
is convinced it can be one of 
the feel-good albums of 2009. 

“African music is the basis 
of everything from the blues 
to dance, influencing everyone 
from Damon Albarn to the 
Chemical Brothers and Vam- 
pire Weekend,” Lewis says. 
"We have huge hopes for 
them, and we’re thrilled they 
decided to sign with us.” 

The album contains tradi- 
tional music from several 
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music: 


^QUESTIONS 

with JOE SATRIANI 

MTlIiliiHfillUU 


While guitar virtuoso Joe Satriani hasn’t commented much on his legal tangle with Coldplay, 
he had plenty to say about his new band, Chickenfoot. The latest in a line of supergroups to pop 
up recently, the act features former Van Halen vocalist Sammy Hagar and bassist Michael An- 
thony and Red Hot Chili Peppers drummer Chad Smith. Radio quickly embraced the band's first 
single, “Oh Yeah,” from its self-titled debut (released June 5 on Best Buy's Redline Entertain- 
ment), and a nine-date Road Test tour of theaters sold out in minutes. To further whet fans’ 
appetites, the album was available at Amazon for $3.99 June 5-8. Chickenfoot is returning to 
North America in August for more tour dates. 
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Deutsch says Miike Snow 
started in a strong place be- 
cause each member of the trio 
had fans from previous proj- 
ects. Karlsson and Winnberg 
have written and produced 
songs for Madonna. Kylie 
Minogue and Britney Spears, 
and they won a Grammy Award 
for best dance recording for 
Spears' song "Toxic." Wyatt 
wrote and produced Daniel 
Merriweather's new album 
with Mark Ronson and has re- 
leased music with the bands 
Black Beetle and Fires of Rome. 

“There was a lot of cross- 


African countries plus versions 
of Paul Simon's "Homeless” 
and the Christmas carol “Oh 
Holy Night.” 

The choir is booked by 
Antony Warren at Universal 
Music Classical Management 
and Productions in London, 
who says it will tour interna- 
tionally to promote the album, 
with touring periods fitted 
around its members' school 
terms. —Jen Wilson 

>»HELL ROCKS 

If a combination of a Hawai- 
ian-sounding name, German 
musicians and Japanese 
success adds up to any- 
thing, maybe it’s proof that 
hard rock’s truly an interna- 
tional language. 

The German quintet Aloha 
From Hell hit No. 11 on the Bill- 
board Japan Hot 100 singles 
chart May 2 with its debut 
album's title track, “No More 
Days to Waste." Sony Music 
Germany says the Columbia 
album, which was released 
Jan. 16 in Germany, Switzer- 
land and Austria, sold 10,000 
copies as an import in Japan, 
so the act was swiftly sent 
there on a promotional trip. 

It returned to Germany to 


pollination in terms of their 
crowds." Deutsch says. “I find 
there are lots of intersections 
between the electronic, pop and 
rock audiences that like this 
type of music." 

Miike Snow will try to take 
its music to an even wider au- 
dience as the act pursues li- 
censing opportunities. “We’ve 
gotten some great offers for 
'Animal' and ‘Burial.’ and we 
only just sent the record wide 
to supervisors." Deutsch says. 
He adds that the band is also 
signed to a publishing deal 
with Downtown. 


collect the newcomer of the 
year honor May 29 at music TV 
channel Viva's publicly voted 
Comet Awards. Its album 
peaked at No. 21 on Germany's 
Media Control chart in March. 
The single “Don’t Gimme That” 
was a top 10 hit the same 
month in Austria. 

The band sings in English 
and has its own material pub- 
lished by Universal. According 
to female vocalist Vivi Bauern- 
schmidt, “The music we grew 
up with and listen to today is 
in English. So it’s entirely log- 
ical for us not to sing in Ger- 
man— I can express what I want 
to say much better in English." 

The album is rolling out 
across continental Europe, with 
the band playing June shows 
to promote it, booked through 
the Dortmund-based Planet 
Stage. —Wolfgang Spahr 

»>WISE MOVES 

With her label reporting sales 
of some 270,000 albums in her 
home country, the Belgian pop 
singer Natalia Druyts is look- 
ing to make Inroads in the 
Netherlands. 

One week after its April 24 
release, the artist’s fourth 
album, “Wise Girl" (Ariola/ 


Wyatt says the band will be 
hitting the road this summer 
for a short run in the United 
States and some festival dates. 
“We've only ever played in Swe- 
den.” he says. “We have a six- 
person show: the three of us, 
Pontus' brother and two friends 
who worked on the album. 

"The live show has a life of 
its own." Wyatt adds. “It’s not 
going to be just like what you 
hear on the record. We are tak- 
ing it really seriously, because 
a lot of our audience are blog- 
gers. and they’ll write about it 
if they don’t like it." •••• 


Sony Music Belgium), topped 
Flanders' Ultratop chart— as 
have all its predecessors. 

The album is the last one on 
Druyts' deal, although Sony 
Music Belgium A&R manager 
Philippe Coppens says the label 
is negotiating an extension. The 
12-track set is, however, her first 
album with producer Greg 
Fitzgerald (Kylie Minogue, Jes- 
sica Simpson) and features 
Druyts’ first attempts at song- 
writing on two tracks. 

The Dutch public's initial ex- 
posure to Druyts’ music came 
when she recorded the title 
song of the domestic hit movie 
“Spion van Oranje," released 
in February. That "opened 
doors and generated media at- 
tention,” Sony Music Nether- 
lands brand manager Lijne 
Kreupeling says. Now, the 
album track “On the Radio” is 
being serviced to Dutch radio 
ahead of the album’s Septem- 
ber release. "Natalia doesn’t 
have the following here like in 
Belgium,” Kreupeling says. “It’s 
a question of building her rep- 
utation step by step. She spans 
an audience from 8 to 80 years 
old, so it’s a matter of mixed 
promotion to reach the whole 
target.” —Marc Maes 


9 Why did you sign with Best Buy’s label, 
Redline? 

It was [Redline senior entertainment officer] 
Gary Arnold that made the deal feel right. Gary 
and Best Buy showed true commitment to get- 
ting the music to as many people as possible, 
leaving no retail or Net opportunity untapped. 
They have been very supportive of our efforts 
to use the Web to show people what the band 
is all about, previewing the new tracks and cre- 
ating a community of Chickenheads. While this 
is a one-album deal. I see no reason to look else- 
where when we come back with record No. 2. 

2 Is the band looking at this as a long- 
term project? 

I think so. From the creative side of it. we're 
feeling like we've got a few records in us. We 
have to figure out how we're going to work it 
out schedule-wise, since everybody has some- 
thing else to do, and nobody's interested in dis- 


rupting anyone else's schedule. But we just fig- 
ured it'll work itself out. so we’re just doing it 
one record and tour at a time. 


3 What size venues will Chickenfoot play 
in August? 

If we have a choice of arenas or multiples in 
the theater, we’ll take the theater. It seems like 
an important thing to do. otherwise we look 
like your typical supergroup, where famous 
people get together and play the biggest ven- 
ues and then get out of town, and we don't like 
that approach. So since no one’s really in it for 
the money, we don't have to sort of do that 
smash-and-grab mentality. 


4 ! To avoid scalping, tickets weren’t made 
available to secondary ticketing agents. 
How has that worked out for fans? 

We tried to get the tickets that were available 
to the fans as quickly as possible. But the re- 
sponse was overwhelming; all these shows sold 
out within minutes. 1 think that the most mo- 
tivated people bought the tickets, and I haven't 
heard of any negative stories about that. 


5 What is it like to write and record with 
a band after working as a solo artist for 
so long? 

It certainly is liberating to have so much talent 
to take advantage of. On a purely musical level, 
I can write a vague sketch and the bass player 
and the drummer will fill it up with amazing 
stuff. And 1 can count on Mike and Chad to just 
go way over the top or think really deep into a 
groove . . . Knowing Sam and how deep his mu- 
sicianship is, I would say. “Well, I’m just going 
to write it and see what happens, because I 
know he's going to react to this." and sure 
enough, he would respond immediately. 


6 Hagar has said that you’re tired of 
being a solo artist. Is that true? 

We had to show up to something, and I said, 
“You know what? I just want everyone to know 
I’m really embracing the idea ofbeing the sort 
of mystery guitar player, the guy who shows 
up late, doesn’t do the interviews." Because I 
realized, “Wow. I don't carry all that responsi- 
bility anymore, and I’m going to take advan- 
tage of it." So I guess it’s not that I’m tired of 
being a solo artist. 1 guess it’s just that it's so 
much fun to have three other crazy individu- 
als to pick up all the slack. And so like today, I 
can hangout in my hotel room or bum around 
the city because I'm not the primary' focus of 
the band. •••• 
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NANCI GRIFFITH 

The Loving Kind 
Producers: Pat Mclnerney, 
Thomm Jutz 
Rounder 

Release Date: June 9 
In the liner notes to Nanci Grif- 
fith's 19th album, she concedes 
that she had "lost something in 
her heart for writing songs." 
She added that it was fellow 
Texan and "larger than life hero" 
Dee Moeller who motivated her 
to “kick-start my writer's pen" 
for a new batch of country-in- 
fused, folk story songs she's 
renowned for. Griffith not only 
gives thanks to Moeller by cov- 
ering two of her honky-tonk 
songs— the cooking “Party Girl" 
and the classic country lament 
"Tequila After Midnight"— but 
also delivers nine top-shelf 
originals, including many that 
express poignant political sen- 
timent sans soapbox. While she 
weighs in on two Texan presi- 
dents (thumbs up for LBJ on 
the social-conscious "Cotton," 
thumbs down for George W. 
on the broken, torn "Still Life"). 
Griffith's strongest lyricism 
buoys in two compelling tales: 
the death penalty protest "Not 
Innocent Enough" and the 
heartfelt saga of pioneering in- 


terracial couple Mildred and 
Richard Loving on the title 
track .— DO 

rm 

VANESSA WILLIAMS 

The Real Thing 
Producers: various 
Concord 

Release Date: June 2 
An unfailingly sensitive set of 
romantic ballads (some famil- 
iar, some fresh), Vanessa Will- 
iams' latest release functions 
as a kind of corrective against 
her tough-cookie character on 
TV's “Ugly Betty": This breathy- 
voiced babe wouldn’t harm a 
fly, let alone an ungainly office 
mate. Williams and her collab- 
orators (among them Kenneth 
"Babyface" Edmonds and 
"Save the Best for Last" pro- 
ducer Keith Thomas) occasion- 
ally overdose on the kind of 
late-'80s soft-pop cheese that 
can sap the feeling from even 
the finest vocal performance. 
Most of ‘The Real Thing," which 
includes versions of Bill With- 
ers' “Hello Like Before" and Ste- 
vie Wonder's title track, oper- 
ates at an appealing low burn, 
with tasty Latin-pop accents 
throughout. But several cuts— 
such as "Loving You," a jazzy 
new Babyface original— show- 



TITO PUENTE 

Dance Mania 

Producer: Jerry Rappaport 
(Legacy edition) 

RCA/Legacy 

Release Date: May 26 
“Dance Mania” contains in one handsome, richly anno- 
tated two-disc package two of the most enjoyable and 
influential albums ever made: "Dance Mania" (1957) and 
its 1960 sequel, “Dance Mania Vol. 2," as well as copious 
and valuable outtakes. Latin music was the great 
crossover music of the '50s, the sound behind nation- 
wide dance crazes like the cha-cha and the mambo. Tito 
Puente, a New Yorker of Puerto Rican heritage, was the 
biggest crossover star of all, as familiar and welcome at 
Jewish hotels in the Catskills and Italian weddings in 
Brooklyn as he was at Manhattan dancehalls like the 
Palladium, where civilians and celebrities danced until 
dawn. Puente, a brilliant composer/arranger/percussion- 
ist who led his orchestra while playing the timbales, 
appealed not by watering down his sound, but by keep- 
ing it undiluted. Like James Brown, he never yielded and 
never wavered. The rhythms were complex but cleanly 
expressed, the pace furious, the discipline relentless, the 
horn lines endlessly creative and klieg-light bright. This 
is the foundation upon which all subsequent Latin dance 
and Latin jazz music stands. This is music half a century 
old that sounds as fresh and unstoppable as the 
moment it was made .— WR 



IGGY POP 

Preliminaires 
Producer: Hal Cragin 
Astralwerks 
Release Date: June 2 
Iggy Pop is back— not with a ven- 
geance, but with an album of intro- 
spective, jazz-tinged, Leonard Cohen-esque standards 
and originals. Surprising? Sure. But the album succeeds 
because Pop bounces from track to track with the same 
swagger (albeit more muted this time out) that made 
him a punk icon. He simply refuses to acknowledge the 
shift in genre, instead diving head-on into this new sonic 
sea. From the upscale, hotel lounge-meets-faux-bossa 
nova vibe that Pop sings over on the timeless classic 
“Les Feuilles Mortes” (in French, of course) to the Louis 
Armstrong-meets-Tom Waits strut of "King of the Dogs," 
each track is an aural journey all its own. And on cuts like 
"I Wanna Go to the Beach” and "Spanish Coast,” Pop’s 
understated delivery draws even the most skeptical of 
listeners in, bathing his hushed voice in beds of stark 
piano and tremolo-washed guitar .— JR 


case Williams' Broadway bona 
fides.— MIV 

wm 

FREDDIE HUBBARD 

Without a Song: Live in 
Europe 1969 
Producers: Sonny Lester. 
Michael Cuscuna 
Blue Note 

Release Date: June 2 
In May at the all-star Freddie 
Hubbard Memorial Concert at 
New York's Cathedral Church 
of St. John the Divine com- 
memorating the trumpeter, 
the overriding sentiment was 
that while Hubbard will be 
missed, he lives on in his 
recordings. That massive oeu- 
vre is valuably augmented by 
the previously unreleased 
"Without a Song: Live in Eu- 
rope 1969," an exhilarating 
document of Hubbard play- 
ing at his career zenith. Res- 
urrected last year from the 
Blue Note vaults to Hubbard's 
satisfaction, the album fea- 
tures him fronting an on-fire 
hard-bop quartet that in- 
cluded pianist Roland Hanna, 
bassist Ron Carter and drum- 
mer Louis Hayes. Hubbard 
soars with swinging soft tones, 
flurries of flaming tongues and 
excited bursts of glee on a 
hard-driving take on "A Night 
in Tunisia," and he blows sub- 
lime grace notes on two bal- 
lads, including "Body and 
Soul." Tasty CD surprise: the 
avant-tinged, shape-shifting 
"Space Track ."— DO 
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RYAN BINGHAM & 
THE DEAD HORSES 
Roadhouse Sun 
Producer: Marc Ford 
Lost Highway 
Release Date: June 2 
Texas singer/songwriter Ry- 
an Bingham made a splash 
with his 2007 debut, “Mes- 
calito." and here he reteams 
with producer Marc Ford 
(ex-Black Crowes), who also 
lends his considerable gui- 
tar talents to the project. As 
with its predecessor, there 
are some rousing Crowes- 
like moments, notably on 
the pulsing, explosive 
"Change Is”; with its 
squalling slide guitars and 
Bingham's tequila-and- 
cigarettes-strafed vocals, it 
just might be the year's best 
Southern rock rave-up. 
There’s also critical catnip 
by way of a Byrds/Spring- 
steen jangler whose title 
name-checks a certain icon 
("Dylan’s Hard Rain," a cyn- 
ical look at the state of the 
union), while distinctive 
echoes of that same legend 
crop up in "Roadhouse 
Blues." whose tack piano 
and barrelhouse rhythm lo- 
cates it directly in "Highway 
61 Revisited" territory, right 
down to the singer’s uncan- 
nily familiar raspy sneer. 
Lofty comparisons, sure. But 
Bingham's not a "new" any- 
thing: He's his own man, and 
a singular talent at that .— FM 


EMERY 

... In Shallow Seas We Sail 
Producers: Matt Carter, Aaron 
Sprinkle 
Tooth & Nail 
Release Date: June 2 
The self-assured alt-screamo 
that rips across Emery's "... In 
Shallow Seas We Sail" never 
wallows in its own earnestness, 
which can be a deadly pratfall 
for well-meaning rockers. But 
"Sail" is definitely one rhap- 
sodic cruise. The band still 
gives itself over completely as 
it navigates softer pop shores, 
then dashes itself against bru- 
tal rock on "Inside Our Skin," 


"The Poor and the Prevalent" 
and the plucky, jagged 
“Churches and Serial Killers." 
Toby Morell's and Devin Shel- 
ton's vocals furiously duel with 
a spiraling onslaught of lead 
and rhythm guitars that hits 
you from all sides on "Cut- 
throat Collapse." The two-part 
jubilant memorial "Dear 
Death" parrots the spirit of My 
Chemical Romance’s "Helena": 
The introduction finishes with 
a Spanish verse and a string- 
filled sunset, then falls into a 
frenzied burst of energy where 
the singers long to kick off their 
shoes "and dance with the 
ghost of you .”— CLT 



THE BLACK EYED PEAS 

The E.N.D. 

Producers: various 
inter scope 

Release Date: June 9 
In an era of economic instability, 
it’s nice to know the Black Eyed Peas still believe in 
truth in advertising: The acronym that forms the title 
of their latest stands for “The Energy Never Dies,” 
and they more than make good on that promise, 
blasting through 15 high-powered rave-rap jams that 
rarely lack for melodic hooks or rhythmic thrust. The 
Los Angeles quartet’s most dance-influenced outing 
yet, “The E.N.D." is best when group mastermind 
Will.i.am shares behind-the-board duties with David 
Guetta, the French disco-house producer whose 
“When Love Takes Over" is giving the Peas' "Boom 
Boom Pow” a serious run for song-of-the-summer 
status. In “Rock That Body” they “get a little crazy, 
get a little stupid” (as Will.i.am puts it), while "I 
Gotta Feeling” throbs as triumphantly as a BEP ver- 
sion of "Don’t Stop Believin'.”— MW 
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TANYA MORGAN 

Brooklynati 

Producers: Von Pea, Brick 
Beats, Aeon 

Independent Media Records 
Release Date: May 12 
"This ain’t no hipster rap,” 
asserts Von Pea on the song 
“We're Fly,” from Tanya Mor- 
gan's excellent sophomore 
effort, “Brooklynati." De- 
spite all indications— a loose 
album concept merging 
Brooklyn with Cincinnati, 
complete with a park named 
after the posthumously 
beloved producer J. Dilla— 
he's right. On the album, 
rappers Von Pea, Don Will 
and Ilyas reimagine old- 
school hip-hop at its purest, 
and those who miss the 
days when party rap was for 
grownups and its fore- 
fathers (De La Soul, A Tribe 
Called Quest) came in 
threes would do well to hear 
it. Over crisp, thoughtful 
beats by its in-house pro- 
duction team. Tanya Morgan 
displays lyrical agility and 
honors the past in earnest 
ways, as on the boastful “So 
Damn Down," the sentimen- 
tal “Plan B" and the cheeky, 
as on the Pharcyde- and 
Onyx-mocking, rough-and- 
tumble track "Hardcore 
Gentlemen." The effect is 
never derivative, nor is it 
catered to the commercial 
hip-hop landscape, but it’s 
always memorable,— MW 

KRONOS QUARTET 

Floodplain 

Producer: Kronos Quartet 
Nonesuch 

Release Date: May 19 

For more than 35 years. San 
Francisco's renowned string 
ensemble the Kronos Quar- 
tet has literally traveled the 
world through its recordings, 
interpreting compositions 


from a wildly diverse range 
of locations. On "Floodplain," 
the group pays homage to 
the low-lying areas around 
the waterways of the Middle 
East and Central Asia where 
human civilization began. 
Musically the album champi- 
ons the rich sonic tapestries 
the Eurasian world has be- 
stowed upon us ever since. 
The group tackles Palestin- 
ian experimental hip-hop, In- 
dian raga-drone, black Iran- 
ian lullabies, Lebanese-based 
Christian hymns, Turkish 
waltzes from the late 1800s 
and lush Arabian tango music 
with a bevy of guest musi- 
cians from the various re- 
gions represented.— RH 

VIEUX FARKA 
TOURE 

Fondo 

Producers: Vieux Farka 
Toure. Yossi Fine 
Six Degrees 
Release Date: May 26 
Vieux Farka Toure made his 
debut in 2006 (a U.S. release 
came out in 2007) with a 
strong self-titled project. 
Though much is made of the 
fact that he's the son of the 
iconic Malian guitarist Ali 
Farka Tour6, "Fondo” indi- 
cates that he's also a rising 
star in his own right. Every 
track blends, to one degree 
or another, contemporary 
styles and instruments with 
rhythms, tunings and lyrical 
sensibilities typical of Malian 
tradition. "Diaraby Magni" 
pulls together a dub reggae 
feel and Toure's distinctive 
West African guitar sound. 
"Cherie Le" rocks American, 
but with a hypnotic rhythmic 
circularity that's African at 
heart. Also note the superb 
duet "Paradise." an inspiring 
collaboration between Toure 
and the kora master Toumani 
Diabate.-PW 




EDITED BY WAYNE ROBINS 
CONTRIBUTORS: Ronald Hart, 
Monica Herrera. Michael 
Menachem. Fred Mills. Dan 
Ouellette. Jon Regen, Wayne 
Robins, Christa L. Titus, Philip 
Van Vleck. Chris Williams, Mikael 
Wood 

PICK ►: A new release predicted 
to hit the top half of the chart in 
the corresponding format. 


CRITICS’ CHOICE *: A new 

release, regardless of chart 
potential, highly recommended 
for musical merit. 

All albums commercially 
available in the United States are 
eligible. Send review copies to 
Wayne Robins at Billboard, 770 
Broadway, Seventh Floor, New 
York, N.Y. 10003 or to the writers 
in the appropriate bureaus. 


DAVID GUETTA FEATURING 
KELLY ROWLAND 

When Love Takes Over (3:09) 

Producers: David Guetta, Frederic 
Rister 

Writers: K. Rowland, M. Neevo, 

O. Nervo 

Publishers: various 
Gum/Astralwerks 
The internationally adored DJ David Guetta scored big 
with his 2008 hit “Love Is Gone," and all the produc- 
tion ingredients are in place to display Kelly Rowland's 
most iconic vocal yet on “When Love Takes Over.” The 
simple piano melody builds with an ethereal synth 
shimmer, adding to Guetta's roster of global dance 
love anthems. Guetta and Rowland have more in com- 
mon than their current smash— they’re the perfect pair 
because their biggest hits were also collaborations; in 
this case, Rowland’s “Dilemma” with Nelly. "When 
Love Takes Over” follows Guetta’s No. 1 dance hits 
“Love Is Gone” and “The World Is Mine” making 
“When Love Takes Over” his hat trick to the top. The 
single is his second to climb the pop charts, and 
Guetta is tapping even more collaborations featuring 
Kid Cudi, Estelle and Will.i.am on his “One Love” 
album due in late summer.— MM 
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THE-DREAM 

Walkin' on the Moon (4:15) 
Producers: L.O.S. Da 
Maestro, Kanye West 
Writers: T. Nash. K. West 
Publisher: not listed 
Radio Kiiia/Def Jam 
The third single from the- 
Dream's critically acclaimed 
album "Love vs. Money" finds 
the R&B artist tipping his 
hat to Michael Jackson, in a 
futuristic way. Kicking into a 
techno beat, the-Dream crafts 
a melodic pop tune that man- 
ages to fit nicely into the cur- 
rent uptempo R&B trend, while 
creating some new sonics of 
its own. With MJ-imitated 
“woo-hoo's”; a clever, flirta- 
tious rap interlude from Kanye 
West; and romantic lyrics 
throughout, this could be the 
summer anthem for young 
lovers everywhere.— CIV 

CIARA 

Like a Surgeon (4:27) 
Producer: Tricky Stewart 
Writers: T. Stewart. T. Nash 
Publishers: various 
Jive/LaFace 

Ciara follows up her top 10 R&B 
single “Never Ever" with an- 
other midtempo shuffler, one 
that's a bit more aggressive 
lyrically and musically than the 
previous song from her "Fan- 
tasy Ride" album. "Surgeon" 
finds the young siren operating 
under the guise of a sexual 
braggart on a song that sounds 
like it may have been modeled 
after the late Aaliyah's more am- 
bitious album tracks. Tricky 
Stewart creates a tense produc- 


tion template for the singer to 
explore a darker, sexier side 
than listeners may be used to 
hearing from her. Plodding 
synth lines, an unusual bassline 
and a stop-and-go rhythm add 
up to one of Ciara’s most inter- 
esting singles to date.— CIV 

■:iij:mj 
REFLECTION 
ETERNAL 
Back Again (3:27) 

Producer: Hi-Tek 
Writer: T. Kweti Green 
Publisher: Windswept 
Blacksmith Records 
DJ Hi-Tek and Talib Kweli— 
one of the most dynamic 
MC/producer duos of the late 
'90s— make a triumphant re- 
turn after nearly a decade- 
long hiatus. Following up on 
the funky, Bootsy Collins-as- 
sisted "Internet Connection." 
the duo is “Back Again” with 
this heater that's setting the 
urban blogosphere ablaze. As 
Hi-Tek cooks up a beat for the 
ages brewed from drum 
grooves that sound like they 
were nicked from “Black 
Juju”-era King Sunny Ade, 
Kweli assures skeptical listen- 
ers that it’s cool to like rap 
again by delivering some of 
his hottest rhymes since the 
Rawkus days. Can a Black Star 
reunion with his other partner 
in rhyme, Mos Def, be not too 
far down the pike?— RH 
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HALESTORM 

I Get Off (3:03) 

Producer: Howard Benson 
Writers: various 


Publishers: various 
Atlantic 

Halestorm's first single. ”1 Get 
Off," is the title song from its 
debut album. Lead singer Lzzy 
Hale's sex appeal strikes from 
the very beginning of the track, 
with her teasing, instigating 
vocal. The varied guitar effects 
mysteriously bounce about 
and pair well with the catchy 
melody with production by 
rock producer Howard Ben- 


son (Daughtry, My Chemical 
Romance). The anthemic 
instrumental break with 
blazing guitar and raucous 
drums carry the momentum 
to the end with Hale's final "I 
get off!"— MM 


FOR THE RECORD 


A review of the new Linkin Park 
single in the June 13 issue should 
have stated that the song's title 
is "New Divide.” 


JOPDIN 

SPARKS 
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JORDIN SPARKS 

Battlefield (4:01) 

Producer: Ryan Tedder 
Writers: various 
Publishers: various 
19/Jive/JLG 

After scoring four top 20 hits from her debut album and 
proving her radio appeal beyond the "American Idol” 
franchise, Jordin Sparks returns with the first single and 
title track to her sophomore album, due July 21. En- 
listing pop's newest go-to writer/producer Ryan Tedder 
(“Bleeding Love," “Halo"), Sparks makes her voice the 
perfect companion to his majestic pop productions. 
Big, crashing percussion; wall-of-sound layered vocals; 
and Sparks’ cutting power pipes blast this song into the 
radio stratosphere. With lyrics aimed at motivating lovers 
to fight to the end for what they’ve got, it's clear from 
the first listen that Sparks is armed for victory at the top 
of the charts.— CIV 
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AWESOMENESS 


Tapping Into 
The Digital World 


Spinal Tap Springs ‘Back 
From The Dead’ With 
25th-Anniversary Release 

Spinal Tap is “Back From the Dead." At least ac- 
cording to the title of the group’s new album . The 
June 1 6 release commemorates the 25th anniver- 
sary of the cult-classic film “This Is Spinal Tap.” 

David St. Hubbins (Michael McKean), Derek 
Smalls (Christopher Guest) and Nigel Tufnel 
(Harry Shearer) have “revisited and reimagined” 
their 1984 soundtrack compositions. They've 
also included six new songs on the album, which 
will be released on their independent the Label 
Industry Records. 

Retail distribution and marketing of physical 
product will be handled by Artist2Market Global 
digital distribution will be supervised by 
INgrooves, which handled releases for Dolly 
Parton, the Crystal Method and Thievery Corpo- 
ration; the company is also overseeing digital 
marketing for the album and its accompanying 
promotional video content. 

INgrooves founder/CEO Robb McDaniels says 
the group recognizes the importance of a digi- 
tal presence. “They were determined to have dig- 
ital drive the release process and the creative 
process because they feel their fans are hanging 
out in the digital world," he says. 


The INgrooves marketing campaign features 
digital tie-ins, including an iPhone application 
with exclusive videoclips, pictures and a fan wall- 
paper: a YouTube promotion (starting June 22) 
that allows fans to compete to make the best fan- 
generated music videos of the band’s hit songs: 
Spinal Tap video channels with promotional clips 
and unreleased footage: and custom voice tones 
from each band member. 

“They've been very open to all our ideas.” Mc- 
Daniels says. “Their fan demographic skews to- 
ward 35- to 50-year-olds , but the challenge is to 
reach new fans as well.” 

The album includes the newly interpreted Tap 
classics “Hell Hole," “Tonight I’m Gonna Rock 
You Tonight," “Big Bottom." “(Funky) Sex Farm.” 
“Stonehenge,” “Gimme Some Money” and “(Lis- 
ten to the) Flower People." iTunes will offer an 
exclusive version of “Sex Farm" while Amazon 
will carry its own version of “Flower People." A 
free download of the previously unreleased "Saucy 
Jack" — from Hubbins’ unfinished musical about 
Jack the Ripper — can be found on spinaltap.com. 

New Spinal Tap songs include “Warmer Than 
Hell," “Short and Sweet" (with guests PhilCollen, 
Keith Emerson, John Mayer and Steve Vai), 
“Celtic Blues" and “Jazz Oddyssey." Through e- 
mail — and in character — Guest says the new 
songs "were chosen by our ability to learn them. 


PUSHING FOR A ‘SECOND CHANCE’ 

After 27 weeks, Atlantic rock band Shinedown climbs into the top 10 on 
the Billboard Hot 100 (No. 7) with “Second Chance.” The song’s journey 
represents the fourth-longest uninterrupted march to the top 10 in the 
chart’s history. (Outdistancing the Jacksonville, Fla., band's chart trek: 
Carrie Underwood's “Before He Cheats" [38 weeks], Faith Hill’s “This 
Kiss” [30] and Sean Paul’s “Gimme the Light” [29]). “Second Chance” 
also gives the group its first No. 1 on Adult Top 40 as the song rises 3-1. 

The act is the first to reach the peak in its debut appearance on that chart 
since Leona Lewis’ “Bleeding Love” began a 10-week reign a year ago this 
month. “Second Chance" earlier claimed No. Is on the Mainstream Rock, 
Active Rock, Heritage Rock and Alternative charts. The song is the second 
single from Shinedown’s third album, “The Sound of Madness.” In its 
50th week on the Billboard 200, the set posts its best ranking (No. 22) since 
its debut (No. 8: July 12, 2008). — Gary Trust 
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We all write everything, although some of us 
write some stuff more than others." 

The album, billed as a “perfect combina- 
tion of loudness, vulgarity and a pinch of evil,” 
was produced by CJ Vanston. "He’s got great 
ears." Guest says. "He hears loud the way most 
producers hear soft.” 

Noting the tracks are louder because they're 
digital, Guest adds, “We’ve always burned with 
the desire to have people hear these songs as they 
were meant to be heard — with performance roy- 
alties flowing to us." 

The physical release will include a pop-up dio- 
rama package that unveils three 12-inch action 
figures of the band along with a proportionally 
sized Stonehenge. The group will also release 
an 11-inch, limited-edition vinyl album. 

The group also recorded a track-by-track com- 
mentary exclusively for iTunes. “We sent them 


into the studio to a do three- to five-minute com- 
mentary." McDaniels says. “Instead they turned 
in a 60-minute track-by-track. They did it in one 
take and it's spot on.” 

Touring acoustically in recent months on the 
Unwigged & Unplugged tour, McKean, Guest 
and Shearer will appear on “The Tonight Show 
With Conan O’Brien" (June 1 5) and at the United 
Kingdom’s Glastonbury Festival (June 27). A 
“one night only world tour" is set for June 30 at 
Wembley Arena in London. (The album's Euro- 
pean release date is June 23.) 

Videoclips from the original movie are on 
YouTube and Daily Motion, among other outleLs. 
anda Blu-ray version of the movie is due July 14. 

Shearer (as Tufnel) says the group intends to 
stay active. “There are no chapters in this book, 
only page numbers," he writes in an e-mail. 
“There will be many future projects.” •• • • 
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Producer RedOne 
Scores Three Top 10 
Hits On The Hot 100 

The end of a label deal can be discour- 
aging for all parties involved. But for 
producer RedOne, who teamed with 
Lady GaGa just months after she was 
released from Def Jam a fewyears ago, 
it was a blessing in disguise. 

The Interscope pop singer has two 
tracks in the top 10 on the Billboard 
Hot 100 — “Poker Face' (No. 2) and 
“LoveGame” (No. 10) — thanks to the 
Moroccan-bom, Swedish-raised mix- 
master. Another of the singer's Red- 
One-produced songs, her first single 
“Just Dance." was a No. 1 hit and is 
No. 22 on the Hot 1 00 after 43 weeks. 

“I met GaGa right after she was 
dropped by [Island Def Jam chairman 
Antonio] ’LA.’ Reid," RedOne — lmm 
Nadir Khayat — says. “We were man- 
aged by the same managers. They told 
me she was unsigned with no deal, 
but that she was unbelievable and I 
would love her. The first song we did 
was a track called 'Boys, Boys. Boys.' 
Ever since then, we've been making 
magic together." 

Lady GaGa isn't the only person 
sprinting the top of the Hot 100 thanks 
to RedOne. Sean Kingston's la test sin- 
gle, “ fire Burning," is No. 9 on the chart 

“ Sean’s A&R at Epic called me one 
day and said he wanted me to come 
up with sometliing people could dance 
to." RedOne recalls about the track's 
genesis. “So my writer Bilal and I went 


in the studio and in one day came up 
with the song. The label loved it and 
radio loved it. It was amazing." 

Now RedOne is ready to help oth- 
ers begin the top 10 march, includ- 
ing Lady GaGa’s DJ Space Cowboy, 
who's releasing his debut this year 
through Interscope. “We have at least 
seven potential singles on the album," 
RedOne says. ‘He’s a true star and 
just a fun character.” Cowboy's first 
single, "Falling Down,” was recently 
serviced to radio overseas. 

RedOne has since collaborated on 
projects for other artists. His work 
schedule includes Usher’s upcoming 
album, “Monster"; Bad Boy artist 
Cassie (RedOne produced her latest 
single, “Let's Get Crazy" featuring 
Akon); and Michael Jackson — al- 
though RedOne wouldn't reveal any 
detaiLs about that long-awaited album. 

Tokio Hotel, Backstreet Boys and 
newcomer Kee, who’s featured on Lil 
Jon’s upcoming summer single, are 
also on the producer’s schedule. Ad- 
ditionally, the producer recently 
teamed with movie producer Jerry 
Bruckheimer to make a song featured 
in the film “G-Force," which will be 
released in July. 

“This all feels incredible,” RedOne 
says of his mounting accomplish- 
ments. “At the same time, I've got so 
much going on that while I'm trying 
to enjoy it, I know I still have so much 
more work to do. Even though 1 'm still 
trying to take it all in and understand 
it, I can still feel how good it is.“ •••■ 


CAUSE 

AND 

EFFECT 

Rarely have good music and a good cause been as 
intricately intertwined as they are on Press Play's 
"Life Is Beautiful." All proceeds are being donated 
to the Dream Center, a nonprofit organization with 
273 inner-city outreach programs aiding the home- 
less, addicts, gang members, human trafficking vic- 
tims and others in need. There are 180 Dream Cen- 
ters worldwide. 

Released May 19, "Life Is Beautiful” debuted at No. 
2 on Billboard's Top Christian Albums chart and No. 
45 on the Billboard 200. The 13-track CD has sold 
15,000 copies, according to Nielsen SoundScan. 

Press Play members Paige Adkins, Dave Han- 
ley, Tate Huff, Tyler Ray Logan, Anthony Rick and 
Brian Mondragon volunteer at the Los Angeles 
Dream Center, founded by Matthew Barnett. The 
center houses more than 700 people and serves 
hot meals 24 hours a day. 

Consumers have rallied to the cause. “It’s more 
than just buying a CD. It’s more like, ‘Buy a CD, save 
a life,’ ” Adkins says of "Life Is Beautiful,” which in- 
cludes guest appearances by Darlene Zschech, 
IROCC and Tyler Williams. "With that [idea] attached 
to it, people are more inclined to want to get it” 

Press Play has been performing regularly at the 
LA. and New York Dream Centers, building a loyal 
following. After several indie releases, “Life Is Beau- 


tiful" is the group's first national release on Dream 
Records with distribution through Universal Chris- 
tian Music Group/Fontana Distribution. 

"We've had 12 years of building a great fan base,” 
says Hanley, Press Play's founder, lead vocalist and 
principal songwriter. "We have tens of thousands of 
people who come to see us every year in L.A. It's 
really become a phenomenon. Universal saw us on 
YouTube and then checked us out live. They saw 
that we are really doing something to help change 
a community here." 

Press Play promoted “Life" by attending the 
Gospel Music Assn.’s annual April convention in 
Nashville. In-store appearances at Best Buy and a 
June 8 performance on NBC’s “Today” have added 
to the publicity. 

"We’re proud to be working with Dream Records 


and Press Play. What they do to help the inner city 
and the surrounding community of LA. is amaz- 
ing," says Universal Music Christian Group director 
of sales Jay Schield. "Our faith-based retail part- 
ners appreciate and respect that element of Press 
Play. Retail has certainly come to the table with its 
support concerning physical presale campaigns 
and online promotions. It’s truly a great story.” 
Adkins, the daughter of comedian Sinbad, says 
supporting an organization like the Dream Center 
through music is gratifying. “We get to see peo- 
ple’s lives being affected by people supporting 
us and buying this album,” she says. "There's no 
greater fulfillment than to look into a child’s face 
and know you had some role in changing his life. 
We’re all very humbled that God chose us for this.” 
—Deborah Evans Price 




MAKING A 
DIFFERENCE 

Before recording her first album of all- 
new material since 2005, Nanci Griffith 
suffered a serious case of writer's block. 
“The direction the country was going 
in broke my heart,” the Grammy Award- 
winning folk/country singer/songwriter 
recalls. “I didn’t want to write.” 

Reading various newspapers while 
following the presidential campaign, 
Griffith reconnected with her muse. 
After the election, “the dam burst and 
everything came out.” 

Her creative gusher resulted in the 
June 9 Rounder release "The Loving 
Kind.” With nine Griffith co-written 
songs and four covers, the album 
finds the singer returning to her so- 
cial-commentator roots while also 
exploring matters of the heart. 

The album gets off to a powerful start 
with the title track. It’s the true story of 
Mildred and Richard Loving, whose in- 
terracial marriage landed the couple in 
jail in 1958. Their case, Loving v. Virginia, 
eventually led to a landmark Supreme 
Court 1967 decision declaring marriage 
a basic civil right. After reading Mil- 
dred's obituary, Griffith cried "before 
writing the song in 10 minutes. It 
amazed me that there was so little fan- 
fare about possibly one of the most im- 
portant cases in this country.” 

Equally arresting is another headline- 
inspired song, “Not Innocent Enough.” 
It focuses on Tennessee inmate Philip 
Workman, who was executed despite 
new evidence proving his innocence. 
Leavening the album's serious tones, 
Griffith covers songs by her "song- 
writing hero” Dee Moeller and Edwina 
Hayes. She shifts into uplifting mode on 
"Across America”— "probably the most 
commercial song I’ve ever written." 

Rounder GM Sheri Sands is mount- 
ing an aggressive multimedia market- 
ing campaign. Highlights include a 
Q&A/performance at the Grammy Mu- 
seum (June 8); an appearance on Tavis 
Smiley’s PBS show (June 9); retail (Bor- 
ders, Barnes & Noble); an Amazon pre- 
order promotion featuring an exclu- 
sive live performance video of “The 
Loving Kind”; and an iTunes bonus 
track, “Love Is Love.” On the horizon 
are a Fox TV and online media feature 
bowing the week of June 15 and the 
first leg of a national tour that begins 
June 26 in Atlanta. 

Noting she hasn’t had “this much 
chatter about a record of mine in 20 
years," Griffith hopes her 18th album 
will simply make a “difference in peo- 
ple’s lives and hearts. That’s the most 
important thing.” —Gail Mitchell 
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MARKETPLACE 


For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com 

Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben. Alcoff @nie lsen.com 


SOMETHING TERRIBLE HAPPENS WHEN YOU DON’T ADVERTISE . 


BE CREATIVE* KNOW YOUR OPTIONS 
ADVERTISE WISELY 


Billlttxid JEFF SERRETTE SENIOR ACCOUNT MANAGER 

PHONE: 646-654-4697/800-223-7524/FAX: 646-654-8066 EMAIL: JSERRETTE 3BILLBOARD.COM 


MUSIC 

MERCHANDISE 


BUY DIRECT AND SAVE! 

While other people are raising their prices, we 
a/e slashing ours. CD's. LPs. Books. Cassettes 
as low as 50 cents. Your choice from the most 
extensive listings available. 

For tree catalog call (609) 890-6000. 

Fax (609) 890-0247 of write 
Scorpio Music, Inc. 

P.O.Box A Trenton, N.J. 08691-0020 
email: 6corplomus@aol.com 


MASTERING 


CALL US TODAY AND 


ASK ABOUT THE 


BILLBOARD CLASSIFIEDS 


INTRODUCTORY OFFER FOR NEW ADVERTISERS! 


1 -800-223-7524 or jserrette0billboard.com 


tangerineMASTERING.com 
Grammy winning CD mastering 
REISSUES & RESTORATION 

201 - 865-1000 


BILLBOARD CLASSIFIEDS 

www.billboard.com 

for more info call: 800-223-7S24 


PROMO & MARKETING 


Websites and 
Online Marketing 

Building powerful online marketing 
programs for the entertainment industry, 
we generate widespread awareness and 
excitement in what you have to offer. 

Founded by multi-platinum recording artist Jim Brickman. 


Q r ; r Lu . , c ~ 

l-M IV^M ImiUOLr 

DIRECT 

Websites • Online Stores • Fulfillment • Viral Marketing 
Promotions • Social Networking • Email Marketing 


Michael Brickman 

201-675-4396 • michael@brickhousedirect.com 

www.brickhousedirect.com 


FREE 

(Advice) 

HOW DO YOU MAKE YOUR CLASSIFIED AD PAY? 

By running it consistently -consecutive weeks-tor impact!' Rarely does a prospective customer reply to an ad the very tlrst time it appears. When that 
customer is ready to buy. Remember, the wry week ho or she is ready your advertisement should be In POStTtON. 

Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!! 

TOLL FREE 800-233-7524 or 646-654-4697 
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Dave Matthews Band Rolls Ahead Of Rock Parade 


Dave Matthews Band's “Gig 
Whiskey and the GrooGrux King” 
(say that five times fast) arrives atop 
the Billboard 200 with 424, 000 copies. 

It's DMB’s fifth consecutive stu- 
dio album to debut at No. 1 , a feat that 
only one other group has achieved — 
Meta Mica. This is the fifth time DMB 
has had an opening week of at least 
400,000 copies. Only four other acts 
have scored five debut sales weeks of 
at least 400,000 (studio album or oth- 
erwise) since Nielsen SoundScan 
began tracking data in 1991. 

2Pac has done it five times (includ- 
ing the album he released under his 
Makaveli moniker), while Metallica has 
done it with six albums. Jay-Z and 
Garth Brooks lead the pack with seven 
400, 000-plus bows apiece. More impres- 
sively. all seven of Jay-Z 's were his last 
seven solo studio albums, stretching 
from 2000's " Vol. 3 . . . Life and Times 
of S. Carter” to 2007 's “Kingdom Come." 

In addition to its chart feats, DMB be- 
came a rockin' pied-piper of sorts, since 
lire top six debuts on the Billboard 200 
are all rock albums. Nine of the chart's 
1 1 highest debuts are also by rock acts: 
311 (No. 3). Chickenfoot (No. 4), 
Taking Back Sunday (No. 7), Rancid 
(No. 11). Elvis Costello (No. 13). Eels 
(No. 43). Emery (No. 50) and the 
Sounds (No. 64). 


This makes for a busy Top Rock Al- 
bums chart, and six of its top 10 are 
debuts. That's the most such bows in 
exactly a year, when the June 21. 2008. 
chart also had six top 10 debuts, led by 
Disturbed’s "Indestructible." 

CH-CH-CHANGES: A number of 
changes have been made to the charts 
section. With the recent closing of Bill- 
board's sister publication Radio & 
Records, the charts have been revamped 
to accommodate many of R&R's Nielsen 
BDS-based airplay charts. 

New to Billboard are the Active Rock 
and Heritage Rock charts, whose radio 
station reporters combine to make up 
Billboard's 28-year-old Mainstream Rock 
chart panel. The Modern Rock chart 
changes its name to Alternative, which 


is the more common term used 
among those working in the format. 

We also introduce a new chart, the 
audience-based Rock Songs list, 
which ranks the airplay of more than 
200 alternative, rock and triple A 
reporters. Rock Songs 
will run in print at its 
full 50-position depth 
each week, while 
Alternative and Triple 
A will rotate with 
Active Rock and Her- 
itage Rock. each 25- 
positions deep. 

We've expanded our 
chart coverage of Christ- 
ian and gospel, giving them a full page 
each issue. Billboard’s pan-genre Hot 
Christian Songs chart joins from bill- 
boarcLbiz. transitioning to gross audi- 
ence impressions from plays-based 
rankings and expanding in panel size 
(from 77 to 93 stations) and depth (from 
30 to 50 positions). 

The increase in panel size includes 
multiple-network programmers, who 
were limited to one station under the 
old plays-based ranking. In addition, the 
chart will now incorporate actual audi- 
ence impressions from noncommercial 
stations as measured by Arbitron. Pre- 
viously, those stations were assigned a 
generic audience total due to the lack of 


availability of ratings data. 

Also joining our Christian charts is 
the Christian CHR tally, formerly ex- 
clusive to R&R. 

The Mainstream Top 40. Main- 
stream R&B/Hip-Hop and Rhythmic 
radio airplay charts will 
now run to their full 40- 
position depth. 

As pop programmers 
and label executives re- 
gard the Mainstream Top 
40 chart as the standard 
barometer for the for- 
mat’s airplay, the list re- 
places Billboard's sales/ 
airplay hybrid Pop 100, 
which is discontinued. 

Launched in February 2005. the Pop 
100 was created to provide exposure for 
songs that primarily received airplay at 
mainstream top 40 radio. With the in- 
creased influence of digital downloads 
on the Billboard Hot 100 and Pop 100. 
however, the latter chart had lost its 
uniqueness and mostly resembled the 
Hot 100. 

With new and expanded charts cov- 
ering a host of music formats. Bill- 
board continues to serve our longtime 
readers and welcomes those R&R sub- 
scribers perusing our pages for the 
first time or returning after an ex- 
tended absence. •••• 


OverThe 

Counter 


CHART 

BEAT 

>> Elvis Costello’s new "Secret, 
Profane A Sugarcane” represents 
his third-best peak on the 
Billboard 200 among his 29 
chart entries. On Top Canadian 
Albums, however, he’s not even 
the highest-charting member of 
his own household this week: His 
wife, Diana Krall, claims bragging 
rights one notch higher with 
"Quiet Nights.” 

>>lf a song titled “Second 
Chance” appears on the Adult 
Contemporary chart, chances are 
it’s by a rock band from Jackson- 
ville, Fla. Shlnedown's ‘Second 
Chance” debuts at No. 29, 
marking the first entry by that 
title to appear on the list since 
Sept. 16, 1989, when fellow 
Jacksonville act .38 Special’s 
"Second Chance” completed a 
31-week run, two spent at No. 1. 

Road Chart Beat 
every week at 

blllboard.com/chartbeat. 



Market Watch 

Weekly Unit Sales 



This Week 

6,390.000 

1,474.000 

20.960.000 

Last Week 

5,759,000 

1.331.000 

21.572,000 

Change 

11.0% 

10.7% 

-2.8% 

This Week Last Year 

7,566,000 

1.196.000 

20.108.000 

Change 

-15.5% 

23.2% 

4.2% 

•t*gtai album sain t 

counted witlwi a*>um 



A Weekly National Music Sales Report 

Year-To-Date 


Weekly Album Sales (Minion units) 



OVERALL UNIT SALES 
Whim 179.382.000 155.147.000 

Digital Tracks 480,886.000 546.910.000 

Store Singles 725.000 726,000 

Total 660,993,000 702,783,000 

Album W/TEA* 227,470.600 209,838,000 


ALBUM SALES 


3.4 million v 


SALES BY ALBUM FORMAT 

CD 151,085.000 120.824.000 

Digital 27.523.000 33,209.000 

Cassette 46.000 19.000 

Other 728.000 1.095.000 


Ccnipled frent a i 


nielscn 

SoundScan 


Year-To-Date Album 
Sales By Store Type 

80 million units 



Go to www.billboard.biz for complete chart data 
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£5 ARTIST 

*5 IMPART A NUMBER ' DISTRIBUTING LABa (PRICE) 

Title 

1 

if 

i 

o 


1 

W~1 U DAVE MATTHEWS BAND 

■ft* • AMA RAGS'RCA 49* *7 • RMU ’6 ‘Ml* 

Big Whiskey And The GrooGrux King 


2 

i 

1 


EMINEM 

WEB'SHADY .'AFTER MAIH'INIERSCOPE 012*63*. 'IGA (13 98) 

Relapse 


1 

o 

E 

a 


311 

VOLCANO 480Bt*/JLC (1 7 BOi • 

Uplltter 


3 

o 

E 

a 


CHICKENFOOT 

REOUKE 7MB 1 (13 Ml 

Chickenfoot 


6 

• 

2 

2 


GREEN DAY 

REPRISE 517I53.WARNER BROS 119 98) 

21st Century Breakdown 


1 

6 

3 

6 


SOUNDTRACK 

WALT OISNEY 003101 (18 9B) 

Hannah Montana: The Movie 

■ 

1 

© 



TAKING 8ACK SUNDAY 

WARNER BROS 516894* |13 98) +■ 

New Again 


7 

8 

5 

8 


LADY GAGA 

SIREAMLWeAMWLIVETCHERRYTREEJINIERSCOPE OTIIOV.’ItU 

|12 96) The Fame 

■ 

4 

8 

6 

3 


KENNY CHESNEY 

SNA 49530,'SMN (18 98 1 

Greatest Hits II 


3 

© 

9 

11 


TAYLOR SWIFT 

BIG MACHINE 0200 (IB 98) if 

Fearless 


1 

© 




RANCID 

HELLCAT «B4S''EP1TAPH |1S 98] * 

Let The Dominoes Fall 


11 


ts 

21 

37 

ll'.Wfll KINGS ° F leon 

Only By The Night 

• 

5 





ELVIS COSTELLO 

Secret, Prolane & Sugarcane 


13 

14 

10 

12 


RASCAL FLATTS 

IYRIC STREEI 0O2SW (18 88) 

Unstoppable 


1 

© 

17 

19 


SOUNDTRACK 

SUMMIllCMP SHOP, 'ATLANTIC 516923'IAG (16 98| S' 

Twilight 

B 

| 

© 

13 

15 


NICKELBACK 

ROAORUHNER 616328 (18 88) 

Dark Horse 

B 

2 

© 

14 

18 


ZAC BROWN BAND The Foundation 

ROAR tlG PICTUREHOME SROWN'ATLANTIC 51B93I'A8 113 98) 

• 

14 

18 

7 - 


WISIN & YANDEL 

WY.'MACHETE 01296m JMLE (11 86| J 

La Revolucion 


7 

© 


MITCHEL MUSSO 

WALT OISNEY 003103 M3 96) 

Milchel Musso 


19 

20 

19 

16 


VARIOUS ARTISTS 

UNFVERSAL'EM .'SONY MUSCIZ0H8A 012BS4.UME (16 86) 

NOW 30 


. 

21 

20 

23 


JASON ALDEAN 

SPOKEN BOW 7637 |18 9B> 

Wide Open 


4 


29 

37 


SHINEDOWN 

ATLANTIC S11344, 'AG |1S98| 

The Sound Ot Madness 

• 

8 

- 

23 

32 


BEYONCE 

MUSIC WORLD, COLUMBIA 19492, SONY HUSK (15.961 

1 Am.. .Sasha Fierce 

B 

’ 

24 

4 



MARILYN MANSON 

INTERSCOPE 012*96,'KJA (13 98 1 

The High End Of Low 


4 

© 

27 

28 


KERI HILSON 

UOSLEYIZONE 4., 1NTERSCOPE 012000., IGA 113.96) 

In A Perfect World... 


4 

26 

12 4 


DANE COOK 

COMEDY CENTRAL 0005 <15 96 CD'OVOI S' 

isolated INcident 


4 

- 

16 

27 


KEITH URBAN 

CAPITOL NASHVILLE 35T51 |18 M| 

Defying Gravity 


1 

28 

11 

- 


MONTGOMERY GENTRY 

CRACKER BARREL 49446, '5MN (11 98) 

For Our Heroes 


11 

• 

28 

31 


PINK 

LA FACE 3675ft 1 JIG |18 98| 

Funhouse 

■ 

2 

30 

18 

7 


METHOD MAN & REDMAN 

WO-TANG'DEF SQUADi'DEF JAM 01240O*,'IDJMO (13 9B) 

Blackout! 2 


7 

© 

36 

43 

D 

LADY ANTEBELLUM 

CAPITOL NASHVILLE 03208 |12 961 

I 

> 

| 

I 

i 

• 

4 


38 

42 


DARIUS RUCKER 

CAPITOL NASHVILLE 85500 |18.98) 

Learn To Live 

• 

S 

33 

26 

20 


CHRISETTE MICHELE 

DEE JAM 012797, 10JMS(13.9B) * 

Epiphany 


1 

34 

35 

39 


THEORY OF A DEADMAN 

604 6IBO09,'HOAORUNNER 113 99) 

Scars & Souvenirs 

• 

26 



M^LES Genius: The Ultimate Ray Charles Collection 


35 

© 

40 

48 


TAYLOR SWIFT 

BIG MACHINE 079012 (19 BO) • 

Taylor Swift 

B 

5 

33 

33 

41 

a 

SUGARLAND 

MERCURY NASHVILLE OTOTS'TUMOH (13 861 

Love On The Inside 

■ 

1 

38 

31 

30 


JASON MRAZ 

ATLANTIC 4485C6VAG |16 96| S' 

We Sing. We Dance. We Steal Things. 

■ 

3 

- 

6 

- 


GRIZZLY BEAR 

WARP 0162* (15.90) 

Veckatimest 


8 

40 

32 

22 


RICK ROSS 

MAYlACH.'SUP N-SUDE'OEr JAM 012772MOJMG |1S.96| * 

Deeper Than Rap 


1 

* 

22 

5 


BUSTA RHYMES 

UNIVERSAL MOTOWN 0I238T-. LIMPS |13 98>* 

Back On My B.S. 


5 

42 

39 

38 


JAMIE FOXX 

Intuition 

■ 

3 

© □ 


EELS 

E WORKS 537 V VAGRANT (13.881 

Hombre Lobo: 12 Songs Of Desire 


43 

44 

24 

17 


BOB DYLAN 

COLUMBIA 43893 VSCNY MU5C |1» 96| * 

Together Through Life 


1 

43 

41 

40 


KELLY CLARKSON 

S' 19, 'RCA JJ.'IVSONY MUSIC |18 9Bi * 

All 1 Ever Wanted 


1 

46 

43 

59 


JAMEY JOHNSON 

MERCURV NASHVILLE 01123! ’V'UMGN (13 96| 

That Lonesome Song 

• 

28 

- 

46 

44 


CARRIE UNDERWOOD 

Ift'ARISTA NASHVILLE 11221. SMN I1B.9B1 

Carnival Ride 

B 

1 

48 

47 

14 


ERIC CLAPTON AND STEVE WINWOOD Uve Ffom Madison s Garden 

WINCHATT.'DUCK.REPRISE 6175M.WANNER BROS |24 96) LJVB r,u '" 04 *“"= 


14 

* 

50 

49 

D 

THE FRAY 

(PIC 10702-.SONY MUSIC (16 SB) '* 

The Fray 

• 

1 

© E 

EMERY 

TOOTH 1 NAIL 44009 (13 98) 

...In Shallow Seas We Sail 


50 


B 

ll's the group's 
highest-charting 
album, but its 
60,000-copy 
opening is Uie act's 
smallest opening 
ales week lor a 
stuiSo set since 1995 s 
“JIT bowed at 
No. 56 with 20,000. 



It’s the best sales 
week (35,000) for 
the album since 
Christmas and the 
highest rank on the 
chart since its No. 5 
debut last October. 
The set's 50% spike 
is likely owed to the 
bun generated by 
the band's per- 
formance Hay 31 at 
the MIV Movie 
Awards. 


M 


The “Hannah 
Montana” actor's 
debut album enters 
with 20,000. His 
brother, Hason 
Musso, is in the 
band Metro Station; 
as Is Trace Cyrus, 
who is the brother 
of "Hannah” star 
Miley Cyrus. 



EH 

The singer's album 
was offered for a 
low $2.99 price 
June 1 in Amazon's 
MP3 store., .and 
what do you know, 
the set takes a 69% 
leap In overall sales 
and a 148% jump In 
downloads. 
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ARTIST 

IMPRINT t NUMBER DISTRIBUTING LABEL (PRICE) 

Title 

£ 

ll 

© 

72 

57 

: 

PRINCE, BRIA VALENTE 

NPG CHASE* |11 Ml 

Lotua Flow3r/MPLSoUNOyElix3r 


2 

52 

49 

24 


LIONEL RICHIE 

GLAND 011917, »JMG 113 98) 

Just Go 


24 

© 

56 

54 

a 

ALAN JACKSON 

ARISTA NASHVILLE 1994373MN <16 981 

Good Time 

• 

1 

64 

53 

55 


HOLLYWOOD UNDEAD 

A&M. DCTONE 011331, W (12 98) 

Swan Songs 


22 

© 

57 

61 


KATY PERRY 

CAPItOL 04249' (12 981 

One Of The Boys 

■ 

9 

56 

21 

- 


HILLSONG United: a CROSS, Vlhe EARTH: Tear Down The Walls 

HILLS0M3, INTEGRITY,, COLUMBIA ,'SGKV MUSIC 1 1 3.981 ~ 


21 

© 



PAOLO NUTINI 

ATLANTIC S192M/AG |13.M| 

Sunny Side Up 


57 

© 

60 

63 


30HI3 

PHOTO FINISH S11161 (13 96| 

Want 


44 

59 

37 

170 


PHOENIX 

IDYAUTE OIOSVGIASSNOTE |11 9S| 

Wolfgang Amadeus Phoenix 


37 

60 

34 

166 


GEORGE STRAIT 

MCA NASHVILLE 010026, UMON 1 13.96) 

Troubadour 

■ 

1 

61 

48 

34 


CIARA 

LAFACE 31390' AO |1B 981 

Fantasy Ride 


3 

62 

59 

GO 


THE-DREAM 

RADIO KJUA'OEF JAM 0126?B',*JUG |13.96| 

Love V/S Money 


2 

63 

46 

29 

a 

DAVID COOK 

Ift'RCA 33463, RMG (IS 98) 

David Cook 

■ 

3 

© 



THE SOUNDS 

ARNIOKi; ORIGINAL SIGNAL 012941', 'UNIVERSAL MOTOWN (10 98 

Crossing The Rubicon 


64 

© 


RYAN BINGHAM & THE DEAD HORSES 

LOST HIGHWAY 012T30', -UMGN 113.98; 

Roadhouse Sun 


65 

66 

62 

58 

a 

DIANA KRALL 

VERVE 01 2433, VG 1 13.98) 

Quiet Nights 


3 

- 

54 

70 

a 

SOULJA BOY TELL EM 

C0LUWLRU1NTER5C0PE 0123«'7I0A |13 9S| 

iSouljaBoyTollem 


43 

© 

87 

114 


BILLY CURRINGTON 

MERCURY NASHVILLE WSSSCVUMGH (13.981 

Little Bit Of Everything 


13 

“ 

58 

56 

a 

U2 

GLAND, INTERSCOPE 012630', IGA |13 9S| *< 

No Line On The Horizon 


1 

70 

66 

69 


T.l. 

GRAND HUSTLEMTLANTiC 512S67VAG |1B.98| t* 

Paper Trail 

■ 

1 

" 

68 

76 

i 

gOffHft, 98 1 Viva ^ Vit,a or Deo,h Arkd AI1 H '* friends 

O 

| 

© 

81 

88 


SEETHER 

WIHO-UP 1312? 118 9B) 

Finding Beauty In Negative Spaces 

• 

9 

73 

63 

47 


JADAKISS 

RUFF RYDER&D BLOCK, ROC -A'FELIA/DEF JAM 012391 VIDJ MG I 

9 „. The Last Kiss 


3 

74 

71 

71 


THE LONELY ISLAND 

UNIVERSAL REPUBLIC 012576V UWRG (13 96 CD.'OVOl ® 

Incredibad 


13 

75 

67 

74 


KANYE WEST 

808s & Heartbreak 

■ 

1 

76 

70 

64 


mmSm tmm CU.M , « ° ° ™ I"— « Ovcomlng Th. SBuggl.) 

8 

77 

51 

13 

D 

MAT KEARNEY 

AIVARE'CDLUMBIA 19597, SONY MUSIC (IS 98) 

City Of Block & While 


13 

© 

75 

79 


KID ROCK 

IGF DOG'AILANIIC !99SS8V'AG<16 98 1 * 

Rock N Roll Jesus 

B 

1 

78 

44 

9 

D 

TORI AMOS 

UNIVERSAL REPUBLIC III2I73V'UMRS (13 991 

Abnormally Attracted To Sin 


9 

80 

42 

10 


KATE VOEGELE 

MYSPACE. DGC, 'INTERSCOPE 012938,'IGA 110.991 

A Fine Mess 


10 

© 

83 

91 

a 

KELLIE PICKLER 

19,'BNA 2281 l.'SMN |1B 981 * 

Kellie Pickier 


9 

82 

69 

83 


LIL WAYNE 

CASH MONEY, UNN'EH&At MOTOWN D11BT:''UMRG |13 98) 

Tha Carter III 

□ 

1 

83 

73 

67 


ADELE 

XL'COLUMBW 3HS9VS0NY MUSIC |15.9S| 

19 

• 

10 

84 

55 

25 


IRON AND WINE 

SU8 POP BOB' (14.961 

Around The Well 


25 

85 

79 

86 


KEYSHIA COLE 

MAN, G;‘ESN01?J8S’IGA (13 SB) 

A Different Me 

• 

2 

© 

88 

94 


RASCAL FLATTS 

LYRIC STREET 002763(13 90) 

Greatest Hits Volume 1 


6 

© 



DIANE BIRCH 

S-CURVE 51101 110.981 

Bible Bell 


67 

88 

76 

62 


YUSUF 

iOER-’YA 012794', UME (13 98) 

Roadsinger 
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88 

30 
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VARIOUS ARTISTS 

ULTRA, ISLAND D13025.1OJI4G |13.S8| 

JustOance 


30 

90 

61 

35 


CAMRON 

DIPLOMATIC MAN 518073, 'ASYLUM (18.981 

Crime Pays 


3 

© 

D 

VANESSA WILLIAMS 

C0NC0R0 30816 118 98) 

The Real Thing 


91 

92 

85 

81 

a 

SILVERSUN PICKUPS 

OANGERBIRO 035' (15 96| 

Swoon 


7 

93 

82 

75 


SEAL 

143 615088, WARNER BROS (18 98 1 

Soul 


13 

© 

141 

154 

23 

[ifMIM MATT NATHANSON 

Mil ■ 'OBATVANGl AST W ll:.< .1 >5 98 1 

Some Mad Hope 


SO 

95 

66 

26 


DRAMA 

iUBASSV.'APHIUIATES'GRANO HUSUE7ATLANT1C SIMH'AO |18 

Gangsta Grillz: The Album Vol. 2 


26 

© 



J DILLA 

NATURE SOUNDS 142* |16 9B) 

Jay Stay Paid 


96 

87 

78 

89 


DAUGHTRY 

RCA 88880’RMG 118.981 * 

Daughtry 

□ 

1 

98 

74 

87 


THE ALL-AMERICAN REJECTS 

DOGHOUSE 7 OK. 1 NIERSCOPE 01229T'«3A (13 99) 

When The World Comes Down 


15 

99 

80 

66 


ASHER ROTH 

SCHOOLBOY, iOUOSRC'UMTVENSAL MOIOWN 017617,' UMNG <13.9 

( ;J| Asleep In The Bread Aisle 


S 

lOO 

98 

115 


ANTHONY HAMILTON 

MISTER’S MUSIC 7 SO SO DBF 2338 77 JIG |1i 98| 

The Point Of It All 


12 
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J DOORS DOWN .156 JASON ALDEAN . . 

3DH'3 . . 56 THEAU.AMERCAN 

311 . .3 REJECTS 

ULY ALLEN 

ACOC IBC ALL mAT REMAWS 

AOELE ... 83 TORI AMOS 

THE AIRBORNE IOMC 

EVENT 135 

AKON .105 fPAIKESCA 


21 BATTISTEUI 

BERKS BENTLEY .118 CArf ll^ CLt»MANt 

M BEYOME 23 CW110N 

157 RYAN BINGHAM & THE r «nni itn 

DEAD HORSES 65 JA50N MICHAEL 

cARRoa 
5! RAY CHARLES 
'*! KENWY CHESNEY 
' CHCKENFOOl 


79 D1A1E BIRCH 
BLIX OCTOBER 
■ CHRIS Bom 
ZAC BROWN BAND 


125 ERIC CHURCH 
41 CIARA 

ERIC CLAPTON AND 
STEVE WWWOOD 
KELLY CLARKSON 
90 COLDPLAY 
HI KEYSH1A COLE 
DANE COOK 
196 DAVID COOK 
35 ELV15 COSTELLO 
144 CROSBY ST 1X5 6 


137 BUY CURRIN5T0N 

.61 ___ 

48 DAUGHTRY 



. .71 THE DECEM8ER6TS 
. .85 DEPECHEMOOE . 
26 THE DEVIL WEARS 
63 PRAOA 
13 DISTURBED 
DRAMA 

104 THEOREAM 


120 EELS 

EU YOUNG BANO 
146 EMERY 
110 EMMEM 
95 ESPINOZA PAZ 


10 GARRETT 
GORILLA ZOE 
GREEN DAY 
GROZLY BEAR 
GUCCI MANE 


151 HOLLYWOOD UM3EAO .54 JADAKJS5 
S RANDY HOUSER 166 JARS OF CLAY 
, 38 JENNIFER HUDSON 167 JOILU 
.113 JAMEY JOHNSON 

JOIIAS BROTHERS 


ADAM LAMBERT 
77 JOHN LEGENO 
156.200 LEONA LEWIS 


MARILYN MANSON 2. 

MARY MARY ID 

MVE MATTHEWS BAND 
TIM MCQRAW T9 
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IMPRINT 6 NUMBER t DISTRIBUTING LABa (PRICE) 

Title 

S 

if 

101 

92 96 


MARY MARY 

my block, Columbia zBoai-.soRY music (is wi r 

The Sound 


7 



Neil Young Archive, Vol. 1 (1963 . 1973) 


102 

103 

89 85 

E 

BRITNEY SPEARS 

JIVE 1M6.VJLG 118.981 '+ 

Circus 

■ 

1 

© 


CROSBY, STILLS & NASH 

ATLANTIC 519624, 'RHINO i 16 90 c 

dEMOS 


104 

105 

77 93 


AKON 

KONVICI.'UPFROM.'SP.C, 'UNIVERSE'. MOTOWN 111 2334,'IIMRS 113 98) 

Freedom 


7 

106 

86 84 


YEAH YEAH YEAHS 

DRESS UP’O&Ci IHTERSCOPt 0I2T35.1GA (13 98 1 

irB Blitz! 


22 

107 

99 100 


CAGE THE ELEPHANT 

DSP, -JIVE 49658, JLG (13 96| 

Cage The Elephant 


99 

106 

105 101 


CHARLIE WILSON 

Uncle Charlie 


2 


84 52 


MAR^mVosBB^'l/Dfi Playing For Change: Songs Around The World 


10 


112 119 


DISTURBED 

REPRISE 411133* WARNER BROS |18 98) * 

Indestructible 

■ 

1 


110 117 

3 

METALLICA 

'WARNER 8R0S 508 T 32* 118 98) 

Dealh Magnetic 

■ 

t 

112 

108 111 


VARIOUS ARTISTS WOW Hits 2009 30 01 The Years Top Christian Artiste And Hits 

EMI CM& PROVIDFNI MIEBHIIY BBrr<3iVTORD CURB (17 98 1 

• 

31 

113 

90 68 


GUCCI MANE 

8IG CA! 4039, TOMMY BOY (IS 96) 

Murder Was The Case 


23 

114 

103 107 


MGMT 

COLUMBIA 19513*, SONY MUSIC (11 941 

Oracular Spectacular 


38 

® 

149 104 

3 

YANNI 

YANNI WAKErOISNEY PEARL SERIES OOBSMWAU DSWY (18 98 CO.'DVD 

s Yanni Voices 


20 

116 

106 78 


BEN HARPER AND RELENTLESS7 

VIRGIN 84108*. 'CAPITOL i IB 98) * 

White Lies For Dark Times 


9 


93 106 

B 

STEVE MARTIN The Crow: New Songs For The Flve-Strlng Banjo 

40 SHARE PRODUCTIONS 610647 P.0UNDER 112.98) 


93 

© 

122 128 


DIERKS BENTLEY 

CAPITOL RASHVILLi 021S8 |1B 981 

Feel That Fire 


3 

© 

131 156 

3 

THE TING TINGS 

COLUMBIA 38925* |13 98) 

We Started Nothing 


78 

120 

94 80 


DEPECHE MODE 

MUIE'YIRGIN 9«'69*.c*pn0l 118.98) * 

Sounds Of The Universe 


3 

121 

a . 

5 

MANDY MOORE 

STOREFRONT 99483 113 Ml 

Amanda Leigh 


25 

© 



IWRESTLEDABEARONCE 

CENTURY MEDIA 8604 (12 98) 

It's All Happening 


122 

© 


Q 

THE NEW BROADWAY CAST RECORDING 

MASTEPWCRKS BROADWAY S2391/0OlfV CLASSICAL * 1 B 98 1 

Wesl Side Story 


123 

124 

102 73 


STEVE EARLE 

NEW WEST 6164* (17.B6J 

Townes 


19 

© 



JEFF BUCKLEY 

COLUMBIA LEGACY S1706,5DNY MUSIC (19 90 CD.'OVOl 4 

Grace Around The World 


125 

126 

124 112 


CHRIS BOTTI 

COLUMBIA 3BT3SiSDHY MUSC (18 96| * 

Chris Botti: In Boston 


13 

® 



BRIAN COURTNEY WILSON 

SPIRIT RISING 06B2 MU5IC WORLD 19981 

Just Love 


127 

128 

111 110 


NE-YO 

DEF JAM 01M10VIDJ MO 113.98) 

Year Of The Gentleman 

■ 

2 

129 

115 120 


VARIOUS ARTISTS 

UNIVERSAL, EMVSDNV MUSC, JIG 01 01 UO.LIME (18 98) 

NOW 29 

■ 

3 

130 

96 51 


PASSION PIT 

FRENCHKISS 038 112.981 

Manners 


51 

131 

109 123 

3 

FRANCESCA BATTISTELLI 

FERVENT BBJS78MARNER BROS 111 9B) 

My Paper Heart 


91 

132 

118 133 


SOUNDTRACK 

9ECCA 011430 1 1 6 98) 4 

Mamma Mia! 

■ 

1 

133 

121 97 


SAVING ABEL 

SKlOKO,, VIRGIN ISOiaCAPiTOL |12.90| 

Saving Abet 

• 

49 

134 

96 145 


THE KILLERS 

ISLAND 0I2I9TMDJMG 113.98) 

Day & Age 

• 

8 

135 

129 113 


THE AIRBORNE TOXIC EVENT 

MAJOR DOMS3.'5HOUTI FACTORY, ISLAND OI2B27*,IDJMO 112.90) 

The Airborne Toxic Event 


100 

© 

Q 


CHRISTY NOCKELS 

SIXSTEPS 93260,' SPARROW 18 &8| 

Life Light Up 


136 

@ 

135 162 


ERIC CHURCH 

CAPITOL NASHVILLE 20810 |12.9S| 

Carolina 


17 

© 

156 153 


MERCYME 

INOCOLUWBIA *660S'SONY MU5IC (10 99 CO/DVOj «■ 

10 


IS 

© D 


JAMES MORRISON 

P0LYn0R,'INIEBSC0PE 0120707IGA |13,98| 

Songs For You. Truths For Me 


49 

140 

104 82 


DAY26 

BAOBOY SrB#:.'AG(IB9a;n* 

Forever In A Day 


2 

141 

97 65 


PAUL WALL 

SWI5HAH0U5E 51 1-3117, 'ASYLUM (18 98) 

Fast Lite 


15 

142 

126 121 


KIDZ BOP KIDS 

RA70R 6 TIE 8919S (18 98) 

Kidz Bop IS 


7 

,43 

117 118 

3 

SOUNDTRACK 

INTERSCOPE 0125Q2'1GA >13 98 1 

Slumdog Millionaire 


4 

144 

116 108 


KENNY CHESNEY 

BLUE CHAIR'S NA 34653. SMK 118.98) 

Lucky Old Sun 


1 

146 

128 127 

3 

PAPA ROACH 

Metamorphosis 


1 

146 

107 92 


minft ? js(14 1 mT* ARS PRADA With Hoots Above And Branches Below 


n 

147 

114 151 


MUSIQ SOULCHILD 

ATLANTIC 6123367AG |18 98l 

onmyradio 


11 

148 

101 36 


RUBEN STUDDARD 

19 30100, ’HICKORY (16.98) 

Love Is 


36 

149 

130 148 


TENTH AVENUE NORTH 

REUNION 10126 11399) 

Over And Underneath 


130 

150 

132 125 


SLIPKNOT 

ROADRUNNER 617938(18 98) $ 

All Hope Is Gone 

• 
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161 140 it, GORILLA ZOE 

151 - j BLOC*. BAD BOY SOUTH'BAD BOY 014270*0 (18 Ml 

1 co 170 qr NEWSBOYS 

162 120 95 I WPQP7UM r-:n 


Title £ 

Don'1 Feed Da Animals 


CHRISETTE MICHELE ,33 NCKELBACK 

MONTGOMERY GENTRY 38 CHRISTY WCKELS 
MANDYMMRE 121 PAOLOHUIIU 

JAMES MORRGON 139 

JASON MRA7 38 

MUSIOSOULCHLD .147 DON OMAR 

MITCHEIMOSSO .19 


| IQGY POP 

193 PRHCE.HRJAYALENTE 51 RAPHAEL SAAW3 

SAVNGA9EL 

■■■JHHi the SCRIPT 

PAPA ROACH MS RANMI 11 SEAL 

PARACHUTE 166 RASCAL HATTS I 4 86 SEETHER 

PASSION PIT 130 RED 176 SHINEOOWN 

PAIR. WALL Ml LIONa RICHIE 52 SILVERSLIN PICKUPS 

KATY PERRY 66 RISE AGAINST .... 160 FRANK SINATRA 

PHOEWX 59 RICK ROSS 40 SLIPKNOT 

KEUIE PICKLER 81 ASHER ROTH 99 MCHAELW SMITH 




117 SLUMQOG 
60 MILIKMAME 
UJ STAR TREK 
37 TRUE BlOOO I 
1 36 FROM THE HB 


159 HANNAH MONTANA THE 
194 MOVIE 6 

SOULJA BOV T&LEM 67 HIGH SCHOOL MUSICAL 1 


132 TAKING BACK SUNDAY 

TEWWItCCUAeoS 1® 

M3 TENTH AVENUE NORTH 148 CARRIE UKDEWVOOD A. 1 NOW 30 20 WOW HITS 2C09 30 « 

168 THKflY OF A OEAOMAN 31 KEITH UROAN 27 PLAYING FOR CHANGE THE YEARS TOP 

THIRD DAY 196 SONGS AROUND THE CHRISTIAN ARTISTS YANM 

3 ORIGINAL II 70 WORLD 109 AWHITS . .112 YEAH YEAH YEAHS 

119 THE VERONICAS 173 WALT DISNEY RECORDS NtL YOUNG 

170 KATE YOEGELE 80 PRESENTS RADIO YOUNG JEEZY 

DISNEY JAMES 1 1 172 KANYE WEST 75 YUSUF 


THE TIKI TINGS 
TITO -El BAMBINO- 
CHRIS TOMLIN 155 

RANDY 1RAV6 177 
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3* *5 IMPRINT . DISTRIBUTING LABEL £ 

DAVE MATTHEWS BAND Bij Whsley Am TFe GrooOnn King 

RAGS' RCA ;RMG -t 


'AnERMATH'IMTER&CQPE /It 


Only By The Night , 2 


21st Century Breakdown 


Twilight , 5 


ELVIS COSTELLO 


Secret. Prolane A Sugarcane , 


KENNY CHESNEY 


Let The Dommoes Fall . 


PAOLO NUTINI 


Sunny Side Up 57 


Hombre Lobo: 1 2 Songs 01 Desire ^ 


Wolfgang Amadeus Phoenix gg I 


In Shallow Seas We Sail 



JIMI HENDRIX Experience Hendnx: The Best 01 Jimi Hendrix ■ 
it HCE HENDRIX 1M671*,'UME |18991?98| * 

BOB SEGER & THE SILVER BULLET BAND Greatest Mils ■ 

Tl'C. 3033-1 1 16 ?6' 1 


* 

- 


PINK FLOYD 


Dark Side Of The Moon 


0 TOP INTERNET 


,1 GREEN DAY 


Number Ones 9 
Amencan Idiot q 


5 M 


I DAVE MATTHEWS BAND The Best Of What's Around: Vol. 01 . 


Aha Shake Heartbreak 



VOlCAhO 48091 •;.’LG * 

CHICKENFOOT 

REDUNE M091 

RANCID 

HtLLCAt e6S43‘/EPtTAPH :♦ 
GREEN DAY 
REPRISE SI MS3/WARHER BROS 

"ARTISTS - 


21st Century Breakdown , 


Ffeyiig For Change: Sengs Around The Wcrtt L Q g 


Relapse 2 


Precious Memories 1 


KENNY CHESNEY 


*7 3 


’ B? 


Greatest Hits 9 
22 Mora Hits 9 


The Definitive Collection 1 


Ten Thousand Fists ■ 


Dave Matthews Band's "Big Whiskey and the GrooGruj King" not only 
rules the Billboard 200. but it also opens at No. 1 on Top Di|Ral Alums 
Top Internet Albums . said 134,000 downloads (the fourtli- 
biggest sales week for a digital album) and SB, 000 physical copies 
through Internet retailers (the tilth-best Internet sales week). DMB 
now has three ol the top five best online-sales weeks, while Dave 
Matthews' solo set, "Some Devil," is tops on that list, with 87,000. 
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ELVIS COSTELLO 

REAS 31280 

NEIL SEDAKA 

BATOR A TIE 83006 


Secret. Profane ft Sugarcane , 


Waking Up Is Hard To Do 


6 3 

13 


a 

m 


EBC CLAPTON AND STEVE WINWOOD Urn From Mafcon Square Gatkn . 

WINCRAETi'DUCIL'REPftlSE SI f584iVVARI|ER BROS 

NEIL YOUNG Neil Young Archives Vol 1 (1963 - 1972) L 

REPRISE 1,’5292'WARHER BROS 

BOB DYLAN Together Through Life . 

COLUMBIA 43893 •.'SONY MUSIC * 

THE NEW BROADWAY CAST RECORDING West Side Story . 

MASTERWDRKS BROADWAY 52391, SOHY CLASSICAL 

RYAN BINGHAM ft THE DEAD HORSES Roadhouse Sun , 


TIN The Crow New Songs For The Fair- S ting BaRD . 

40 SHARE PRODUCTIONS 810647, -ROUNDER 

GRIZZLY BEAR Veckatlmest , 


16 27 

a 


CROSBY, STILLS & NASH 

ATLANTIC 519824,' HHINO 

YUSUF 

EDERYA 0W94VUME 

SOUNDTRACK 

SUMMIT, CHOP SHOPMTLANTC 515923* AG $ 


Hombre Lobo 12 Songs Of Desire ^ ! 



; THE DEREK TRUCX5 8AN0 ;'/ICTOB.'SOHV MUSICI 



PI 


LIVE FROM MADISON SQUARE GARDEN 


PERFORMING THIS WEEK,,. LIVE AT RONNIE SCOTTS 


Ilf 

ill 

!|S 

Sis 

IP 


8 VIDEO BIST. ISTEVIE WONDER; 


LIVE IN LAS VEGAS: A NEW DAY 


, NUMBER ONES 


More charts. Deeper charts. Go to billboard.biz/charts to 
rind Billboard's comploto menu of more than 180 
charts— albums, singles, digital, mobile, and more- 
refreshed every Thursday. 


.biz 


BETWEEN THE BULLETS 


NEIL’S APPEAL 

Neil Young’s eight-CD boxed 
t set “Archives Volume 1 (1963- 

a 

price of $99.98. debuts at No. 

102 on the Billboard 200 with 

5,000 copies. The set’s com- 
panion video configurations debut on the Top Music 
Video chart at No. 3. 

Combined, the DVD and Blu-ray editions of the al- 
bum sold slightly more than 3,000. The 10-disc Blu-ray 
version (S349.99) accounted for more than half of the 
overall video total. The DVD set. which also contains 10 
discs, is $249. 

The collections feature 128 recordings— 48 of them 
previously unreleased. The DVD and Blu-ray sets in- 
clude a film, videos and interviews. — Keith Caulfield 
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REGIONAL HEATSEEKER "Is 


Against The Grain 
The Veer Union 

L'.'JJAI’I.UJ'P-l-l'LJ-Ml 


Airborne Toxic Event 
Airborne Toxic Event 


It’s All Happening 
iwrestiedabearonce 


Ena 


Airborne Toxic Event 
Airborne Toxic Event 


SOUTH CENTRAL 


>earonce 

CEEunza 


SOUTH ATLANTIC 


PROGRESS REPORT 


Ski Johnson, "New Beginnings” 

The jazz saxophonist leaps from No. 5 to No. 3 on the Top 
Contemporary Jazz Albums chart and debuts at No. 12 on Top 
Heatseekers with "New Beginnings” (2,000; up 150%). It’s the 
artist’s first Billboard-charting album. 


BREAKING & ENTERING 
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111 

ARTIST TITLE 

MBEMOISTRIB HUM LABEL S3 

fTl DAVE MATTHEWS BAND Big Whtetay Arc! The DooGrw King , 

Mr. 3 M l.'VRMG *■ 

9 

j 

2p 2 3 

EMINEM Relapse , 

WEB, SHADY, AfTEnVATK'LlLTEIlSCOPE 012863'OGA , * 


o n 

311 UplIfterBH] 

VOLCANO 4BBB1VJLG 


RANCID Let The Dominoes Fall n 

| HELLCAE 86M3 -/EPITAPH $ " 


5 1 2 

GRIZZLY BEAR Veckatimesl , q 

W’AflP 0185* 

O D 

TAKING BACK SUNDAY Now Again , 

W’ARNEH BROS 516894* ® 


OD 

ELVIS COSTELLO Secret. Profane & Sugarcane ■.« 

| HEAR 312BO 



CHICKENFOOT Chickenfool - 

REOLINE 20091 


l*g 3 4 

GREEN DAY 2 1 si Century Breakdown . 

REPRISE 5171 53, 'WARNER BROS 



EELS Hombre Lobo 12 Songs 01 Desire 

E WORKS 537*. VAGRANT 


It 5 2 

PHOENIX Wollgang Amadeus Phoenix r Q 

| LOYAOTf OlOS- GLASSkOTf 

12 6 3 

IRON AND WINE Around The Well ,, 

SUB POP 808* 


0 [J 

J DILLA Jay Stay Paid H 

NATURE SOUNDS 142* 


0 13 37 

KINGS OF LEON Only By The Night ., 

1 RCA 32112, RMG 

• 

15 7 6 

BOB DYLAN Together Through Lite •• 

COLUMBIA <3893-, SONY MUSIC ® 



White Rabbits’ percussion-heavy sophomore album, "It’s 
Frightening," recently gave the act its Billboard chart debut 
on the Top Heatseekers tally. Check 
out an interview with the alternative 
sextet at billboard.com/breaking to 
find out more about the band. 


^ Go to billboard.com/breaking to 

com discover developing artists making 
their Inaugural chart runs each wcok. 
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Artist 

IMPRINT / PROMOTION LABEL 

S 

d 

1 
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FEB BOOM BOOM POW 

" “r.Jj A IAU .'WAOAMS APiNEDA S ‘ERUUSUN 

The Black Eyed Peas 

GOMEZ) © AMINTERSCOPE 


jj 

o 

3 

5 

1 KNOW YOU WANT ME (CALLE OCHO) Pitbull 

PRCH M FASANO |0 WOLINSKY.D SEflJSF’t.ME S flOSCO PGONELLA.A C PEREZ> © ULTRA 

2 

o 

7 

13 

KNOCK YOU DOWN 

lafl BANJA IF N. HILLS. K LHILSON.K.COSSOM.S. SMITH. M A 

Keri Hilson Featuring Kanye West 6 Ne-Yo 

AICA.K WISH ® MDSUY/ZONE J IKTERSCOPE 

3 

o 

4 

9 

BIRTHDAY SEX 

ri . U SCHULTZ IJ FELTON, V JAMES. M SCHULTZ) 

Jeremlh 

© MICK SCHULTl'DEF JAM.'IDJMG 

4 

5 

2 

2 

POKER FACE 

al REDONE (S GERMANOTTA N KMAVATI 

Lady GaGa 

©OO STREAMLINE. KONUVEiCHERRYTREE.mTERSCOPE 


g 

o 

10 

22 

LOVEGAME 

REDONE IS GERMANOTTA. N KHAYATT 

Lady GaGa 

© STREAMLINE-'KONLlVEiCHERRYTREE'lKTERSCOPE 


6 

o 

11 

18 

SECOND CHANCE 

■J R CAVALLO 10 SMITH, D BASSETT) 

Shine down 

© ATLANTIC 

■ 

7 

o 

6 

8 

HALO Bey once 

R TEDDER 6 KNOW EG C- KNOWLES, R TEDOER E K DOGARTi 0©O MUSIC IVOR. S COLUMBIA 

■ 

5 

o 

9 

12 

FIRE BURNING 

kJ REDONE IK ANDERSON. N KHAVAT B MAjJH 

Sean Kingston 

© BELUGA HEIGHTS E»IC 


9 

10 

S 

3 

BLAME IT Jamie Foxx Featuring T-Pain 

Ml Ct€N!IIRSCN UFOWCHBOERSnN.NL AVILKER J TBPOWXBRWE-AHCMCN J C3N1I -R IPAJH3PBS'COI71 lKAMi ©0 - PIIG 


2 

11 

8 

7 

DAY N' NITE 

rii DO’ OA GENIUS, KID CUDI IS MESCUDI 0 OMISHOREl 

Kid Cudi 

© 'JREAM OK, G 00 0 .'UNIVERSAL MOTOWN 


3 

© 

11 

10 

WAKING UP IN VEGAS 

— SWELLS IK RERRVD ClIllD.A CADlSSOHl 

Katy Perry 

© CAPITOL 


10 

© 

12 

15 

THE CLIMB 

kbJ J. SHANKS , !J. ALEXANDER. .'.MABEl 

Miley Cyrus 

© WALT DISNEY, HOLLYWOOD 

4 

14 

13 

14 

DON'T TRUST ME 

M SOUIRE 30HI3.B BIANCO IS FOREMAN, N.MOTTE) 

30HI3 

© PHOTO FINI5H'ATLANTIC''HRP 

■ 7 

© 

20 

33 

GOODBYE Kristinia Debarge 

. 1 THE PiNTMON IBM UDiaiF MWUNSDF THOMAS* SfflnPSMRF CDIOmcnFRASHUIRPlBA, © SODAKPiULMtl r..M6 
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PLEASE DON'T LEAVE ME 
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YOU FOUND ME 
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KISS ME THRU THE PHONE 
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LOVE STORY 
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Taylor Swift 
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MY LIFE WOULD SUCK WITHOUT YOU Kelly Clarkson 
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JUST DANCE 
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9©0 STREAMLINE. KONliVEiCHERRYTREE iNTERSCOPE 

B 

1 

© 

36 

38 

WHATEVER IT IS 
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31 
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KISS A GIRL 
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YOU BELONG WITH ME 
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Taylor Swift 
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ONE IN EVERY CROWD 
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HOW DO YOU SLEEP? 

Ui s GARRETT.CLB8BA LANGS (S DARRETT.fl OGLESBY) 

Jesse McCartney Featuring Ludacrls 

© HOLLYWOOD 
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With his “Greatest 
Hits II” now 
available digitally, 
the song lakes the 
(hart's biggest 
jump and debuts on 
Hot Digital Songs at 
No. 13 with 71,000 
downloads. It's the 
best opening-week 
sum by a male 
country artist in the 
history of the chart 
and Chesney’s 
highest Hot 100 
ranking. 


IE1 

The performance of 
song at the MTV 
Movie Awards sends 
the track flying into 
the lop 20 with 
digital downloads 
doubling lo 72,000 
copies. 
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SWAG SURFIN' 
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i HEY 
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PRETTY WINGS 
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© COLUMBIA 
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WETTER (CALLING YOU DADDY) Twlsta 
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72 
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COME BACK TO ME 
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BOOTS ON 
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NO BOUNDARIES 
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81 
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LOST YOU ANYWAY 
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STRANGE 
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DON'T STOP BELIEVIN' 
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IT'S AMERICA 
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HEARTLESS Kris Allen 
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93 

95 

BEGGIN' 

KUR 3ELEMENTZ iB GAUOIO.PFARINAI 

Madcon 
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HERE COMES GOODBYE 
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SMALL TOWN USA 
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SOBEAUTIFUL 
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LAST CHANCE 
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HOEDOWN THROWDOWN 
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AIN'T 1 
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ON THE OCEAN 
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44 
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MAO WORLD 

H BGilDERMAN R MINOR (R ORZABAL) 

Adam Lambert 
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BETWEEN THE BULLETS 


GIVE PEAS A CHANCE 


The Black Eyed Peas' "Boom Boom Pow" holds at No. 1 for a 10th week on the 
Billboard Hot 100 lo become the 11th song this decade to have a chart-topping rim 
of 10-plus weeks. Of that lot, only two were credited to a duo or group, and both 
occurred early in the decade. “Maria Maria" by Santana featuring the Product 
G&B held for 10 weeks in the first half of 2000, and “Independent Women Part 
I ’ by Destiny’s Child lasted 1 1 weeks later that year. On Hot Digital Songs , “ Boom" 
is the first track to spend its first 10 weeks on the chart at No. 1 and the second song since the chart's 2005 
launch to reach double digits, following Flo Rida’s “Low” (13 weeks) in 2008. — Silvio Pietroluongo 



46 Go to www.billboard.biz for complete chart data 
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72 

69 3 

ALL THE ABOVE 

MAINO FEAT T PAIN {HUSTLE HARD, ATLANTIC! 

23 

IS 

19 

KISS ME THRU THE PHONE 

SOULJA BOY TELL'EM FEAT SAMMIE (COLUPARX'INTERSCOPEl 


49 

8 

WHERE I'M FROM 

JASON MICHAEL CARROLL . ARISTA NASHVILLE) 

73 

61 

15 

IF THIS ISN'T LOVE 

JENNIFER HUOSON lARISTA RMGl 

© 

25 

11 

KISS A GIRL 

KEITH URBAN (CAPITOL NASHVILLEI 

© 

54 

6 

STRANGE 

REB# ISIARSTRUCWALORYI 

74 

73 

7 

EPIPHANY (I'M LEAVING) 

CHRIS ETTE MICHELE • DEF JAM'WJMG, 

25 

18 

22 

GIVES YOU HELL 

IHE ALL-AMERICAN REJECTS DOGHOUSt.'DGC.'INlERSCOPEl 

© 

62 2 

SUMMER NIGHTS 

RASCAL PLATTS ILVRlC STREET) 

© 

" 

1 

I'LL JUST HOLD ON 

BLARE SHELTON {WARNER BROS INASNVIILEI/WRN) 
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KNOCK YOU DOWN 


3 
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PLEASE DON'T LEAVE ME 
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ii 

35 

5§ 

TITLE 

ARTIST .IMPRINT , PROMOTION LABEL) 



II 

35 
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TITLE 
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S 

© 

33 

15 

ALL THE ABOVE 

MAINO FEAT. T RAIN (HUSTLE HARD, ATLANTIC) 

• 


3. 

57 

3 

PARANOID 

JONAS BROTHERS HIC.LYWCOO) 


27 

26 

47 

JUST DANCE 

□ 


52 

10 

3 

DON'T STOP BELIEVIN' 

GLEE CAST |f OX/COtUMBIAl 


28 

27 8 

KNOW YOUR ENEMY 

GREEN DAY IHEPRI5E) 



S3 

51 

23 

DEAD AND GONE 

Tl PEAT JUSIW TIMBERLAKE iGPANO HUSTU/ATIANTC) 

□ 

28 

22 

3 

NEW DIVIDE 

LINKER PARK (MACHINE SHOP, WARNER BROS) 



54 

54 

29 

YOU FOUND ME 
THE FRAY EPICl 

B 

© 

39 

17 

I'M ON A BOAT 

THE LONELY ISLAND FEAT. T PAIN 1 UNIVERSAL REFUBUCi 



55 

8 

3 

NO BOUNDARIES 

KAtS ALIEN ;i9' JIVE' JLG) 


3, 

30 7 

1 DO NOT HOOK UP 

KELLY CLARKSON IIB.RCARMGi 



56 

11 

3 

HEARTLESS 
KRIS ALIEN (191 


O 

44 

21 

THAT’S NOT MY NAME 

IHE UNO TINGS iCOLUMBIAI 

• 


© 

- 

21 

SEX ON FIRE 

IIN5S OF LEON (RCA/RMG) 


© 

36 

10 

WHATEVER IT IS 

IK IfOWN BAND HOME GflCWHiWTlANTICiBC PKTLREI 



© 

67 

22 

LUCKY 

JASON MRAZ 1 COLBIE CAILLAT i ATLANTIC RRP| 

• 

34 

31 

23 

KISS ME THRU THE PHONE 

SQUUA EOT nU EM ECU SAMNIC CDL JPlIRfclNTERSCOPS) 



69 

58 

18 

SHE'S COUNTRY 
JASON AEGEAN I5R0KEN BOW) 

• 

35 

38 

20 

1, 2. 3, 4 

PLAIN WHITE T'S (HOLlVWOODi 



60 

56 

8 

WELCOME TO THE WORLD 


36 

40 

31 

GIVES YOU HELL 

THE ALL AHEHCAN REJECTS illlXi HOUSE, CGCtNTERSCOPEl 



3, 

60 

20 

MY LIFE WOULD SUCK WITHOUT YOU 

KELLY CLARKSON ilS RCA'RUSl 


© 

46 

9 

BEST DAYS OF YOUR LIFE 

KELLIE PICKLER I19 BNAI 



62 

59 

3 

HER DIAMONDS 

ROB THOMAS | : UBLEM, ATLANTIC) 


© 

- 1 

HEY 

MITCHEl MUSSO iWALI DISNEY 1 



63 

66 

8 

NOT MEANT TO BE 

THEORY OF A OEADMAN iSWROADRUNNER.RRPi 


39 

18 

4 

KISS A GIRL 

KEITH URBAN ICAPitOL NASHVILLE) 



© 

- 

1 

HALLE BERRY (SHE'S FINE) 


© 

62 

5 

ECHO 

GORILLA ZOE IBLOCKSAD BOY SOUTH, ATLANTIC l 



© 

- 

2 

BOYFRIEND #2 

PLEASURE P 1 AT LANT 10 1 


41 

42 

60 

I'M YOURS 

JASON MRAZ (ATLANTIC (RRP) 

□ 


66 

70 

5 

SIDEWAYS 

OIERKS BENTLEY (CAPITOL NASHVILLEI 


42 

47 

5 

NO SURPRISE 

DAUGHTRY (19RCARMG) 



67 

61 

13 

HOEDOWN THROWDOWN 

MiUY CYRUS (WALT OtSNEY) 


© 

64 

2 

PEOPLE ARE CRAZY 

BILLY CURRINGTON (MERCURY NASHVILLE; 


“ 

55 

31 

HEARTLESS 

KANYE WEST {ROC-AFCU.A/DEF JAM'IOJMG) 

B 

44 

49 

• 

1 RUN TO YOU 

LAOY ANTEBELLUM CAPITOL NASHVILLE; 



© 


3 

BATTLEFIELD 

JORDIN SPARKS 19 JIVE, JLG) 


46 

43 

68 

DON'T STOP BELIEVIN' 

JOURNO (COLUMBIA, LEOACYl 



70 

65 

17 

1 LOVE COLLEGE 

ASHER ROTH (SCHOOLBOY, LOUDiSAMINlVlRSAl MOIOWNi 

■ 

46 

50 

12 

THEN 

BRAD PAISLEY I ARISTA NASHVILLEI 



71 

72 

6 

SHOW ME WHAT I'M LOOKING FOR 

CAROLINA LIAR (ATLANTIC) 


47 

48 

39 

LOVE STORY 

TAYLOR SWIFT (BIG MACHINE) 



72 

21 

3 

MAD WORLD 
AOAM LAMBERT (191 


46 

53 

37 

COME ON GET HIGHER 

MATT NATHANSOM IVAXGUAHD, CAPITOL) 

■ 


© 

- 

27 

SINGLE LADIES (PUT A RING ON IT) 

• EYONCE i MUSIC WORLO'COLUMBIAl 

B 

49 

52 

17 

IF U SEEK AMY 
BRITNEY SPEARS IJIVE'JIG) 



74 

75 

53 

VIVA LA VIDA 

COlOPlAY ICAPITOL) 

B 

36 

35 

s 

JUST A FRIEND 

BIZ MARKIE ICOLO CHIILIK WARNER BROS .) 



73 

73 

13 

CARELESS WHISPER 

• SEETHER (WIND-UP) 



Data for week of JUNE 20, 2009 For chart reprints call 646.654.4633 


Go to www.biilboard.biz for complete chart data 


CHARTS 




ALBUM CHARTS 

Sales data complied from a comprehesive pool of U.S. music 
merchants by Nielsen SoundScan. Sales data for R&B/hlp-hop 
retail charts Is compiled by Nielsen SoundScan from a national 
subset of core stores that specialize In those genres. 

# Albums with the greatest sales gains this week. 


•title 

rith 


lnd ' ca,e5 sfcum entered top 100 of The Billboard 200 
I’l.'Til 1 .'YlM -i >d has been removed from Heatseekers chart. 


PRICING/CONFIGURATION/AVAILABILITY 

CD/Cassetto prices are suggested list or equivalent prices, which 
ore projected from wholesale prices. 0 after price indicates album 
only available on DualDisc. CD/DVD after prico indicates CD/DVD 
combo only available. B 1 DualDisc available. + CD/DVD combo 
available. • Indicates vinyl LP is available. Pricing and vinyl LP avail- 
ability are not included on aR charts. EX after catalog numbor indi- 
cates title is exclusive to one account or has limited distribution. 



See legends on respective chart pages for the Billboard Hot 10O 
and Hot R8B/Hip-Hop Songs. 


RADIO AIRPLAY CHARTS 

Hot lOO Airplay. Rock Songs, Hot Country Songs. Hot Rap 
Songs. Christian Songs, Hot Latin Songs and Latin Airplay charts 
are compiled from a national sample of data supplied by Nielsen 
Broadcast Data Systems. Charts are ranked by number of gross 
Impressions, computed by cross-referencmg exact times of air- 
play with Arbitron listener data. Mainstream Top 40. Adult 
Contemporary, Adult Top 40, Alternative, Triple A, Active Rock. 
Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic. Adult R4B, 
Hot Christian AC Songs. Hot Gospel Songs, Hot Dance Airplay, 
and Smooth Jazz Songs are ranked by total detections. 

© Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

[ - ■■ JliKI PI Where included, this award indicates the title 
I 11 i ■ lit] with the chart's largest airplay Increase. 

RECURRENT RULES 

Songs aro removed from the Billboard Hot lOO and Hot 100 
Airplay charts simultaneously after 20 weeks on tho Billboard 
Hot 100 and if ranking below No. SO. Songs aro removed from 
Hoi R*B/Hip-Hop Songs after 20 wocks If ranking botow No. 

SO. Songs are removed from Hot Country Songs after 20 weeks 
If ranking below No. 10 in detections or audience, provided that 
they aro not still gaining enough audience points to bullet or if 
they rank below No. 10 and post a third consecutive week of 
audience decline, regardless of total chart weeks. Songs are 
removed from Mainstream Top 40. Rock Songs. Mainstream 
R&B/HIp-Hop. Rhythmic. Hot Latin Songs and Latin Airplay 
charts after 20 weeks if ranking below No. 20. Descending 
songs are removed from Adult Contemporary and Adult Top 40 
after 20 weeks if ranking below No. 15. after 26 weeks If ranking 
below No. 10, or after 52 weeks if ranking below No. 5. 
Descending songs ere removed from the Adult R8B, Christian 
Songs. Hot Christian AC Songs, Christian CHR, Hot Gospel 
Songs. Hot Dance Airplay and Smooth Jazz Songs charts after 
20 weeks and If ranking below No. 15. 

CONFIGURATIONS 

9 CD single available. @ Digital Download available. © DVD 
single available. O Vinyl Maxl-SIngle available. © Vinyl single 
available. O CD Maxl-SIngle available. Configurations are not 
Included on all singles charts. 

HITPREDICTOR 

ttr Indicates title earned HitPredlctor status in that particular 
format based on research data provided by Promosquad. 
Songs are tested online by Promosquad using multiple listens 
and a nationwide sample of carefully profiled music con- 
sumers. Songs are rated on a 1-S scale; final results are based 
on weighted positives. Songs with a score of 65 or more (75 
or more for country) ere fudged to have Hit Potential; 
although that benchmark number can fluctuate per format 
based on the strongth of available music. For all current 
songs with Hit Potential, commentary, polls and more, visit 
hitpredictor.com. 


HOT DANCE CLUB SONGS 

Compiled from a national sample of reports from dub DJs. 

9 Titles with the greatest dub play increase over the previous week. 


ALBUM CHARTS 

• Recording Industry Assn. Of America (RIAA) certification for 
net shipment of 500,000 albums (Gold). ■ RIAA certification for 
net shipment of 1 million units (Platinum). RIAA certification 
for net shipment of 10 million units (Diamond). Numeral within 
Platinum or Diamond symbol Indicates album's multi-platinum 
level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the num- 
ber of discs and/or tapes. Certification for net shipments of 
100.000 units (Oro). Certification of 200,000 units (Piatlno). 

31 Certification of 400,000 units (Multt-Platino). 


SINGLES CHARTS 

• RIAA certification for 500,000 paid downloads (Gold). 

■ RIAA certification for 1 million paid downloads (Platinum). 

Numeral within platinum symbol Indicates song's mulUplatlnum level. 
RIAA certification for net shipment of 500.000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 

© RIAA gold certification for net shipment of 25,000 units for 
video singles. RIAA gold certification for net shipment of 
50,000 units for shortform or longfocm videos. ■ RIAA platinum 
certification for net shipment of 50.000 units for video singles. 

RIAA platinum certification for sales of 100,000 units for 
shortform or longform videos. Numeral within platinum symbol 
Indicates song's muttlplatlnum level. 

DVD SALES/VHS SALES/VIDEO RENTALS 

• RIAA gold certification for net shipment of 50,000 units or $1 mil- 
lion In sales at suggested retail price. ■ RIAA pfatlnun certification 
for sales of 100,000 ixvts or 52 million In sales at suggested retail 
price. IRMA gold certification for a minimum sale of 125,000 units 
or a dollar volume of 59 million at retail for theatrically released pro- 
grams: or of at least 25,000 units and 51 million at suggested retail 
for non-theatrical titles. IRMA platinum certification for a minimum 
sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically released programs, and of at least 50,000 units and 52 
million at suggested retail for non-theatrical titles. 
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3 

17 

HALO 

bevonci music world, Columbia) 

O 

4 

16 

20 

SECOND CHANCE 

SHINEOOWN lATLANTICl 

4 

2 

POKER FACE 

CADY GAGA ISTREAMLHE'KDMJVE.CHERRYTFIEE'INTERSCQPC, 

o 

6 

» 

DON'T TRUST ME 

SOH'I , PHOTO FINISH, ATLANTIC, RRP| 

6 

5 

14 

BLAME IT 

JAMIE FOXX FEAT T MIN (JRMG) 

o 

7 

'■ 

THE CLIMB 

MILEY CYRUS (WALT DISNEY. HOLLYWOOD) 

o 

o 

8 

13 

9 

10 

1 DO NOT HOOK UP 

KELLY CLARKSON MO'RCA'RMO; 


© 

14 

9 

PLEASE DON’T LEAVE ME 

PINK (LAFACEJLG) 

© 

<D 

15 

6 

7 

LOVEGAME 

LADY OAGA ISTREAMLNE'KONLJVE'CHERRYTREE.'INTERSCOFE;. 

WAKING UP IN VEGAS 

KAIY PERM (CAPITOL) 

© 

19 

9 

7 

16 

21 

21 

GOODBYE 

KRISTINIA OEBAAGE iSOOAPOP. ISLAND. ,'IOJMG) 

IF U SEEK AMY 

BRITNEY SPEARS IJIVEJLG. 

- 

16 

11 

10 

MY LIFE WOULD SUCK WITHOUT YOU 

KELLY CLARKSON HR HCA,'RMCi: 

RIGHT ROUND 

FLO RIDA | POE BOY ATLANTIC; 

" 

18 

12 

20 

29 

26 

GIVES YOU HELL 

THE ALL-AMERICAN REJECTS IOOGHOUSEjOGDINTERSCOPEI 

YOU FOUND ME 

THE FRAY i EPKCl 

© 

23 

6 

FIRE BURNING 

SEAN KINGSTON I8ELUGA HEIGHTS- EPIC) 

20 

© 

18 

2. 

17 

■ 

DAY N’ NITE 

KID CUOI lOREAM ONG 00 D. UNIVERSAL MOTOWN) 

IF TODAY WAS YOUR LAST DAY 

NICKELSACK (ROAOSUNNERi'RRP) 

22 

- 

16 

22 

19 

" 

HOW DO YOU SLEEP? 

JESSE MCCARTNEY FEW. LUOACRS (HOLLYWOOD) 

KISS ME THRU THE PHONE 

SOULJA BOY TUI EM FEAT. SAMMIE ICCUJFW, INTERSCOPEl 

24 

21 

" 

SUGAR 

FLO RIOA FEAT WYNTER (POE BOY, 'ATLANTIC) 

© 

28 

< 

BIRTHDAY SEX 

(EREMIN .MICK SCHUUZjOEF JAM OJMG) 

26 

25 

18 

COME ON GET HIGHER 

MATT NAT HANSON ; VANGUARD, CAPITOL) 

© 

27 

,2 

12 

THAT'S NOT MY NAME 

THE TING TING8 |COLUMB(A| 

28 

26 

WELCOME TO THE WORLD 

ummiooir iui hick mss icash mcwlycmvereai nepuso 

© 

29 

• 

WANTED 

JESSIE JAMES (MERCURY/Y0JM6) 

© 

30 

• 

« 

* 

« 

NO SURPRISE 

OAUGHTRY (IS'RCA.'RMG: 

© 

© 

© 

© 

31 

35 

33 

34 

KNOCK YOU DOWN 

KEN HISOH FLAT <M MIT 1 HI TO IMOSLI* BXt KiNUERSCOFEl 

BATTLEFIELD 

JORDIK SPARKS 119. JME, JiGl 

PARANOID 

JONAS BROTHERS (HOLLYWOOD) 

THE WIND BLOWS 

THE All-AMERCAN REJECTS lOOGWXJSE.'DGC.TNTERSCCK’EI 

© 

39 

* 

NOT MEANT TO BE 

THEORY OF A DEAOMAN ; :u ROAORUNNER'RRP) 

36 

© 

© 

32 

38 

40 

« 

* 

2 

BEGGIN' 

MAOCON (NEXT PLATEAU,' UNIVERSAL REPUBLIC) 

HER DIAMONDS 

ROB THOMAS (EM8LEM, 'ATLANTIC) 

NEVER SAY NEVER 

© 


1 GOTTA FEELING 

THE BLACK EYED PEAS , W 1 AM INTERSCOPE) 

40 

36 

8 

1, 2, 3, 4 

PLAIN WHITE T S ( HOLLYWOOD | 



Pink advantes to her 12th lop H) and the Black Eyed Peas make their 
Uth (hart appearance on the Mainstream Top 40 airplay chart. 

Pink zips 14-10 with “Please Don't Leave Me," her third top 10 
from “Funhouse,” following “So What" (No. I) and “Sober" (No. J). 
With the current song's dimb. Pink enters loftier territory for most 
top 10s in the chart’s 16-year history. She now ties lor third place with 
Nelly and Justin 
Timbertake. each also with 
a dozen. Nartah (arty leads 
with 16 top 10s, followed 
by Madonna with 14. 

At No. 39, the Black 
Eyed Peas bow with “I 
Gotta Feeling, ” the second 
single from “The E.N.D." 

With the arrival, the 
quartet takes the lead for 
most chart entries among 
groups this decade. The 
Peas pass the 11 titles 
charted by both 
Backstreet Boys and 
Nkkelback since 2000. 
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Bo ARTIST | IMPRINT , PROMOTION LABtU 

33 fTI LOVE STORY 

uma MYlCHiWIlI HU. Lull mill UNIVtKSAi HbKJUl IL i 

2 , .. I'M YOURS 

' '- JASON MBAZ IATLANTICWI 

o 

3 

WHAT ABOUT NOW 

iSa DAUGHTRY (RCA, BMGI 

o 

4 

,, BETTER IN TIME 

LEONA LEWIS iSYCO.J.'RMG) 

s 

5 

„ VIVA LA VIDA 

"■ COLOPLAY. CAPITOL i 

o 

, EESSl ™E CLIMB 

0 [Tf.ti.'IRH MILEY CYRUS ;W«L' DISNfYi MOUYViODO i 

7 

6 

,, LOVE REMAINS THE SAME 

GAVIN ROSSOALE |iNTER$C0P£| 

o 

o 

8 

10 

7n YOU FOUND ME 
" THE FRAY l EPIC) 

.. IF YOU DON'T KNOW ME BY NOW 

Ifi BEAL II 43, 'WARNER BROS I 

io 

9 

E. POCKETFUL OF SUNSHINE 

NATASHA BEOINOFItlO (PHONOCENIC.'EPICI 

© 

12 

1F JUST GO 
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12 

11 

„ LIGHT ON 

DAVID COOK |19>RCA>RMG| 

© 

13 

17 COME ON GET HIGHER 
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© 

14 

„ HOT N COLD 
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© 

17 

7 1,2. 3, 4 

■1 PLAIN WHITE T'8 IHQUYWOOO) 

© 

16 

a LUCKY 

’ JASON MBAZ t COLBIE CAILLAT lATLANTIC.'RRP'l 

© 

18 

« FINALLY HOME 

MERCYME !INO.COlUM6IA| 

© 

19 

14 MY LIFE WOULD SUCK WITHOUT YOU 

” KELLY CLARKSON (IS'RCA'RMG) 

© 

21 

HERE COMES GOODBYE 

■ RASCAL FLATTS LYRIC STREET 'HOLLYWOOD 1 

© 

© 

20 

22 

« WHERE DID 1 LOSE YOUR LOVE 

0 JOURNEY iNOUOTAI 

. HER DIAMONDS 

ROB THOMAS lEMBLEMi’ATLANTICI 

0 

25 

t IF TODAY WAS YOUR LAST DAY 

NICKELSACK (ROAORUNNERj'KRP) 

© 

26 

, NO BOUNDARIES 

H KRIS ALLEN 119, JIVE-JLGl 


23 

a THERAPY 


24 

a SOBER 



■ second chance 


o 

4 

.. IF TODAY WAS YOUR LAST DAY 

1 1 NICKELSACK (ROADRUNNER, RHP) 

3 

1 

, 8 YOU FOUND ME 

nl THE FRAY iEPNCJ 

4 

2 

, n GIVES YOU HELL 

THE ALL-AMERICAN REJECTS IDOGHOUSi'DDC, INTERSCOPEl 

o 

6 

NOT MEANT TO BE 

THEORY OF A DEADMAH : ROAORUNNER'RRPl 

6 

S 

7S SOBER 

PINK iLAFACE'JLG) 

o 

8 

, HER DIAMONDS 

' ROB THOMAS . EMBLEM, ATLANTIC) 

8 

7 

71 MY LIFE WOULD SUCK WITHOUT YOU 

4 ' KELLY CLARKSON (1£L'RCA,'RMG) 

o 

9 

„ THE CLIMB 

'*'■ MILEY CYRUS (WALT DISNEY,' H0U.YW00DI 

© 

12 

„ PLEASE DON'T LEAVE ME 

0 FINN iLAFACE'JLG) 

© 

© 

11 

10 

g COME BACK TO ME 

u SHOW ME WHAT I’M LOOKING FOR 

• CAROLINA LIAR lATLANTICl 

© 

13 

POKER FACE 

LADY OAGA [STREAMING KONUVCCHERHVTREl'INTER5COPt| 

0 15 

5 NO SURPRISE 

1 Ml 1 1 M DAUGHTRY I'S.RCARMD 

© 

16 

13 THE MAN WHO CAN'T BE MOVED 

© 

17 

, 1 DO NOT HOOK UP 

1 KELLY CLARK50N |ia'HGA.'RMG) 

© 

19 

s NEVER SAY NEVER 

H THE FRAY lEPTC) 

© 

20 

u CLOSER TO LOVE 

MAT KEARNEY lAWARE/COLUMBIAl 

0 

« 

4 WAKING UP IN VEGAS 

KATY PERRY iCAPITOll 

© 

23 

O SHE IS LOVE 

* PARACHUTE (MERCURY, 10JMG) 

© 

21 

7 FUNNY THE WAY IT IS 

■ 0AV6 MATTHEWS HAND ISCA'RMG) 

© 

27 

USE SOMEBODY 

° KINGS OF LEON iRCARMGl 

© 

m » HALO 

BEYONCE MUSIC WORLD, COLUMBIA) 

© 

28 

10 STAY 

v SAFETYSUIT (UNIVERSAL MOTOWN) 

© 

29 

. LIFE IN TECHNICOLOR II 

■■ mi n»LAY ICAPITOll 
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TITLE 

ARTIST | 'UPHINT / PROMOTION LABEL! 

1 i d KNOW YOUR ENEMY 

iff* GHEEN DAY IREPRIStl 

2 - 1 

NEW DIVIDE 

LINKIN PARK 1 MACHINE SHOP'WARNER BROS. I 

3 - 1 

USE SOMEBODY 

KINGS OF LEON iRCA'SMGl 

4 - 1 

CARELESS WHISPER 

S ESTHER iWIND-UPl 

_ . LIFELINE 

W 1 PAPA ROACH iDCCTNtER5COP£i 

6 - 1 

PANIC SWITCH 

SILVERSUH PICKUPS OANGERBlROl 


SOUND OF MADNESS 

SHINEOOWN lATLANTICl 

8 - 1 

AIN'T NO REST FOR THE WICKED 

CAGE THE ELEPHANT OSP.'JVC JLGl 

9 - 1 

SECOND CHANCE 

SHINEOOWN |«TLAN1IC| 

10 - 1 

SEX ON FIRE 

KINGS OF LEONlRCA RMGl 

ii , 

THE NIGHT 

DISTURBED IREPRISE) 

12 - 1 

FEEL GOOD DRAG 

ANBERLIN .UNIVERSAL REPUBLIC) 

13 - 1 

DROWNING (FACE DOWN) 

SAVING ABU iSKIDDCO.VUIGlN.'CAPITOL) 

14 - 1 

1 DON'T CARE 

APOCALYPTICA FEAT. ADAM GONTIER (20 20 JIVEJLGi 

IB - 1 

BLACK HEART INERTIA 

INCUBUS ilMMORTAL'EPICJ 

16 - 1 

AUDIENCE OF ONE 

RISE A6AIKS1 (DGC, 'INTERSCOPEl 


HEY YOU 

311 IVCLCANQ'JLG) 

18 - 1 

CHAMPAGNE 

CAVO IREPfliSEj 

19 - 1 

FUNNY THE WAY IT IS 

DAVE MATTHEWS BANG (RCA'RMG) 

20 - 1 

21 GUNS 
GREEN DAY (REPRISE 1 


DO WHAT YOU DO 

MUDVAYNE iEPICI 

22 - 1 

23 - , 

KIDS 

MGKT l COLUMBIA! 

SOMETIME AROUND MIDNIGHT 
in uw.-iiu mx ittm mumxmuwout , ucian.BUNMLMN 

24 , 

BURN IT TO THE GROUND 

NICKCLBACX (ROADRUNNER, RRP) 

23 , 

DEAD MEMORIES 

SLIPKNOT IROADRUNNER.'RRPI 

__ . HATE MY LIFE 

1 THEORY OF A HEADMAN |GD4, 'ROAORUNNER'RRPl 

27 - , 

100 IN A 55 

POP EVIL iPAZZO.'UNfVESSAL REPUBLIC) 

28 , 1 GET OFF 

RALESTORM lATLANTICl 

29 - , 

NO YOU GIRLS 

FRANZ FERDINAND IDOMIHO'EPICI 

30 - 1 

SEASONS 

THE VEER UNION , UNIVERSAL MOTOWNl 

3, , 

LIFE IN TECHNICOLOR II 

COLOPLAY (CAPITOLI 

32 - , 

HEARTLESS 

THE FRAY lEPCl 

33 - I 

MAGNIFICENT 

U: (ISLAND TNTERSCOPEf 

34 - 1 

SINK INTO ME 

TAKING BACK SUNOAY IWARNER BROS 1 

33 - , 

SCARLET LETTERS 

MUDVAYNE iEPICI 

36 - 1 

ALL NIGHTMARE LONG 

MEYALUCA IWARNER BROS i 

37 - 1 

ZERO 

YEAH YEAH YEARS , DRESS UP.'DGC/INTERSCOPEl 

38 - 1 

WRONG 

OEPECHC MODE I UUYEjVIRGIN, CAPITOLI 

3. - , 

HALF-TRUISM 

THE OFFSPRING ICOLUMB A ' 

40 - 1 

DEATH OF ME 

RED lESSEHTIAL'REDl 

4, - , 

TWO WEEKS 

AIL THAI REMAINS PRCSTHET 1C, 'RAZOR S TIE| 

42 - 1 

37 STITCHES 

DROWNING POOL lELEVEN SEVENI 

„ , HELP I'M ALIVE 

1 METRIC (METRIC, 'LAST GAHGl 

44 - 1 

LAST ONE TO DIE 

RANCID HELLCAT, EPITAPH | 

45 - 1 

OH YEAH 

CHICKENFOOT (RECLINE) 

46 - 1 

CONTAGIOUS 

TRAPT (ElEVEN SEVEN' 

47 - , 

NOTION 

KINGS OF LEONlACA'RMGl 

48 - 1 

BROTHER 

PEARL JAM u-GACYJEPICl 

49 - , 

I'VE GOT FRIENDS 

MANCHESTER ORCHESTRA |CANVASBACK C0LUM8IA| 

SO - 1 

YOU'RE GOING DOWN 

SICK PUPPIIS (RMR, VIRGIN- CAPlTO: | 


“New Divide" becomes linkin Park's 
eighth Alternative No. 1, leaping 4-1. The 
group moves into a third-place tie with U2 
tor most leaders, trailing oidy Red Hot Chili 
Peppers (11) and Green Day (nine), whose 
“Know Your Enemy" dips to No. 2 (and 
leads the inaugural Rock Songs chart). 



o • 

FH1 NEW DIVIDE 

Bra L NKIN PARK (MACHINE SHOP WARNER BROS 

2 

1 

« KNOW YOUR ENEMY 

0 GREEN DAY iREPR'SE) 

o 

2 

„ PANIC SWITCH 

SILVERS-JN PICKUPS iDANGERBIRDl 

4 

3 

7 . USE SOMEBODY 

L ' KINDS OF LEON IRCA.RMG 

© 

6 

5 

6 

, 7 AIN'T NO REST FOR THE WICKED 

14 CAGE THE ELEPHANT (C5P 1 JIVE.' JIG; 

n HEY YOU 

311 IVOI CANOi’JLGI 

» 

7 

FEEL GOOD DRAG 
** ANBERLIN UNIVERSAL REPUBLICI 

8 

8 

)n BLACK HEART INERTIA 

U INCUBUS (IMHOHTAL'EPICl 

9 

9 

CARELESS WHISPER 

SEETHER, WIND-UP) 

10 

10 

„ AUDIENCE OF ONE 

RISE AGAINST IDGC.TNTERSCOPE: 

© 

,1 

.. NO YOU GIRLS 

■ FRANZ FERDINAND .DOMINO EPIC) 

12 

15 

47 SEX ON FIRE 

KINDS OF LEON IRCAJRMG) 

© 

. SINK INTO ME 
B TAKING IACK SUNDAY , WARNER BROS 1 

14 

13 

,, LIFELINE 
4 1 PAPA ROACH |DGC, INTERSCOPEl 

16 

14 

n SECOND CHANCE 

00 SHINEOOWN (AT ^ANTICI 

© 

17 

o SOUND OF MADNESS 

" SHINEOOWN (AT (ANTIC) 

© 

18 

19 

16 

„ I'VE GOT FRIENDS 

11 MANCHESTER ORCHESTRA CANVASBACIL'COLUMBiA, 

4q 1 DON'T CARE 

APOCALYPTICA FEAT AOAM GONTIER 1 20-20' JIVE.' JLGl 

19 

20 

KIDS 

W MQMT (COLUMBIA) 

20 

18 

44 SOMETIME AROUND MIDNIGHT 

0 28 

H ; j. J lVHi 21 GUNS 

nfilmiM GREEN DAY l.REFD SC , 

© 

21 

17 THE NIGHT 

14 DISTURBED (REPRISE 1 

© 

a 

7 FUNNY THE WAY IT IS 

OAYE MATTHEWS SAND (RCA, RMGi 

24 

22 

LAST ONE TO DIE 

° RAHCID IHELLCAT. EPITAPH; 


M 1S ZERO 

** ■ YEAH YEAR YEAHS (CRLS5 UP'OGC.IKTERSCOPEI 







| | J 1 ^ ^ 

& 

1 

11 

S3 TITLE 

ARTIST liMPRINT / PROMOTION LABELI 

FUNNY THE WAY IT IS 1 

Rfll DAVE MATTHEWS BAND IRCA'RMG) 

2 

2 

MAGNIFICENT 
e3fi Ut (ISLAND, TNTERSCOPE) 

o 

3 

1B USE SOMEBODY 

4 

4 

7 LIFE IN TECHNICOLOR II 

1 COLOPLAY ICAPITOll 

5 

5 

CRACK THE SHUTTERS 

40 SNOW PATROL iPOLYOORi'FlCTION.'OEEFEN.iNTERSCOPEl 

o 

6 

n CLOSER TO LOVE 

10 MAT KEARNEY lAWARE.COLUMBIAl 

- 

9 

« NOTHING EVER HURT LIKE YOU 

00 JAMES MORRISON POLYOOR, INTERSCOPEl 

8 

7 

AIRSTREAM DRIVER 

13 GOMEZ IATOJREO) 

o 

12 

, YOU NEVER KNOW 

WILCOi NONESUCH, WARNER BROS ) 

© 

11 

6 WELCOME TO ENGLAND 

D TORI AMOS UNIVERSAL REPUBiC, 

11 

10 

, BEYOND HERE LIES NOTHIN' 

* BOB DYLAN ICCLUMBIAI 

12 

8 

1H LITTLE BIT OF RED 

10 SERENA RYDER IATlANUCj 

e 

13 

, DON'T WANNA CRY 

' PETE YORK iCOVJMBIAi 

22 

4 21 GUNS 

CREEN DAY ;REPRISE| 

© 

19 

„ MORE 

IS TYRONE WELLS (UNIVERSAL REPUBlCi 

© 

21 

Q COMPLICATED SHADOWS (2009) 

" ELVIS COSTUIO ihEAR.CMG) 

17 

14 

7 KNOW YOUR ENEMY 

■ GREEN DAY IREPRISEI 

18 

20 

7 THE GREAT DEFECTOR 

' BELL XI (YW ROC) 

19 

16 

„ WRONG 

DEPECHE MODE iMUTEYIRGIN CAPiTOll 

© 

26 

, OK, IT'S ALRIGHT WITH ME 

9 ERIC HUTCHINSON ILETS BREAK/WARNER BROS I 

© 

23 

THE MAN WHO CAN T BE MOVED 

® THE SCRIPT iPHONOGENIC'EPIC) 

22 

17 

17 WE LET HER DOWN 

CHRIS SAAK IWICKEO GAME, REPRISE! 

© 

25 

7 SOMETIME AROUND MIDNIGHT 

IK UW.-nW 'ICCCLMMI (WJIRKMHJIiKII 1 U/.T01V1N3IIS11AJCI 

24 

18 

.. WHAT ARE YOU LIKE 

INO IOO GIRLS |IG,' VANGUARD) 

© 

28 

, FLY ONE TIME 

* BEN HARPER AND RELENTLESS? IVIROIN, 'CAPITOL) 


48 i Go to www.billboard.biz for complete chart data 
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HOT COUNTRY SONGS 


II 

51 

5° if 
~S *§ 

TITLE 

PROOUCER ISONGWRlTERl 

Artist 

IMPRINT t NUMBER / PROMOTION LABEL 

ill 

© 

' 

1 12 gj|TH£N 

' ECa ' ROGERS ■» W8UY.C DUBOIS.A CORLEY, 

Brad Paisley 


© 

2 4 

OUT LAST NIGHT 

B CANHON.K CHESNEY >K CHESNEYB JAMES* 

Kenny Chesney 

® BNA 

2 

© 

3 3 

KISS A GIRL 

D.HUrr K URBAN (M.POWEUX URBAN) 

Keith Urban 

© CAPITOL NASHVILLE 

3 

o 

6 

7 

WHATEVER IT IS 

K STEGALL .2 BROWN \l 8R0WN W DUPRETTEl 

Zac Brown Band 

© HOME GROWN, ATLANTIC BIG PICTURE 

4 

o 

4 

5 

SIDEWAYS 

B BEAVERS 0 BENTLEY |J 8EAVERS.0 B£NTIEY| 

Dierks Benlley 

© CAPITOL NASHVILLE 

4 

o 

a g 

1 RUN TO YOU 

V SHAW.PWDRLEY |D HAYWOOD C KELLEY. H SCOTT.T DOUGLASI 

Lady Antebellum 

© CAPITOL NASHVILLE 

8 

» 

5 2 

IT HAPPENS 

B GAUIMORE.K BUSH.J NETTLES (J O NETTLES. K BUSH B PiNSONl 

Sugarland 

© MERCURY 

1 

8 

7 

6 

ONE IN EVERY CROWD 

B CHANCEV IE MONTGOMERY) OEAN.K TRIBBLE) 

Montgomery Gentry 

0 COLUMB A 

5 

o 

10 

13 

YOU BELONG WITH ME 

h CHAPMAN T SWirr (T SWin.L ROSE) 

Taylor Swift 

© BIG MACHINE 

9 

10 

9 

10 

SISSY'S SONG 

K STEGALL (A.JACKSON) 

Alan Jackson 

0 ARISTA NASHVILLE 

9 

© 

13 

,6 

PEOPLE ARE CRAZY 

C CHAMBERLAIN, 6 CURRINGTON (8 BRADDDCK.T JONES) 

Billy Currlngton 

© MERCURY 

11 

© 

12 

12 

LOST YOU ANYWAY 

T KEITH (T KEITH B PINSON) 

Toby Keith 

© SHOW DOG NASHVILLE 

12 

© 

11 

i, p 

WHERE I'M FROM 

D GERMAN IROAVIS.J.LEATHERS) 

Jason Michael Carroll 

0 ARISTA NASHVILLE 

11 

© 

15 

17 

ALRIGHT 

F ROGERS ID.RUCKEfl.F. ROGERS) 

Darius Rucker 

0 CAPITOL NASHVILLE 

14 

© 

15 

STRANGE 

M. BRIGHT (W M0DLEY.J SELLERS.N THRASHER) 

Reba 

© STARSTRUCK VALORY 

14 

© 

17 

23 

SUMMER NIGHTS 

C HUTT RASCAL TLATTS (G.LEVOK B JAMES. BU-SBEE) 

Rascal Flatts 

© LYRIC STREET 

16 

© 

16 

a> 

BOOTS ON 

M 'A’RIGHT.C.AUDRETCR. Ill (R HOUSER B KINNEYI 

Randy Houser 

© UNIVERSAL SOUTH 

16 

© 

18 

19 

BEST DAYS OF YOUR LIFE 

C LINDSEY |K PICKIER I.SWIfT) 

Kellie Pickier 

0 Tft'BNA 

18 

© 

20 

21 

WILD AT HEART 

M SERLETiC |U SERLETIC.J KEAR.S BENTLEY) 

Gloriana 

0© ELIHIEM'WARNER BRCS.WSN 

19 

© 

19 

22 

I'LL JUST HOLD ON 

5 HENDRICKS (B HAYSLIRT OLSEN. B SIMP50N) 

Blake Shelton 

© WARNER BROS ..WIN 

19 

© 

21 

24 

SMALL TOWN USA 

J STOVER 18 0 MAHEfl.J STOVER, J MOORE) 

Justin Moore 

© VALORY 

21 

© 

22 

25 

BAREFOOT AND CRAZY 

J STOVER |6 HAVSUPR AKINS. D DAVIDSON) 

Jack Ingram 

© BIG MACHINE 

22 

© 

23 

26 

LOVE YOUR LOVE THE MOST 

JJOYCE IE.CHUP.CH M.RHEENEY) 

Eric Church 

© CAPITOL NASHVILLE 

23 

© 

34 

- 2 

Il'WtH LIVING FOR THE NIGHT 
IH.1I.T4M T BROWN 0 STRAIT iG STRAUB S’RAITD DlllONl 

George Strait 

© MCA NASHVILLE 

ill 




A third week at the 
summit is the most 
lor Paisley since 
“I'm SUII a Guy” 
led lor three weeks 
in May 2008. The 
track posts 35.3 
million impressions, 
just 6,000 more 
than runner-up 
“Out last Might" by 
Kenny Chesney. 


w 



II 

I* 

*all 

TITLE 

PRODUCER ISONGWRlTERl IMPRINT A 

Artist 

NUMBER > PROMOTION LABEL 

ill 

© 

24 

27 

D 

SOUNDS LIKE LIFE TO ME 

J BROWN K GRANTT (0 WORLEY. W VARBLE PO'OONNELLI 

Darryl Worley 

© STRGUOAVARIDUS 


© 

25 

29 


RUNAWAY 

J COPLAN, R E ORRALL |S B LUES C SMITH, R BLACKLEOGE) 

Love And Theft 

© CAROLWOOD 


© 

28 

30 


THE CLIMB 

J SHANKS IJ ALEXANDERS MABEl © 'WALT OISN 

Mlley Cyrus 

EY, HOLLYWOOD, 'LYRIC STREET 

» 

© 

30 

39 


BIG GREEN TRACTOR 

M KNOX |J COLLINS, 0 L MUR PHY 1 

Jason Aldoan 

© BROKth BOW 

- 

© 

29 

33 


GETTIN' YOU HOME (THE BLACK DRESS SONG) 

J STROUO |C YOUNG C BATTEN K. SLATY) 

Chris Young 

© RCA 

■ 

© 

31 

32 


BELIEVERS 

B ROWAN 1 A. GORLEY.W. KIR BY.8. LUTHER 1 

Joe Nichols 

® UNIVERSAL SOUTH 

31 

© 

33 

38 


WHAT I'M FOR 

CHUFF |M BEESON A 5HAM8LIN; 

Pal Green 

© BNA 

33 

© 

36 

36 


FIGHT LIKE A GIRL 

C HOWARD (K SHEPARD. K 0SMUNS0N.8 REGAN) 

Bomshel 

© CUR8 

33 

© 

32 

35 


BOY LIKE ME 

J FLOWERS IJ FLOWERS) 

Jessica Harp 

© WARNER DRr. AVI 

32 

© 

37 

37 


ALL 1 ASK FOR ANYMORE 

FROGERS 1C BEAT HARO T JAMES) 

Trace Adkins 

35 

© 

38 

40 


1 WANT MY LIFE BACK 

M A MILLER.O OLWER |F J MVERS.A SMITH| 

Bucky Covington 

36 

© 

39 

42 


RED LIGHT 

F LIDDELL M Wfl'JCKE [J SINGLETON, M PEIRCE D MATKOSKY) 

David Nail 

© MCA NASHVILLE 

37 

33 

35 

34 


HIGH COST OF LIVING 

THE KENT HAPOLEY PLAYBOYS I J. JOHNSON, J.T.5LATER) 

Jamey Johnson 

© MERCURY 

34 

© 

42 

46 


DEAD FLOWERS 

F LIDDELL M WRUCKE (M LAMBERT) 

Miranda Lambert 

© COLUMBIA 

39 

O 

41 

41 


SINCE YOU BROUGHT IT UP 

PWORLEY (J OTTO 0 BERG R RUTHERFORDl 

James Otto 

WARNER BRQS.iWRN 

40 

O 

40 

45 


OO 1 

J STEVENS (L BRYAN C KELLEY D HAYWOOD | 

Luke Bryan 

© CAPITOL NASHVILLE 

40 

O 

45 

53 


15 MINUTES 

1 HE'WIIT.R ATKINS |T MUll'NS.J l THURSTON) 

Rodney Atkins 

© CURB 

42 

© 

43 

44 


SOLITARY THINKIN' 

Lee Ann Womack 

© MCA NASHVILLE 

42 

- 

44 

43 


ADDRESS IN THE STARS 

C LINDSEY |C LYNN.C.UNOSEY.H LINDSEYA MAYO) 

Caitlin & Will 

® COLUMBIA 

43 

O 

50 

55 


BONFIRE 

POOQNNELL.C MORGAN |T BOTKIN K DENNEY.C. MORGAN, M ROGERS) 

Craig Morgan 

45 

O 

47 

49 


1 JUST CALL YOU MINE 

Martina McBride 

46 

O 

52 

52 


ROCKIN' THE BEER GUT 

T KEITH IBUTTERI 

Trailer Choir 

© SHOW DOG NASHVILLE 

47 

43 

46 

47 


BOBBI WITH AN 1 

PVA5SAR (PVA5SAR.C WISEMAN i 

Phil Vassar 

© UNIVERSAL SOUTH 

46 

O 

57 

- 


I LL BE THAT 

M BRIGHT |J WAYNE A REGAN. K PAIGE i 

Jimmy Wayne 

© VALORY 

49 


58 

57 


UP TO HIM 

T LAWRENCE J KING (D KENT,! JOHNSONl © 

Tracy Lawrence 

ROCKY COMFORT, NINE NORTH 

■ 


€ 

k . 
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IUH COUNTRY ALBUnb 


— 


i* 

1 

Si 

1 

k 

2 

S5 ARTIST Title - 

*1 IMPRINT 4 NUMBER 1 DISTRIBUTING LABEL (PRICE| £ 

il 

1 

1 

1 

1 

ll 

ii 

ill! 

ARTIST Title 

IMPRINT S NUMBER . DISTRIBUTING LABEL (PRCEI 

« 

i 151 SOUNDTRACK u^u^.ti.li™ ■ 

7 Hamah Montana, the Mows ■ 

© 

30 

36 


Anything Goes 

21 

o_ 

2 

1 

KENNY CHESNEY Gf --.„, Hlls ,, 

BNA *9530 SMN |1J W| GfOalOSl Hlls II 

1 

27 

26 

25 



3 

1 

3 

3 

30 0*3253 TAYLOR SWIFT Fearless 

J IG MACHINE mcoiTB 98j *• t-eaness 

28 

29 

33 


L'rb S? Grealest Hits: Limited Edition 

4 

4 

< 

Unstoppable 

1 

2 

2 

1 

28 

28 

30 


ELI YOUNG BAND JrtRLarkA Inairas 

PEPUBLC Dll .'lUjUHVERSAL SOUTH (10 9! l 

5 

7 

o 

6 

5 

ZAC BROWN BAND TheFouxtaBon • 

PWBCRCTlltFCMOWNWLWrC51tB!I«l(l3M| 

30 

24 

19 


JASON MICHAEL CARROLL r ■ , ln h ^ 

ARISTA NASHVILLE 2Sf V1SMN |1 2 88 , Growm 9 UP >9 Getn '9 Old 

6 

8 

6 

JASON ALDEAN niMM1 

BROKEN BOW 7637 1 1 8.98! W,de 0f>en 

31 

33 

28 


™ ’ ™t!r l, 1 “ 1 ■ 11 “ a* • 

1 

7 

7 

7 

KEITH URBAN n . ■ _ 

CAPITOL Nashville 35751 (18 9B) Defying Gravity 

32 

27 

31 


RODNEY ATKINS lr* America 

CURB 19132(18 38) irs America 

3 

8 

5 

- 

KEJSSS For Our Heroes 

5 

33 

34 

38 


«8£Sf . D » "» Th * «“*» 

33 

o 

11 

10 

BSSSSSS. Lady Antebellum • 

1 

1 

1 

34 

32 

27 


J m,T, SSmmmm ... », 

3 

© 

12 

9 

DARIUS RUCKER Learn To Live • 

CAPITOL NASHVILLE 95506 (T8 9B) LMm IO LlVe W 

36 

35 

34 


JOEY + RORY THniifenTflKGw, 

VANGUARD, 'SUGAR HILL AOSftWlLK |1 7 SB) ^ 

10 

© 

13 

9 

12 

8 

TAVLOB SWIFT Ta.lo, Swlfl 0 

BIG MACHINE O790»2(U Ml layiui ovmi cj 

36 

37 

39 

40 


VARIOUS ARTISTS NOLVTimV.hmlCul CcmBy 

'*KUVW,LJaMASC.J*«K.tlTUU)i,l-J 

1 

12 

m Lo-ObTb.ln.kJ. ■ 

37 

36 


MARTINA MCBRIDE 

RCA 34190,'SMN (IT 98) 

1 

13 

14 

14 

JAMEY JOHNSON m 

MERCURY 01123 ' UMGN 1 13 08) 71,81 Lor * esomo Son 9 • 

6 

1 

38 

40 

44 


BLAKE SHELTON Startin' Flrns 

WARNER BROS. 51291 1,'WRN I1B.9B) oiarim rires 

7 

14 

15 

11 

CARRIE UNDERWOOD f. iual Rirto n 

IftARISTA NASHVILLE 11221,SMN<1* Ml Carnival Ride U 

39 

44 

45 


DIERKS BENTLEY 

CAPITOL NASWAUELECTO |1*i,H| 

2 

© 

16 

13 

ALAN JACKSON m 

ARISTA NASHVTUM9943ISMN (18 981 Good Time V 

1 

40 

42 

43 


JAKE OWEN Ea Doea „ 

RCA 31287, SMN (12 98) t8Sy UOeB " 

2 

16 

G 

10 

24 

GEORGE STRAIT • 

MCA NASHVILLE 010826 UMGN (13 96) Troubadour W 

17 

41 

41 

42 


™ Graateai Hlls 3 

1 

1 'll : 'll 

. RYAN BINGHAM 6 THE DEAD HORSES ^ „ 

1 LOST HIGHWAY 012*39' UMGN 113 98) noaoiouse aun 

42 

39 

41 


TRACE ADKINS x . Ten 

CAPHOL NASHVILLE 202*1 |l«9*l 

7 

© 

18 

21 

BILLY CURRINGTON ni , n . c „ Dru(hl „„ 

MERCURY 0D9550UMGM 1 13 98) LrtUe B,t OI Everything 

2 

43 

38 

37 


r, IMS ...Mi Debavioral P.bbl.ira 

13 

© 

17 

17 

KELLIE PICKLER Kb|| . a p|ek| „ 

Tft'BNA 2281USMN |T« Ml ■. KICK,er 

1 

2 

44 

45 

46 


MONTGOMERY GENTRY n^ , Knew It All 

COLUMBIA 22*1 T. SMN its 98. Back When 1 Knew It All 

3 

© 

19 

18 

ISSw. Gieaieal Hk. Volume 1 

45 

47 

51 


LEE ANN WOMACK - M c 

MCA NASHVILLE OOeD25* UMGN 113 98) ’ 

< 

© 

22 

22 

DIERKS BENTLEY M Th „ n „ 

CAPITOL NASHVILLE 0215B 118 98) h ® 0 1 081 M 

1 

46 

50 

49 


CRAIG MORGAN UN- 
BROKEN BOW 7737 (12 9*i Greatest Hits 

16 

22 

20 

15 

STEVE EARLE . 

NEW WEST 6154- I1T.9B) 

6 

47 

48 

47 


BRAD PAISLEY p| 

ARISTA NASHVILLE 2*9DBi'SMN 1 1 8.98) ' 

1 

© 

23 

23 

ERIC CHURCH Carolina 

| CAPITOL NASHVILLE 20810 (12 98) 

4 

48 

49 

29 


SSiSSf5 T0N Backwoods Barbie 

2 

24 

21 

20 

KENNY CHESNEY i „oi™ Old <!„n 

BLUE CHA R.'BNA 34553 SMH |1< Ml LUCky 0ld Sun 

1 

48 

52 

50 


K?IS^S|„», WM**™ 

31 


25 

26 

SH°W 00G SShlnUt 0I0334:UME (19 98. 3S Bl 99 e8t Hl,s ® 

50 

46 

58 


THE OAK RIDGE BOYS . Q . Journev 

GAITHER musk: GROUP *2793 |17.M| A Qo8 P el J^rney 

■ 


©TOP BLUEGRASS ALBUMS' 


■ STEVE MARTIN The Cm. New Sengs la Tie fiw^oBaryj 


e 

o 


4 

3 

7 

THE DEVIL MAKES THREE Do Wrong Right 

MILAN 36426* 

o 

7 

42 

BIL l GUNA MUHsB TO THE HONECOMNG RBOS 0uf)a*jsswtOTig'ttre:r« "3 

GAITHER MUSIC GROUP 42736 

6 

2 

37 

OLD CROW MEDICINE SHOW Tennessee Pusher 

NETTWERK 30812* 

7 

o 

© 

© 

6 3 

9 23 

10 42 

RUSSELL MOORE &IIIRDTYME OUT (Leaf Mccre A lira Tyme Out 

RURAL RHYTHM 1045 

THE STEELDRIVERS The SteelDrivors 

ROUNDER 61059* 

STEVE IVEY Celtic Hymns I 

MADACY SPECIAL PRODUCTS 53B94.MADACY 

BUIGLORAGAlTHSiWTkDiE OECOWH3 RBOS CtuBittmrsHnoTn'meTic 

GAITHER MUSIC GROUP 42737 


■ BETWEEN THE BULLETS ■ 


BINGHAM’S ‘SUN’ RISE 

Progressive country band Ryan 
Bingham & the Dead Horses' 
‘Roadhouse Sun” debuts at No. 
17 on Top Country Albums. The 
new set follows the band's first two 
releases. “Dead Horses" (2006) 
and "Mescalito" (2007), neither of 
which appeared on the Country chart According to Nielsen 
BDS, radio play for the lead single, "Country Roads,” has main- 
ly come from Texas stations, such as KPLX Dallas. KVET Austin 
and KRYS Corpus Christi. Sharply discounted by at least one 
leading digital retailer during the tracking week, the album's 
digital sales account for 46% of its total (8,000). — Wade Jessen 
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Go to www.billboard.biz for complete chart data i 49 


Data for week of JUNE 20, 2009 






MONITOREO IV 


@ TOP R&B ALBUMS 


ill 


© « r 
•. ! 1 


ARTIST 

vmt im print i osimeuTiNo label 

d EMINEM 


1 


$ MAINSTREAM 
A R&B/HIP-HOP 


RHYTHMIC 


METHOD MAN & REDMAN 

blackout ? wu twcef sauftagF .w* wjiei-.pjas ! 

RICK ROSS 


6 

, , BUSTA RHYMES 

■* BACH ON MV IS LWWISAIMOTIMNOTEMTMMRG ♦ 

e 

6 KERI HILSON 

® 4 in » Ftmn wono i.tkleypB* ■mrrirxciE obdotox 

O 

o JAMIE FOXX B 

• “ INTUITION J 4125IRMG 

8 

g JADAKISS 

9 

„ THE-DREAM 

19 19 LOVEV'SMONEVRADDKJUA'DeFJAMOIMreMCONK ! 1 

© 

23 10 flffljai PRINCE BRIA VALENTE 

inn«nniUMiruoucitl«aRirCii>fcMii> 

11 

, . CAM'RON 

* ’ CRIME PAVS DIPLOMATIC MAR 518073, 'ASYLUM ) 

12 

.4 4 GUCCI MANE 

14 3 MUROEfi WAS THE CASE BIG CAT 4029TOWWY BOV 1, 1 
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CHRISTELLE 

d»ut mi'TOP ep wcqahh vizu’Chbisielle 

I 47 , 7 JAZMINE SULLIVAN 

J feapiiss . ■. i:; hv.. 
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Beyonce scores her 12th Rhythmic lop 10 as 
“Halo” floats 11-10. Formerly tied with 
Missy Elliott with 11 top 10s, Beyonce earns 
sole possession ol fourth place among 
females, trailing Mariah Carey (20), Janet 
Jackson (15) and Ashanti (13). 
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TITLE 

AR7ISTJ MPRINT. PROMOTION LABEL) 

1T1 BIRTHDAY SEX 

TEREHIN {MICK SCHUtU'DEf JAM'lQJMG) 
KNOCK YOU DOWN 
■gimmiui way- win nj w taivnA twnwopi 

BEST I EVER HAD 


o 

9 6 

ISiSliriW EH Will HI fon SINCE IN'* 

EVERY GIRL 

YOUNG MOREY MUG MMFYGISR k«f> URMFGAl MOTCWNl 

5 

3 ,7 

BOYFRIEND #2 

PLEASURE PIATLANTIC, 

© 

6 13 

HALLE BERRY (SHE'S FINE) 

HURBCANE CHRIS FEAT SUPERSTRRR |«X0 OROURDS'J' RMG| 

7 

S 21 

BLAME IT 

JAMIE FOXX FEAT T RAIN i."RMG) 

a 

4 12 

DAY N NITE 

KIO CUOI 10 REAM 0N.'G 0 0 0 UNIVERSAL MOTOWN) 

□ 

10 12 

ALWAYS STRAPPED 

BIPOMAN FEAT. Ul WAYRE ICASM MOkF'YJRr.’tFTSAl MDTWTJl 

io 

7 13 

TURN MY SWAG ON 

SOUUA BOV TELl'EM (COLLIPARK, 'INTERSCORE) 

© 

n it 

SWAG SURFIN' 

FAST LIVE YUNGSTAZ (Fi_t| (MUSIC LIME.I0JI.1G> 

© 

12 8 

1 NEED A GIRL 

TREY S0N3Z ISONG BOOX/ATLANTIC) 

© 

5 

WETTER (CALLING YOU DADDY) 

TWISTA IGET MOREY GANGi'CAPITOl) 

© 

18 8 

DOWNLOAD 

LLBMKAX IRAN A CH1MJC Ml MN BKOAAJOIRMRSlIl FWJRCI 

© 

17 B 

NOT ANYMORE 

LETOVA iCAPrTOLI 

16 

13 26 

ROCKIN’ THAT THANG 

THE-DREAM i RADIO KHIA'DEF JAMIOJMG) 

© 

24 3 

EGO 

BEYONCE (MUSIC WORLD, 'COLUMBIA) 

© 

22 10 

LAST CHANCE 

GINUWINE (NOTIFl'ASYLUMi'WARNER OROS ) 

,8 

16 26 

TURNIN ME ON 

KEPT HILSON FES Ul WAYRE ilCSLEYSCfC AWTERSCOPEI 

“ 

20 8 

WALK THAT WALK 

DORROUEH IRGER'US'ET) 


23 6 

TRUST 

KEYSHIA COLE OUET WTM MOKIR lYAANKjETTFNTNTWSCCfEl 

22 

21 12 

HALO 

BEYONCE IMUSIC WORLO.COLUMBIA) 

23 

19 15 

MAGNIFICENT 

RICX ROSS FES JOHN LEG ETC i ELF 1- LIK'D IT JVAIOJMC 

24 

15 19 

NEVER EVER 

CIARA FEAT, VOURG JEEZY (LAFACEiJlG) 

25 

2b 6 

GOD IN ME 

MIFTT (WRY FES. KJEFftl KUZ SHEARS , Ml SHOLOOUlXeu 

© 

27 9 

IMMA PUT IT ON HER 

0AYZ6 FEAT P. 0I0DY A YUNG JOC IBAO BOY, ATLANTIC 1 

© 

30 4 

WALKIN ON THE MOON 

THE -CREAM FES XANTE WEST H*OX) NLLACtr jAIAtlMii 

© 

37 2 

PRETTY WINGS 
MAXWELL (COLUMBIA) 

88 

28 14 

EPIPHANY (I'M LEAVING) 

CHRISETTE MICHELE IDE' JAMTIDJVGl 

O 

35 4 

PLENTY MONEY 

RUES (BIG GATE5TSUR-N-5UDE''A1LAHTIC| 

O 

31 18 

SOBEAUTIFUL 

MUSIO SOULCHILD |ATLANTIC| 

38 

29 20 

KISS ME THRU THE PHONE 

SOUUA BOY TEU EM FES SAMME iCajRfKNIEBSCOPEI 

m 

38 3 

FUTURISTIC LOVE (ELROY) 

YUFG LA. FES PECO 8ARRIN0 (GRARO MUSTliWEFTSCCPEi 

& 


MAYBACH MUSIC 2 




35 

33 8 

HANDS ON ME 

BOBBY V IBLU XOUA OREAM&CAPITOL) 

O Tl 

THROW IT IN THE BAG 

FMDLOUS FES THE OREM! DESERT STOWOEF -UMT1MGI 

37 

32 4 

NASTY SONG 

III HU (HEAOHURTER'RRESIDERTIAUOEF JAM.TDJMG) 



BREAK UP 

MARC FES GUCCI MARE A SEAN GWKTT |3PD STPEET.lKWG) 



ICE CREAM PAINT JOB 

DORROUGH INGCNIUS'EI) 



BOOM BOOM POW 

THE BLACK EYED REAS TWILL 1 AM> INTERSCOPE) 
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TITLE 

ARTIST (IMPRINT, PROMOTION LABEL I 

A ? n El KNOCK YOU DOWN 

2 

i 

M 

BOOM BOOM POW 

THE BLACK EYED PEAS (WILL 1 AM.'INIERSCOREi 


. q BIRTHDAY SEX 

■ IB JERiMIH i MICK SCHULTZDEF JAM,'I0JMG| 

4 

3 

19 

BLAME IT 

JAMIE TOXX FES. T PFUH IJ.'RMG) 

s 

o 

w 

5 

24 

DAY N' NITE 

KIO CUOI (DREAM ON.’Q.O.O.D..'UKWEHS«l MOTOWNI 

6 

18 

1 KNOW YOU WANT ME (CALLE OCHO) 

8 

7 17 

POKER FACE 

LADY GAGA I'GTHEAMlflL'KCWlJlE'CHEFflYTREE'lNTERSCOPri 

e 

6 

19 

KISS ME THRU THE PHONE 

SOUUA BOY TELL EM FES SAMME (COURWWWTIRSCORE) 

© 

11 

14 

HALO 

REVOKE (MUSIC WORLOTCOLUMOIAI 

” 

9 

>, 

SUGAR 

FLO RIDA FEAT. WTNTER (POE BOY'ATLANTIC) 

© 

12 9 

TURN MY SWAG ON 

SOULJA BOY TELl'EM ICOLLIPARK'TRTERSCOPEI 

m 

15 8 

BOYFRIEND #2 

PLEASURE P lATLANTKl 

14 

13 

26 

DEAD AND GONE 

T.I. FES. JUSTIN TIMBERLAKE IGRAND HUSTLE'ATLARTIC | 

,8 

14 

20 

RIGHT ROUND 

FU> RIDA (POE BOY.'ATLAJKnC) 

© 

22 

6 

EVERY GIRL 

YOU* MONEY lYOWr. MCTfYCASH IA3NEY,LMLERS«K MOTOAWi 

1 C 

19 

7 

YOU'RE A JERK 

REW BOYZ (ASYLUM) 

O 

16 

10 

ECHO 

GORILLA ZOE 1 BLOC K BAD SOY 50UTH/A7LANYICI 

!© 

18 

11 

ALL THE ABOVE 

MAINO FEAT T-PAIN (HUS'LE HARD/ATLARTICI 

© 

23 

5 

FIRE BURNING 

SEAN KINGSTON (BELUGA HEIGWTS'EPICI 

© 

21 

9 

ICECREAM PAINT JOB 

DORROUGH (NGCNIUS,'ET| 

© 

24 

5 

GOODBYE 

IRISTINIR OEBARGE (SOOAPOP ISVAFIO lOJMG) 


27 

4 

LOVEGAME 

LADY GROR iSTREAMlNE'XCNLWE/CHERRYTREE'IHTERSCOPfi 

© 

25 

5 

WALKIN' ON THE MOON 

THE OPEAM FES. KANYE WEST |RF.CI0 XlUAflEF AAM'IXMGi 

© 

26 

4 

ITS MY TIME 

FABULOUS FEAT. JEREMIH (DESERT STORM, DEF JAM.TDJWGI 

26 

28 7 

HALLE BERRY (SHE'S FINE) 

HURRICANE CHRIS FEAT. SUPERSTRRR IPOLO OROUNDSU'RMGl 

m 

30 

3 

SO FINE 

SEAN PAUL |VP.' ATLANTIC) 

28 

29 

14 

AIN'T 1 

YUNG LA FEJC YTXIHG OROSTL. |0VJ£' HLGTLEWTERSCffn 

m 

31 

3 

WETTER (CALLING YOU DADDY) 

TWISTR IGET MONET GANG CAPITOL) 

© 

32 

3 

PATRON TEQUILA 

PARAOBO GIRLS (WHl 1 AM1NTERSC0PE) 

m 

36 

3 

ALWAYS STRAPPED 

SfiOMAH FEAT LL WAYRE iCALH MOREY, UAERSFL MOTOAYt 

Q l~~B 

HOTEL ROOM SERVICE 

PITBULL (MR. 30S.POLO GROUNDS J AWGl 

L© 

39 

,3 

1 HATE THIS PART 

THE PUSSYCAT DOLLS HNTERSCOPEl 

34 

33 

6 

NEVER EVER 

CIARA TEAT. YOUNG JEEZY 1 LATACE.' JIG) 

O 

40 

2 

DON'T TRUST ME 

30HI3 | PHOTO FINISH' ATLANTIC.'RRP) 

36 

35 

12 

W CLASS FES Ul JON lUWIAT'CLASSHES.UMRSA REPUBLD 

37 

37 

10 

IF U SEEK AMY 

BRITNEY SPEARS IJIUE.JLGl 

38 

34 

15 

YOU CAN GET IT ALL 

BOW WOW FES. JOHNTA AUSTIN (COLUMBIA) 

© E 
OB 

a 

EGO 

BEYONCE (MUSIC WORLD, COLUMBIA) 

a 

CHILLIN' 

WALE FEAT LADY GAGA lALLIOONUTERSCOPE) 
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BETWEEN THE BULLETS 


WILLIAMS HAS A ‘THING’ FOR NO. 1 


Ml/ 


Vanessa Williams notches her first No. 1 album on a Bill- 
board chart since 1992 as "The Real Thing" debuts atop 
Top Contemporary Jazz Albums. She last reigned on an 
album list when "The Comfort Zone" spent one week at 
No. 1 on Top R&B/Hip-Hop Albums in May 1992. On the 
latter chart, "Real" bows at No. 36, outshining the debuts 
of Williams’ last three albums after “Next." which started 
at No. 28 in September 1997. 

Meanwhile, Prince’s triple set, "Lotus Flow3r/ 
MPLSoUND/Elix3r,’ charges 23-10 (up 52%) as the Rock 
and Roll Hall of Famer celebrates his 51st birthday (June 
7), and Eminem earns his third straight week at No. 1 for the longest consecutive streak by a rap 
album since T.I. led for four weeks last October and November. — Raphael George 
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1R Cl ON THE OCEAN 1 

vm X J4N lUPAUPi DEH TYME/UNIVERSAL REPUBLICl | 

o 

3 

PRETTY WINGS 

° MAXWELL iCOLUMBULl 
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MUSK] SOULCHILO (ATLANTIC) 

* 

4 

THERE GOES MY BABY 

M CHARLIE WILSON (P MUSIC, 'JIVE.'JLGl 

• 

5 

IF THIS ISN'T LOVE 
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4. FROM MY HEART TO YOURS 
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.-, TOGETHER 
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.. .« THE BEST PART OF THE DAY 
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, IN LOVE WITH ANOTHER MAN 

JAZMINE SULLIVAN U.RMGi 
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. GIVE IT TO ME RIGHT 
3 MELANIE FAINA l SRC 'UNIVERSAL MOTOWN) 
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. 1 LOVE IT (PAPI AYE AYE AYE) 

’ . ALB SUHEI miDOEN BEACH) 

84 
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1 DON'T NEED IT 

” JAMIE FOXX FEAT TIMBALANB IJtBM&l 
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n EVERYBODY KNOWS 

* JOHN LEGEND |G 00 B . COLUMBIA, 
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SWAG SURFIN' 
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SUGAR 
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TITLE Artist 

PRODUCER ISONOWRITERI MPRINT / PROMOTION LABEL | 

MAYBACH MUSIC 2 Hick Ross Featuring Kanye West. T-Pain & Lil’ Wayne 

JUSTICE liAflf .•A'KMCETS U CflJAt E MTg.TJAhP CMT1ERKWE5TD WOCRi * 


0 tmi£MSuPJta.r,f.teF.uM!Djws I 


60 5 9 S9 nj; 

.1 S7 U f] 


PROM THE GROUND UP/JIVt'JLG | 


© 7 


Ai six weeks. 
Maxwell’s track ties 
lilies by Drake (No. 
I) and Young 
Money (No. 4) for 
the lastest trips to 
the lop 10 this year. 



SUPAMAN HIGH 

D.O.A. (DEATH OF AUTO-TUNE) 


C 6 


UUNILOIC.OSUCIY; ROCW 



Mario’s hometown 
stations WERO 
Baltimore con- 
tributes nearly I 
million ot his 6 mil- 
lion In audience 
total, fueling song's 
rise to the top 50, 
the only track to 
enter the upper hall 
this week. 


i 71 » 


I BOOT Y DEW 

p hawk ip .^reason n smrmH.M D.NK)N5.KCHCRnmiowERS,oigmBi 

I I LOVE IT (PAPI AYE AYE AYE) 
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Phyllisia Featuring Ne-Yo & Flo Rida 


NEXT TO YOU 


Marques Houston Featuring Jim Jones 
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95 

.. 
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BETWEEN THE BULLETS 


JAY-Z MAPS OUT ‘BLUEPRINT III’ 

Previewing the highly anticipated "Blueprint 111.” Jay-Z blasts onto Hot 
R&B/Hip-Hop Songs at No. 66 with its lead single, “D.O.A (Death of Auto 
Tune).” The song, first performed June 1 at WQHT New York's Hot 97 Sum- 
mer Jam. becomes the artist's first debut through Roc Nation after his 10-year 
run on Def Jam. While the newly formed label is a joint venture with Live Na- 
tion, Atlantic will provide radio promotion, which helped collect 3 million im- 
pressions for the song's initial week of airplay. Scheduled for a SepL 1 1 release, 
“Blueprint III” will come exactly eight years after the arrival of “The Blueprint" — Raphael George 
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No 

TITLE 

ARTIST IMPRINT , PROMOTION LABEL 

1 1 

?R Oj THE MOTIONS 

2 

5 

42 

BY YOUR SIDE 

TENTH AVENUE NORTH REUNION, 'PLG 

3 

2 

23 

FREE TO BE ME 

FHAHCESCA BATTISTELLI INVENT. WORD-CURB 

4 

3 

20 

IN THE HANDS OF GOD 

NiWStOYS INPOP 

■ 

6 

2 

A 

19 

1 WILL RISE 

CHRIS TOMLIN S*STEPS'SPP.RROW.EIII CMG 

8 

13 

23 

39 

FINALLY HOME 

MERCYME 'HO 

THERE WILL BE A DAY 

JEREMY CRMP KC/TOOTH 4 NAIL 

8 

6 

15 

TWO HANDS 

JARS DT CLAY GRAY MATTERS'ESSENTIAL'PLG 

o 

10 

12 

6 

WAIT AND SEE 

BRANDON HEATH MONOVDDE.REJNIONPLG 

© 

18 

REVELATION SONG 

PHILLIPS, CAR* 1 DEAN 1140 

" 

7 

15 

YOU FOUND ME 

BIG OAOOY WEAVE FERVENT .WORD -CURB 

© 

14 

13 

FORGIVEN AND LOVED 

JIMMY NEEDHAM INPOP 

13 

9 

17 

MY DELIVERER 

MANDISA SPARROW, EMI CMG 

14 

19 

14 

GOD YOU REIGN 
LINCOLN IREWSTER INTEGRITY 

15 

11 

14 

ALL ALONG 

REMEDY DRIVE WORD CURB 

18 

12 

10 

CLOSER TO LOVE 

MRT KEARNEY AWARE.COLUMBIA'INPOP 

" 

© 

20 

25 

4 

2 

9 

3 

PERFECT PEOPLE 

NATALIE GRANT CURB 

BORN AGAIN 

THIRD DAY TEAT. LACEY MOSLEY ESSENTIA.; PlS 

© 

16 

MORE BEAUTIFUL YOU 

JONNY DIAZ IHO 

© 

21 

LEAD ME TO THE CROSS 

CHRIS AW CONRAD VSR 

2. 

17 

12 

GOO OF THIS CITY 

BLUETREE LUCID 

© 

15 

11 

7 

CAN'T TAKE AWAY 

MIKESCHAIH CURB 

© 

24 

WHILE 1 M WAITING 

JOHN WA1LER BEACH STREETfREUNlOH.PLG 

© 

27 

5 

ALWAYS 

BUILOING 42S INO 

© 

23 

3 

THE LOST GET FOUND 

BRITT NICOLE SPARROWEMI CMG 

26 

© 

© 

22 3 

HOLD MY HEART 

TENTH AVENUE NORTH HEUNWPLG 

E2EEJ1 NEEDT08REATHE A'LANTKT'WCRO-CURB | 
MIGHTY TO SAVE 

MICHAEL W SMITH REUNION, PLG 

29 

28 

17 

I'LL LOVE YOU SO 

MOVE THE GOLDIN STATE SPARROW;EUl CMG 

30 P 

© [ 

a 

WHAT DO 1 KNOW OF HOLY 

ADDISON ROAD INO 

a 

SPEAKING LOUDER THAN BEFORE 

JEREMY CAMP BECJTOOTH * NAIL 

© 

26 

5 

OCEAN WIDE 

THE AFTERS INO 

© 


CLEAR VIEW 

© 

29 2 

TAKE ME AS 1 AM 

FM STATIC TOOTH 4 NAIL 

35 

Q 

GOD OF THIS CITY 

CHRIS TOMLIN SiXSTEPS'SPARAOW'EMI CMG 

© 


THE NEW SONG WE SING 

MEREDITH ANDREWS WORD CURB 

37 

NEW 

BLESS HIS NAME 

JEREMY AIDDIE VAR lEIAl,' VINEYARD 

© 

NEW 

1 DO NOT BELONG 

KUTLESS DEC, TOOTH 4 NATL 

39 

RE-ENTRY 

MY LAST AMEN 

DOWKHERE CEHTRICITY 

© 

NEW 

JESUS CALLING 

J3MILES l»0 

OE 

KING OF THE WORLD 

POINT OF GRACE WORO- CURD 

42 


THE CLIMB 

MILEY CYRUS WALT DISNEY. TICLIYWOOO/LYAIC STREET 

0 n 

BEAUTIFULLY BROKEN 

THIS BEAUTIFUL REPUBLIC rOREFROHT/EM! CMG 

44 

45 


SWEET SWEET SOUND 

TO KNOW THAT YOU'RE ALIVE 

KUTLESS BECTOOTH 4 NAIL 

©E 
® E 


LIFE IS BEAUTIFUL 

PRESS PLAY DREAM 

a 

MOVIN 

GROUP 1 CREW FEKVENt/WORO-CURB 

© 


HEAR MY WORSHIP 

JASON INGRAM CENTROTY 

49 


I'M SINGING 

KARI JOBE INTEGRITY 

50 


BACK AND FORTH 

LANAE' HALE CENTRICITY 




Th« Christian rotk band Emery lands its first 
chart-topper on Top Christian Albums, as 
. . In Shallow Seas We Sail" opens with 
10.000 copies. It's also No. 20 on Top Rock 
Albums and No. 50 on the Billboard 200. 




MAT KEAR 

:m onut»w.H 


FRANCESCA BATTISTELLI 



TENTH AVENUE NORTH 


JARS OF CLAY 


THIRD DAY 

REVEUTION ESSCKTlftL IQSSQ.PROi'OEKT IKTESH7Y 

MANDISA 

fbeecbm s'-ahh : /i ■■ t’j' i,mu 


ANBERLIN 

. NEW SURRENDER LNMRSK1.PCR6UC Oil 7IOMMI CMG 

MATTHEW WEST 

SOMETHING TO SHY SPARRC'IV 45ZOEM! CMG 


BRANDON HEATH 

WVW irw WCMBDIFe.UW TD127'TyCMKK~^KrHiflnv I 
DECYFER DOWN 

CRASH HO AJtt'PROVlOENT IMTEGBITV 


TV 4 SSO>PROVIDENT. INTEGRITY ! 


I SEABIRD 

til wr sec the sHont cnfpexTio 

TEDASHII 

IQENTITV CRISIS REACH acre 


TRAVIS COTTRELL 


MEWITHOUTYOU 


3g n RANDY TRAVIS 


THIRD DAY 

uvt RtvHAnwe tsarm ngBUTOPtwermwiY ♦ 

LECRAE 

rebel reach aac: . h-i.-iit- 


FAMILY FORCE 5 


VARIOUS ARTISTS 


JIMMY NEEDHAM 

HOT WITHOUT LOVt IKPOP 1405, EMI CMG 

|fi BLUETREE 

° SOD Of THIS CITY LUCIE 13ZBM3 ■« 



LINCOLN BREWSTER 

roow IS THE bw htkhty ■wsMwaoaflawtcFnY 

HILLSONG 

mb a »j» a» w 


VARIOUS ARTISTS 


Venerable label Hala<o gets Its first No. 1 on 
Hot Gospel Songs, as Haurette-Brown- 
dark’s “It Ain’t Oyer (Until God Says It’s 
Oyer)” becomes her fust leader on that 
chart, interrupting a 15-week stand by 
Hezekiah Walker’s “Souled Out” (No. 2). 
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TITLE 

ARTIST V PRINT 1 PROMOTION LABEL 

1 1 

29 

K1 THE MOTIONS 

2 2 

20 

IN THE HANDS OF GOD 

NEWSBOYS INPOP 

3 4 

23 

FREE TO BE ME 

FRANCESCA BATTBTEUi FERVENT /WORD -CURB 

4 1 

19 

1 WILL RISE 

CHRIS TOMLIN SIXSTEPS.'SPARROW.’EMI CMG 

5 6 

23 

FINALLY HOME 

MERCYME INO 

6 5 

16 

YOU FOUND ME 

BIG DADDY WEAVE FERVENT, WORD CURB 

■ ' 

43 

BY YOUR SIDE 

TENTH AVENUE HORTH REUNION,' PlG 

8 8 

17 

MY DELIVERER 

MANDISA SPARROVI.'EMI CMC 

O 10 

15 

FORGIVEN AND LOVED 

JIMMY NEEDHAM INPOP 

© „ 

12 

WAIT AND SEE 

BRANDON HEATH MONDMODE R- UNION, 'PLG 

11 9 

15 

TWO HANDS 

JARS OF CLAY GRAY MAT 1 ERS'SSSENI lAL'PLQ 

© M 

6 

REVELATION SONG 

PHILLIPS. CRAIG 4 DUN INO 

13 13 

38 

REVELATION 

THIRO OAY ESSENTIAL, PLG 

0 IS 

11 

MORE BEAUTIFUL YOU 

JONNY OIAZ INO 

15 12 

39 

THERE WILL BE A DAY 
JEREMY CRMP BECTOOTH 4 NAIL 

© 16 

18 

GOD YOU REIGN 

LINCOLN BREWSTER INTEGRITY 

17 17 

9 

ALL ALONG 

REMEDY DRIVE WORD CURB 

© n 

10 

CAN'T TAKE AWAY 

MIKISCHAJ* CURB 

© » 

9 

CLOSER TO LOVE 

MAT KEARNEY AWARE, 'COLUMBIA'INPOP 

© 19 

13 

GOD OF THIS CITY 

BLUETREE LUCID 

© 21 

5 

PERFECT PEOPLE 

NATALIE GRANT CURB 

© 22 

19 

WHILE I'M WAITING 

JOHN WALLER BEACH SIREET 'P-EUHIOR.'PIG 

23 23 

13 

PULL ME OUT 

BUG HORMAN B EC TOOTH A NAIL 

© 27 

2 

BORN AGAIN 

THIRO ORY FEAT LACEY MOSLEY ESSENTIAL PLG 

© 24 

6 

ALWAYS 

BUILOING 4» INO 


f CHRISTIAN CHR 

■Mi 

WEEKS 
ON CHT 

TITLE 

ARTIST IMPRINT PROMOTON LABEL 

O ■ 

16 

KYI ALL ALONG 1 

ECa REMEDY DRIVE W.IHO CURB 

© 2 12 

CLOSER TO LOVE 

MAT KURNEV AWARE.COLUMBIA'INPOP 

3 3 

27 

THE MOTIONS 
MATTHEW WEST SPARROW, 'EMI CMG 

o . 

11 

TAKE ME AS 1 AM 

FM STATIC TOOTH 4 NAi 


17 

TWO HANDS 

JARS OF CUT GRAY MATTERS'ESSENTIACPIG 

O 2 

11 

CAN'T TAKE AWAY 

MIKESCHAJR CURB 


16 

MY LAST AMEN 

DOWNHERE CENTRICITY 

o • 

14 

LET'S DANCE 

HAWK NELSON BEC, TOOTH 4 NAIL 

© 11 

5 

THE LOST GET FOUND 

BRITT NICOLE SPARROWEMI CMG 

IO 8 

22 

FREE TO BE ME 

FRANCESCA BATTSTELU TERYENT, WORD-CURB 

© 12 

18 

TO KNOW THAT YOU'RE ALIVE 

KUTLESS BECTOOTH 4 NAIL 

© 13 

6 

MOVIN' 

GROUP 1 CRIW PERVERT, 'WORD-CURB 

13 10 

27 

NEVER BE THE SAME 

RED ESSENTIALPLG 

© 14 

10 

GOD OF THIS CITY 

BLUETREE LUCID 

© 16 

9 

OCEAN WIDE 

THE AFTERS MO 

© ,s 

10 

WAIT AND SEE 

BRANDON HUTH MONDMODC'AEUNION.'PLG 

© 20 * 

LIFE IS BEAUTIFUL 

PRESS PLAY DREAM 

© 23 2 

LAY 'EM DOWN 

NEE0TO8RUTHE ATLAHTIC, WORD-CURB 

© « 

5 

FADING 

DECYFER DOWN IHO 

© 19 

3 

HOLD MY HEART 

TENTH AVENUE HORTH AEUHKW.'PIG 

© Q 

SPEAKING LOUDER THAN BEFORE 

JEREMY CRMP BECTOOTH 4 NAIL 

© 23 

3 

BORN AGAIN 

THIRD OAY FEATURING LACEY MOSLEY ESSENTlAUPlG 

33 11 

20 

IN THE HANDS OF GOD 

NEWSIOYS IRPOP 

© 26 

5 

ONE OF THOSE DAYS 

JOY WILLIAMS SENSIBILITY 

©22 

8 

COME AROUND 

JIMMY NEEDHAM INPOP 


■ • " 1 1 '■ 

| t v „- vi —— 

si Sill I 

1 1 34 

O 0 S 


i 

4 £ 

■ 

o 



DONALD LAWRENCE & CO. 


o 

10 r 9 

11 2 2 

© 10 2 
© 12 11 
© 13 51 
© 16 21 
© 14 38 
17 11 36 

© 


I STILL HU1VE UTOPIA, TVSCOT S84irS'TASCiS ■». 

MARVIN SAPP 

THIRSTY VEHirr 09433/JLE I 


VARIOUS ARTISTS 

«o» cam iimitmi i 1 atywai cikwhty mopuc 

SHEKINAH GLORY MINISTRY 


" 


VARIOUS ARTISTS 


li 


© 17 21 
© 20 35 
22 18 9 

© 23 32 
© *1 » 


1 


■' " 

2 

1 

, 7 SOULED OUT 

HEZEKIAH WALKER 4 LFC YERITYjJlO 

2 

o 

2 

„ BACK II EDEN 

" DONALD LAWRENCE 4 CO. QUIET WATER,’ VEAITY'JLG 

PRAISE HIM IN ADVANCE 

03 MARVIN SAPP VERITY. JLG 

© 

6 

,, WAIT ON THE LORD 

DDNNE WCCUNWN HA! MAIN CLAHK-SHEARO VERITY JLG 

o 

7 

7 

5 

,a GOD IN ME 

NMAY MARY FEAT. ACRRA 'K.KI SHUAO F.CY BLOCK COLLMBA 

„ PEACE AND FAVOR REST ON US 

“ KURT CARR 4 THE KURT CARR SINGERS KCG J.G 

o 

8 

JUSTIFIED 

19 SMOKIE NORFUl TREMVLE&EMi GOSPEL 

o 

11 

p 1 WOULDN'T KNOW YOU 

° JAMES FORTUNE 4 FIYR H.ACKSMOKE, WORLDWIDE 

10 

9 

M 1 TRUST YOU 

JAMES FDRTUNC 4 FIY4 RLACKSMOKE'WORLDWIOE 

11 

© 

10 

12 

GOD IS ABLE 

JOE LUYELL 4 ST STEPHEN TEMPLE CHOIR EWTRO GC6PEL 

, 7 JUST WANNA SAY 

ISRAEL HOUGHTON INTEGRITY 

13 

15 

.. PRAISE HIM NOW 

KIERRA SNURD EMI GOSPEL 

© 

13 

M NO BATTLE. NO BLESSING 

“ SHARI ADDISON BET.VERITY/JLG 

© 

14 

LEAD ME JESUS 

IU ORES O'QUIN 4 IPRAIZE PENDULUM 

© 

17 

g ALL 1 NEED 

IrTTPIaT^B inMicwjrmAfmi0M .il' mm 1 

,7 

G 

C 

16 

23 

20 

16 TIME TO GET CLOSE TO JESUS 

METTHWHIERBTrr JOHSmi T»€ SPHTUNHMCU SOTt WJTH 

cj LOVE LIKE THAT 

BR3WN 80TZ FEAT SPUNKY WILLIAMS BUCK5VI>£W0RUrVJCe 

,q 1 DESIRE MORE 

'* CRYSTAL AHINBET'VERITV. JLG 

O 

21 

, CLOSE TO YOU 

BEDE 4 CECE WINANS D4C 'MALACO 

O 

18 

4 RIGHTEOUS FORSAKEN 

S 

O 

22 

19 

10 CRY YOUR LAST TEAR 

9 BBHOP PAUL S MORTON PRESENTS THE FGBCFMC 1 MUARUJO 

q BETTER THAN THAT 

* PHIL TARVER KINGDOM 

© 

24 

7 WITH YOU ALWAYS 

TROY SNEED EMTRO GOSPEL 

33 

25 

„ GOD BELIEVES IN YOU 
TIB WINN TEDDY 5JAMZ 


52 i Go to www.billboard.biz for complete chart data 
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^ HOT DANCE CLUB SONGS 



TOP DANCE/ 
ELECTRONIC ALBUMS 



„ SOUNDTRACK 

Til SlUMDOC MILLIOHAIRI IMTERSCOPE 0IZ5OZ,'IG» 
|4 TONY OKUNGBOWA 
” TOTAL DANCE 20M IHRIVECANCE BMQI.TPBrVE 


j 


:■ 


,3 



FAMILY FORCE 5 

MfCE M PE WITH A YEWEAJCE TMG BITOTCCHH S V.l 

VARIOUS ARTISTS 

ULTRA TRANCE OB ULTRA ZDIS 


THE PRODIGY 


■ 




1 


3 




nielscn nielscn 

BDS SoundScan 


.1 

399 

TITLE 

ARTIST IMPRINT PROMOTION LABEL 

c 

28 5 

BIG MAMA'S HOUSE 

CAPRETTA DANCEM'JSICLABEJ COWCAHRUO 

© 

31 4 

WALKING ON A DREAM 

EMPIRE OF THE SUN ASTRALWERKS'CAPrTOL 

2B 

32 4 

EPIC 

RANNV FEATUHING RACHEL PANAV ROCKBERRY 

33 

27 6 

1 KNOW YOU WANT ME (CALLE OCHO) 

PITIULl ULTRA 

30 

36 2 

SING 

WYNONNA CURB 

31 

46 2 

WAKING UP IN VEGAS 

BAIT PERRY CAPITOL 

32 

17 13 

COME BACK TO ME 

UTADA ISLAND, IQJMG 

33 

30 8 

KICK THE BASS 

JUUEM-K CIRCUIT IREO, 'LEVEL ^METROPOLIS 

© 

39 3 

CANDLELIGHT 

IOOY WATICT AVITONE 

33 

13 11 

HALO 

BEYONCC MUSIC WORLD., COLUMBIA 

36 

41 2 

MONEY'S TOO TIGHT TO MENTION 2009 

SIMPLY RED SIMPLYRED COM'RAZOR A TIE 

33 

50 2 

HUSH HUSH 

THE PUSSYCAT DOLLS FUTURN3 HCOU SCHERWGSH WIERSCOPE 

38 

42 2 

JUST GO 

LIONEL RICHIE DEE JAM'ttJMQ 

© 


PATRON TEQUILA 

| PARADISO GIRLS WILL I.AMWERSCOPE 

40 

43 3 

LEAVE THE WORLD BEHIND 

w»ai_ kk«s3. ukeuo. iaduix luc tut DauuH on •■. <u ji 

41 

34 9 

WILDI 

VALERIYA HO* 

43 

Q 

FIRE BURNING 

SEAN KINGSTON BELUGA HEIGHTS, 'EPIC 

43 

24 12 

COVER GIRL 

RUPAUL P.UCO 

44 

40 9 

THE FLY 

MARK BROWN 1 STEVE MAC NERVOUS 

45 

48 3 

REWIND 

301 FEATURING KELLY BARNES SEA TO SUN 

46 

33 14 

BOTTLE POP 

THE PUSSYCAT DOLLS FMT. SWOP DOCG HnpSCCn:'UHWF6AL 

47 

49 2 

HOOK UP 

OFFER MISSIM DUPLE* 

48 

NEW 

IT'S ALRIGHT, IT'S OK 

ASHLEY TISDALE WARNER OROS 

o 

NEW 

EPIPHANY (I'M LEAVING) 

CHRISETTE MICHELE CEE JAU.'IOJMG 

60 

44 10 

BAD THINGS 

LAI MEM SI* DEGREES 


i 

HOT DANCE 
AIRPLAY 

n 

5 B §| TITLE 

3* si ARTIST IMPflINT / PROMOTION LABEL 

1 8 E1 when love takes over 

o 

2 8 

INFINITY 2008 

GURU JOSH PROJECT ULTRA 

m 

3 37 

FEEL YOUR LOVE 

KIM SOZZl ULTRA 

o 

5 5 

LET THE FEELINGS GO 

ANNAGRACE ROBBINS 

o 

,2 » 

HALO 

BITONCE MUSIC WQRLD.'COIUMBIA 

o 

10 13 

IF YOU KNEW 

CHRIS LAKE FEATURING NASTALA NERVOUS 

o 

15 2 

LOVEGAME 

LADY GAGA STREAMLHE'KCHLNtCHEFRYTRELIHTERSCOPE 

8 

4 11 

BOOM BOOM POW 

THE BLACK EYED PEAS WILL 1 AMOHTERSCOPE 


8 3 

ANOTHER DAY 

SOPHIA MAY NERVOUS 

,o 

6 22 

OAY N' NITE 

HID CUDI DREAM OHO 00 0.' UNIVERSAL MOTOWN 

<D 

■ 3 

CRAZY POSSESSIVE 

KACI BATTAGLIA I'URB 

,3 

14 7 

MODERN TIMES 

iwi nmtncMtainartAi ■vnB*iAMNimicMn«UYi»m,M 

7 19 

THE FEAR 

LILY ALLEN CAPITOL 


21 6 

LOVE STRUCK 

V FACTORY REPRISE 

IS 

13 2 

HUSH HUSH 

THE PUSSYCAT DOLLS FEAT NICOLE 5CHERZMGER WTERSCOPE 

16 

11 20 

1 HATE THIS PART 

THE PUSSYCAT DOLLS IHTERSCOPE 

17 

» s 

1 KNOW YOU WANT ME (CALLE OCHO) 

PIT1UU ULTRA 

© 

23 13 

BEGGIN 

MAOCON NEXT PLATEAUlUNIVEBSAL REPUBLIC 

IS 

20 10 

IF U SEEK AMY 

BRITNEY SPEARS JIVF JLG 

20 

22 4 

NOW I'M THAT BITCH 

LIVVI FRANC JIYEjJLG 

21 

17 17 

WHITE HORSE 

SAHAH MCLEOD NEKT PLAYEAU 

22 

18 6 

SHADOWS 

THOSE USUAL SUSPECTS NERVOUS 


STEP ONE TWO 

KASKAOE ULTRA 

2NITE 

THE CATAHACS FEATURING DEV INDIE POP 

33 

19 3 

SUGAR 

FLO RIDA FEATURING WYNTER POE BOY, ATLANTIC 


Data for week of JUNE 20, 2009 I For chart reprints call 646.654.4633 


JAZZ/ 
CLASSICAL' 






ARTIST 

tITLE IM PRINT 4 NUMBER i DISTRIBUTING LABEL 

DIANA KRALL 

QUIET M0HT3 VERVE 01Z433)VB 


FRANK SINATRA 


FRANK SINATRA 


FRANK SINATRA 


QUARTET LIVE CONCORD JAZZ 3 1303, 'CONCORD 

ALLEN TOUSSAINT 

THE 8BBHT MSSCSfPI NONESUCH laBBOVWWER BUSS 



: 

: 



_ a| 

ODQ 


ARTIST 

TITLE IM PRINT A NUMBER f DISTRIBUTI NG LABEL 

VANESSA WILLIAMS 


KENNY G 

RHYTHM 4 ROMANCE STARBUCKS BOB'Q'COHCORO 

BERNIE WILLIAMS 

MOVING FORWARD REEORM BIZI .•.’ROCK RIDGE 


CANDY DULFER 



: 


P 5 

LAST 

WEEK 

is 

TITLE 

ARTIST IMPflWT PROMOTIOH LABEL 

1 

1 

16 

IBH TM WAITING FOR YOU 

lT1 .AMIEM JOYNER ARTtSlflv 

2 

2 

21 

STEADY AS SHE GOES 

WALTER BEASLEY HEADS UP 

o 

3 

20 

BADA BING 

DAVE KOZ FEAT JEFF GOLUB CAPITOL 

o 

6 

29 

LET S GET ON IT 

KIM WATERS 5HANACHIE 

• 

4 

15 

MOVE ON UP 

RICHARD ELLIOT ARTISTRY 

6 

5 

33 

CHILL OR BE CHILLED 

OLI SILK TRIPPiN «' RHYTHM 


8 

41 

FORTUNE TELLER 

FOURPLAY HEADS UP 

8 

7 

23 

STOP, LOOK. LISTEN (TO YOUR HEART) 
BONEV JAMES CQNCORO.CMG 

o 

12 

41 

YOU AND 1 

MICHAEL LINGTON HUGROOVE 

© 

13 

8 

GO FOR IT 

BERNIE WILLIAMS REIORM.'ROCK BIDOE 

" 

9 

23 

AND 1 LOVE HER 

KENNY LATTIMORE VERVE 

© 

15 

41 

RELIGIFY 

EDGE GROOVE NARADA JAZZ, CAPITOL 

,3 

10 

17 

RITMO Y ROMANCE (RHYTHM & ROMANCE) 

14 

11 

27 

A CHANGE IS GONNA COME 

SEAL u; WARNER BHOS 


16 

13 

ONE ON ONE 
WAYMAN TISOALE RENDEZVOUS 


si 1“ 

ARTIST s 

A 1 29 El ™E PRIESTS 1 

2 3 13 

PLACIDO DOMINGO 

AMORS UtfiNITDI:OOI«®l«VEfSli.aAS9CSSHHIP Pjj| 

3 10 30 

LUCIANO PAVAROTTI 

THE DUETS ODXA OUMSUNNIRSAL CLASSICS GROUP « 

4 9 52 

THE CISTERCIAN MONKS OF STIFT HEILIGENKREUZ 

own iw w. KU cecct oi a»S3C6 map 

O E3 

atm uacm (won nwm 
MAHLER: SYMPHONY NO 1 LSO LIVE 0669 

3 5 7 

SOUNDTRACK 

THE SOLOIST OG G1??98 UMVEPSAl CLASSES GROIP J 

7 7 64 

LANG LANG 

IHlM>aCOIlMIIUII<lDJO„l 'K/MBLUllAuCUPaP 

O 18 ' 

STILE ANTICO 

SONG OF SONGS HARMON lA MUHOl SO,' 469 

A 

CHICAGO SYMPHONY ORCHESTRA | HAITINK) 
MAHLER 1 CSO RESOUND 901S0 

10 6 40 

JOSHUA SELL'ACADCMY OF ST MARTIN IN THE FIELDS 

mm w rib IU1DM amoaan. 'toiiamwEtwow 

11 2 14 

ANDRE RIEU 

GREATEST HITS DEMON 17T64/SLG * 

12 12 38 

LANG LANS, VIENNA PHI HARMONIC ORCHESTRA |MEH1A| 

OflPVI- 1H( HAMS CUCUIIDS l>J,)tl>£4(A#AIH3J 1XASB3 UK1A* J 


JOYCE 0*0 HATCHES TALE 16 LVRIOUES (ROUSSETl 1 

HAXDLL OPERA ARDS: FURORE '.EBF. CLASSCS ‘ECjflELG 

© c 

EVGENY KBSINPHUHARMOMA ORCHESTRA IASHKENAZYI 

mwLfEVPMCctMjmniKiiAiiuiuscsTULac, || 

15 13 21 

JULIA FGCHER'ACAOEMY OF ST MARTIN IN THE FKLDS 

•jch toiiainm(«a>o'iuiyj»<fKaawscsow‘ | 


n— 


Is 

sill 

ARTIST 

TITLE IMPRINT 4 NUMBER , DISTRIBUTING LABEL 

1 

o 

III DAVID ^RRETT 


2 

2 30 

IL DIVO 

THE PROMISE SYCQCOLUWeU, 39968, SO NY MUSIC S 

• 

3 

1 6 

PAUL POTTS 

PKSSIONE SVCO/CCtUMBIA 47439'SONV MUSIC 


0 

4 31 

ANDREA BOCELLI 

INCANTO SUGAR 01216l;DECCA(» 


6 

3 4 

SOUNDTRACK 

WMLS « OtMOO ■XNtaASXAl iXH/SMr MASTEXMKS 


o 

17 11 

SHARON ISBIN 

jii»rr if n« anauwaora oittsmimsettm 



5 11 

■ram uinwai tMAuocinu »i nwu muw rauia 

cat mi nun » nen nbbk, uno, uanMU aop urns 


8 

6 13 

SARAH BRIGHTMAN 

SYMPHONY LIVE IN VIENNA MANHATTAN 2I&S1.3LG >* 


o 

9 71 

ANDREA BOCELLI 

rax * «im» i ,/iji i / , ,ri/.-,iui ,» *■ 


10 

7 5 

TIEMPO LIBRE 

BJCH * HAVANA SOW CLtSGCM 44TU1,SMY AMSTHfACTIS 


© 

16 57 

JOSH GROBAN 

AWAKE LIVE NJ'REPRBE 4IZ66B \YARKER BROS • 


© 

12 72 

SARAH BRIGHTMAN 

SYMPHONY MANHATTAN J6G*5*BLG 


,3 

10 5 

FARYL 

FARYL ,IC.iOEOC«OI29?kUMVERSAL CLASSICSGflOUF 


,4 

13 34 

YO-YO MA 

w»5 v» > rnu)i tm cusiUi w nioci w£rxn*o»i * 


,3 

8 9 

THE BOSTON POPS ORCHESTRA (LOCKHART) 

THE REO SO* ALBUM BOSTON POPS 0005 




Vm 







, 

sill 
1 6 

ARTIST 

1 

1 

VARIOUS ARTISTS 

| 

o 

3 32 

CELTIC WOMAN 

IK aural jouwr usixiw cauirttti wn ,hk wiMtu. 


3 

2 4 

ANUHEA 

AN'JHEA CVEHALVAIIAN 2001 


o 

4 38 

CELTIC THUNDER 

ACT TWO CELTIC THUNDER OltBOG/DECCA 


o 

7 66 

CELTIC THUNDER 

CELTIC THUNDER CELTIC THL'KOER OOI OECCA 


O KZ 

EROS RAMAZZOTTI 

AU E RAOICI SONY MUSIC LATIN 2S20IS 


3 

10 14 

BELA FLECK 

THROW DOWN TOUR HEART HOUVOER 6T0534 


o 

Qj 

DANIEL O'DONNELL 

HOPE AND PRASE OPTV MEDIA 56 




MAGOS HERRERA 

OISTANCIA SUHHYSIOE 4107 


0 

JAKE SHIMABUKURO 

LIVE HITCHHIKE 1100 


11 

6 2 

VIEUX FARKA TOURE 

FONOO SIX DEGREES Y15B 


12 

5 2 

TIEMPO LIBRE 

UC* M HAVANA SUMY CLASCAL 44.TD.S0IP IMCIERWCMt 


13 

14 11 

AMADOU & MARIAM 

VYELDjMt TO MU] SUlJSIO , €3JJ> 51 7i.T ime I NTS 


14 

12 3 

KRONOS QUARTET 

FLOODPLAIN H J'IESUCH S1M49WARNER BROS 


33 

11 17 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA 

BABY EINSTEIN WORLD MUSIC WALT DISNEY 0031 (1 
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HOT LATIN SONGS ■ (BJ TOP LATIN ALBUMS 



TITLE 

ARTIST (IMPRINT , PROMOTION LABEL) 

AQUI ESTOY YO 



S5 ARTIST 

mu i I MPRINT i DISTRIBUTING LABEL | 

WISIN & YANOEL 
LA REVO LOC ION W'MACRETE 0121)67, 
ESPINOZA PAZ 

YO IB CANTO. PtWO LO HTgflMBS A5LB 5* 7XE5L1MI I 


5 4 31 

TE PRESUMO 

IRNDA EL RECODO |FONDVISA| 

A c J EL TRONO DE MEXICO 

KM Baal A. MAS GEMELAS FGNOVISA 35380AIUMLE 

° 

O . .3 

EL KATCH 

El com CHUT [SONY MUSIC LATIN) 

6 . , LUIS ENRIQUE 

C.CL0S TOP STOP B910 $ 


o ■ - 

FUE SU AMOR 

ALACRANES MUSICAL lAGUILAFONOVlSA; 

■ 7 7 LOS DAREYES DE LA SIERRA 

UNA COPA MAS D ISA 7241 74,'UMl! 


8 5 21 

QUE TE QUERIA 

LA QUINTA ESTACKIN .30 NY MUSIC UTIN) 

A Lj'Vf -"H X-PAZ DE LA SIERRA 

COMO UN TATUAJE (113* .'24171 UMlE 

J 

9 6 3! 

POR UN SEGUNDO 

AVENTURA | PREMIUM LATIN) 

H . DADDY YANKEE 

IILLHTO K UWII itOIMimUUEL LUIlILMUMlt 


5 9 

CAUSA Y EFECTO 

PAULINA flUBO I UNIVERSAL MUSIC LATINO) 

its 1( MARISELA 

■Mi 1* ’ m 20 Exrros inmqrtales m box 


® •» » 

QUIEREME MAS 

PATAUUA 11 (PISA) 

.. ESPINOZA PAZ 

■■■■ EL CANTA AUtOfl OEL PUEBLO ASUD6A 730O71UMLE 


(ft 24 7 

LO INTENTAMOS 

ESPINOZA PAZ lASLI 

in 7 i [ | ■ | 1 lj MARCO ANTONIO SOUS lyi | 
WfcP J PuTTlM MJMOLESTARFCNEMSAlSTTSUMlf *. 1 

© " 6 

YO NO SE MANANA 

LUIS ENRIQUE HOP ST0P| 

IN to VICENTE FERNANDEZ 

**11 PARA SIEMPRE NORTE 14602, 'SONY MUSIC LATIN i* 


14 13 21 

ALMAS GEMELAS 

El TNONO DE MEXICO iFONOVISA'MUSIVISA) 

14 n „ LUIS FONSI 

BB l«UI»»!t«L S1IHOUI.-I.1 "•< Ul.-l. IJIM Ml • 

□ 

© 21 s 

A8USADORA 

WISIN > TANDEL IV/V, 'MACHETE) 

/fl , R oq BANDA EL RECODO 

Mir IE PRESUMO FOKOVISA 3S37997UMLE 

0 

16 14 16 

1 KNOW YOU WANT ME (CALLE OCHO) 

PITBULL (ULTRA) 

-- „ .. LA ARROLIADORA BANDA EL LIMON 

■ 1 MAS ADELANTE DISA 7241B0.UWLE 


,7 ,7 ,6 

EL OTRO 

PALOMO iDISA) 

17 ■ 1A . PATRULLA 81 

■ 10 lo QUIEREME MAS OISA 724152, ’UMLE 


29 6 

COMPRENDEME 

GERMAN MONTERO |FONOVKA'VUStVISA| 

IB 13 4 VARIOUS ARTISTS 

IIBBll|.W. ■ I CURANGUENSE HITS: SINGLES DISA 724172'UMlE 


19 :8 50 

LLORO POR Tl 

ENRIQUE IGLESIAS 1 UNIVERSAL MUSIC LATINO' 

le 10 ■ VICTOR MANUELLE 

■HO a MUY PERSONAL SIYAVI 66992'SONY MUSIC LATIN 


20 17 49 

NO ME DOY POR VENCIDO 

LUIS EONSI 1 UNIVERSAL MUSIC LATINO) 

21 36 PANCHO BARRAZA 

Mir ~ -2 LU "nwATi*! m n««: umwnrii u. w v.i«n» 


21 20 10 

OJOS QUE NO VEN 

ALEXIS 4 FI00 (SONY MUSC LATIN i 

ffk ,, T EL COMPA SACRA: EL ULTIMO RAZO 

KbCVi SR HIERBA MALA NUNCA MUERE SOW MUSIC LATIN <7714 


^ 23 7 

EL CULPABLE SOY YO 

CRISTIAN CASTRO 1 UNIVERSAL MUSIC LATINO) 

O 32 19 L A EV01UCI0N ROMANTIC STYLE EMI TELEVISA 0791 7 


@ 33 7 

COMO UN TATUAJE 

A-PAZ OE LA SIERRA ( DISA/EDIMONSA) 

-3 , . M LOS CUATES DE SINALOA 

Tl PEGANDO CON TUBA SONY MUSIC LATIN 50981 


0 ?6 5 

SEXY ROBOTICA 
00N0MAR lUACHETEl 

94 " los H0R0SC0P0S OE DURANGO 

' ’ : FURAPASIOH DISA 721262 UMLL 


© 12 

OUE TENGO QUE HACER 
DADDY YANKEE lEL CARTEL) 

VARIOUS ARTISTS 

" WW LATINO 4 EMl UfJNSRSN. 4'246'SW* MIBC LA^N 
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BETWEEN THE BULLETS 


Aventura's “All Up 2 You" lumps 9-2 (2.2 mtt- 
Bon in audknee, up SM) on Tropkal Airplay, 
bwoming the group's 10 th lop 10 dating to its 
first “Hermanita" (No. J), in 2004. Daddy 
Yankee (H) and Victor Manuetie 00) an the 
only other artists whose top 10 totals have 
reached double digits in that span. 





K-Paz De la Sierra’s '‘Como Un Tatuaje” 
debuts at No. 4 on Top Regional Mexican 
Albums and No. 8 on lop Latin Albums 
(2.000 copies sold). The lead title climbs 
33-23 on Hot Latin Songs, fueled entirely by 
its audience sum (6 million, up 11%) on 
Regional Mexican Airplay (13-11). 


PUERTO RICO TAKES TO DA’ ZOO 


The Puerto Rican pop quartet Da 1 Zoo's self-titled debut album lands 
at No. 6 on Top Latin Pop Albums and No. 33 on Top Latin Albums 
(selling slightly less than 1,000 copies). The group can thank its 
neighbors for the success, as 96% of sales came from Puerto Rico and 
-w'v Islands. With the act's first single, “Excuse Me," bubbling 

under the Latin Pop Airplay chart (with an audience of 1.2 million), 
^Zw/iltHUm\! the group is looking to make an impact stateside. — Rauly Ramirez 
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EXECUTIVE 

TURNTABLE 

Send submissions to: exec abillboard.com 

RECORD COMPANIES: Rocket Science names Jim Snow- 
den GM of its new publishing division. He was president/ 
founder of Liaison Entertainment. 

Global Music Group appoints Kevin Black COO. He was 
chairman of urban music at Warner Bros. 

Welk Music Group promotes Fred Jasper to VP of TV/ 
film licensing for the Vanguard, Sugar Hill and Ranwood la- 
bels and ups Stephen Brower to VP of marketing and A&R 
development for Vanguard and Sugar Hill. Jasper was sen- 
ior director of TV/film licensing and marketing, and Brower 
was director. 



PUBLISHING: Cherry Lane Music Publishing promotes 
Dileepan Ganesan to senior income tracker. He was in- 
come tracker. 


DIGITAL: MySpace Music names Sam Wick senior VP of 
strategy. He was VP of corporate and strategic develop- 
ment at AOL's Platform A advertising business. 

RELATED FIELDS: The marketing agency Fathom Com- 
munications names Marcus Peterzell managing director 
of engagement and entertainment marketing. He was co- 
president at AWE (which merged into GMR Entertainment 
in 2007). 

The Recording Academy elects music video director/ 
producer George Flanigen to chairman of the board of 
trustees, music supervisor/composer/film music execu- 
tive Doug Frank to vice chairman and engineer/producer 
Glenn Lorbecki to secretary/treasurer. 

—Edited by Mitchell Peters 


GOOPWORKS 

O.A.R.’S CHARITY WORDPLAY 

The rock act O.A.R. is embracing new forms of online com- 
munication, not only to connect with fans but also to raise 
money for its Heard the World fund, which supports educa- 
tional and youth programs. 

Through July 7. band members are asking fans to help co- 
write a new song by submitting lyrics to the band's Twitter 
page (twitter.com/ofarevolution) for a new track that will be 
released exclusively to iTunes in October. All money raised 
from the song's sales will go to Heard the World. "Ideally we 
want five different writers, three verses, one bridge and one 
chorus of lyrics,” singer/guitarist Marc Roberge says. "Then, 
O.A.R. will lake (the lyrics] and write the music to them.” 

After choosing the lyrics. O.A.R. will ask fans to help name 
the new song. Between July 21 and 31 , the band will check its 
Twitter account for suggestions. During the songwriting 
process, which will take place during O.A.R.’s summer tour, 
the band will post photos, audio and video to its Twitter page. 
“We just want everyone to feel involved,” Roberge says. 

O.A.R. is writing new material for its next album, but 
Roberge isn't certain if the contest song will appear on the 
forthcoming set. " If we really love the song and the label likes 
it. it’ll go somewhere else,” he says. “There's really no limit.” 

Meanwhile, the band recently teamed with the Children's 
Scholarship Fund for an essay contest involving elementary and 
middle schools in New York. Nearly 1 ,000 students from 20 
schools participated in the contest, which asked kids to write an 
essay about why their teacher should win the “best teacher" 
award. In April. Roberge and O.A.R. bassist Benj Gershman 
awarded three finalists a check for $5,000. — Mitchell Peters 



Cornerstone's 
founder/co-CEO 
Rob Stone (left) 
and co-CEO Jon 
Cohen pose with 
their Billboa^^M 
cover at the^WI 
& Advertising ^ 
Conference. 


The "Breaking Acts Into Spots” panel examined how little- known J.S ifidimeWlSBpru 
acts are placed in commercials. From left: Downtown Music Pub ishjfig senior 
of creative services Jodd Katrancha EMI Music Publishing CORE serDorWP^^^usic 
strategy Keith D'Arcy, Billboard indies c ores pondent Cortney Harding, Agoraphone 
partner/music supervisor Beth Urdang and5ony/ATV Music Publishing senior VP of 
global marketing Robert Kaplan. 


BILLBOARD/ADWEEK MUSIC & ADVERTISING CONFERENCE 




The inaugural Music & Advertising Conference, powered by 
the most trusted names in the business, Billboard and Ad- 
week, and in association with H&M, was held June 4-5 at 
New York's W Hotel. This unique conference brought to- 
gether 500 attendees to explore the intertwined worlds of 
music and advertising and examine how big brands, artists 
and music supervisors are benefiting from working to- 
gether. It featured captivating keynote interviews, inform- 
ative case studies and interactive panel discussions. Audio 
recordings of conference sessions are available on Music 
AndAdvertising.com. photos: courtesy of luis garza/jowdy 
PHOTOGRAPHY (except where noted) continued on page 58 



— , - , . .„_.w .. , , te role of agency music producers and 

supervisors in placing music in ads. From left: Sonicbids founder/CEO Panos Panay: Grey Worldwide senior VP/director of music Josh 
Rablnowltz. who moderated: Comma executive producer/artist liaison Bonny Dolan. Duotone Audio Group partner Peter Nashel: McCann 
Erickson senior VP/executive music producer Mike Borris Marc Altshuler, managing partner at Human Music and Sound Design; and Bill 
Meadows, executive integrated producer of music and celebrity talent at Crispin Porter ♦ Bogusky. 


INSIDE TRACK 


STATION TO STATION 


A lot of good things are happening for 
Metro Station these days— from the video 
for its new single, "Kelsey,'' that stars "Fri- 
day Night Lights” actor Aimee Teegar- 
den to an opening slot on Miley Cyrus' 
upcoming tour. But singer/guitarist Trace 
Cyrus, Miley's older brother, says the 
quartet is mostly "just excited to get into 
the studio and create a new record." 

Cyrus and his mates probably won't 
get to do that until after "the Miley tour" 
ends in early December, with a release 
in early 2010. But he says that the group 
has "well over 20 tracks . . . enough 
songs right now to already have the 
next record finished. It’s just a matter 
of getting studio time back in New York 
to sit down with our producers and re- 


ally get the album finished." 

Cyrus says the group has "definitely 
matured" since its self-titled 2007 
debut, but he doesn't think the new 
music will sound foreign to the fans that 
the group won with "Shake It.” "I would 
just say it's Metro Station, a little more 
electronic and a little more mature, but 
the same big pop songs that could be 
played on the radio.” 

Metro Station is still pondering who 
will produce the sophomore set. The 
group would like to continue working 
with the team of S'A'M & Siuggo, but 
Cyrus says the band would "definitely 
love to experiment with some new pro- 
ducers, too. We’re just trying to make sure 
the second record's going to be perfect.” 
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with music 
the track and video 
for "My Drive Thru," written and performed by Pharrell Williams, 
Santigold and Julian Casablancas From left Anomaly executive 
creative director Mike Byrne. Cottrill, Cornerstone co-CEO Jon 
Cohen and Adweek creative editor Eleftheria Parpis 



— Veronicas members LJsa and Jessica 
Orlgllasso, their manager William Derails of 

DAS Communications and GroupM North 
America CEO Richard Yaffa sit for a keynote 
— rase study examining the Australian duo's 
band-brand partnership with the birth 
control pill Yaz. From left: Lisa and Jessica 
Origliasso, Yaffa and Derella. 


Singer/spngwriter Leah Siegel (left J|nVes the stage 
with Human Music and Sound Design co-songwriter/ 
producer/partner Morgan Visconti, who took part in 
the "Integrating Unknown Artists Into Global & 
National Campaigns" panel with singer/songwriter 
flosi Golaa The panel was moderated by Grey Group 


BILLBOARD/ADWEEK MUSIC & ADVERTISING CONFERENCE 


continued from page 57 


Singer/songwriter Sylvia Tosun performs during the Sea 
to Sun Cocktail Party, held at Nikki Beach following the 
first day of the conference, pi 


"Case Study: Crystal Light's Use of Estelle in a Campaign" explored the 
benefits of the recording partnership between Crystal Light and artist 
Estelle— who wrote and recorded an original song to help convey the 
brand’s message of female empowerment— and examined the marketing 
opportunities for both the brand and artist. From left: Atlantic 
Records senior VP of brand partnerships and commercial licensing 
Camille Hackney Crystal Light senior brand manager Roxanne 
Bernstein and Ogilvy Entertainment president Douglas Scott. 
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